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THE  PADTISAN  PRESS 

WHERE  HAS  Allan  Wolper 
been?  It  isn’t  the  infusion  of 
liberal,  activist  party  hacks  into 
the  “newsrooms”  that  has  made  the  media 
partisan  [“Punditry  ins  &  outs,”  E^P,  Dec. 
11,  p.  42].  The  media  has  always  been  left, 
but  until  i960  or  thereabouts  it  controlled 
its  partisanship  with  the  overriding  quest 
for  accuracy,  balance,  and,  above  all, 
objectivity.  This  disappeared  with  John 
F.  Kennedy’s  administration  and  with 
JFK  personally,  as  I  am  developing  in  my 
new  book  about  the  transformation  of 
American  journalism. 

When  the  media  elites 
fell  for  JFK,  the  beat  re¬ 
porters  deliberately  re¬ 
fused  to  cover  any  of  his 
extramarital  affairs,  his 
dangerous  “ditching”  of 
Secret  Service  agents  and 
the  man  with  the  “foot¬ 
ball,”  his  use  of  steroids 
and  “uppers,”  his  health 
problems  (which  were  al¬ 
ways  kept  secret),  and  his 
policy  looniness  of  at¬ 
tempting  to  assassinate 
Fidel  Castro  and  of  actu¬ 
ally  encouraging  the  as¬ 
sassination  of  Ngo  Dinh  Diem.  None  of 
this  was  revealed  to  the  American  public 
by  the  “objective”  media.  Thus,  when  JFK 
was  assassinated,  it  came  as  a  surprise  to 
the  public  that  he  had  enemies  (other 
than  the  “right  wing,”  which  the  media 
was  all  too  happy  to  expose).  But  in  a  nor¬ 
mal  shooting  of  that  type,  involving  a  man 
who  had  slept  with  half  of  Washington, 


!  the  immediate  and  most  likely  suspects  | 

I  would  have  included  a  spumed  lover  or  a  |i 
jealous  husband.  It  is  worth  noting  that 
I  these  suspects  never  even  were  discussed. 

Lee  Harvey  Oswald’s  capture  —  and 
I  guilt  (I’m  not  a  “kook”  when  it  comes  to 
!  the  evidence)  —  only  got  the  media  off 
!  the  hook  temporarily.  But  as  the  “re¬ 
searchers”  began  to  unveil  disturbing  and 
I  uncomfortable  facts  about  the  assassina- 
[  tion  —  even  if  these  ultimately  didn’t 
j  change  the  fact  of  Oswald’s  guilt  —  it  was 
i  clear  the  media  had  not  done  its  job  out  of  1 
pure  partisanship. 

For  the  next  decade,  the  journalists 
'  sought  to  “reclaim  their  virginity”  by  at¬ 
tacking  Lyndon  Johnson, 
both  for  flawed  policy 
and,  more  important,  for 
“not  being  Kennedy.”  But 
the  attack  escalated  into  a 
full-scale  war  with 
Richard  Nixon.  As  one  ed¬ 
itor  said  when  Nixon  was 
re-elected  by  a  landslide, 
embarrassing  the  media: 
“There’s  got  to  be  a  blood¬ 
letting.  We  have  to  make 
sure  nothing  like  this  ever 
happens  again!”  It  is  fair 
to  say  that  the  last  traly 
objective-looking  TV 
anchor,  who  didn’t  give  away  his  partisan 
:  leanings  on  the  tube,  was  Chet  Huntley. 

With  Ronald  Reagan,  all  semblance  of 
objectivity  was  gone.  I  well  remember  — 

I  and  have  documented  in  my  book,  “The 
j  Entrepreneurial  Adventure”  —  how  the 
i  media  harped  on  unemployment ...  until 
'  Reagan’s  tax  cuts  virtually  eliminated  it.  ^ 

!  So  then  the  {continued  on  page  17}  ;j 
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NEWSPAPERDOM®  FROM  EDITOR  &  PUBLISHER 


JAN.  6,  1951: 

United  Nations,  N.Y  —  This  new 
international  dateline,  perhaps 
the  most  important  one  in  the 
world  because  upon  it  is  focused 
humanity’s  hopes  for  world  order 


and  peace,  appears  for  the  first 
time  Monday  [Jan.  81. 

National  Better  Business  Bureau 
Inc.  has  suggested  rules  to 
guide  advertising  copywriters  so 


that  public  protest  will  not  again 
be  aroused  as  it  was  recently 
when  parents  were  told  in  an 
ad  that  children  became 
maladjusted  if  they  had  no  TV 
sets  at  home. 


LETTERS 

E&P  welcomes  letters.  Send 
them  xna  e-mail  to  letters@ 
editorandpublisher.com,  via 
facsimile  to  (646)  654-5370, 
or  via  snail-mail  to  “Letters," 
Editor  &  Publisher,  770 
Broadway,  New  York,  NY 
10003.  Please  include  name, 
title,  organizational  affilia¬ 
tion,  location,  and  e-mail 
address.  Letters  may  be  edited 
for  all  the  usual  reasons. 


www.editorandpublisher.com 
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Sense  of  calm  leturning 
to  stormy  Seattle  scene 


Following  38  days  on  picket  lines, 
‘P-F  strikers  approve  agreement; 
Times’  strikers  to  vote  on  contract 


BY  JOEL  DAVIS 

SACRAMENTO,  CALIF. 

SETTLEMENT  OF  THE  FIVE-WEEK  SEATTLE 
newspaper  strike  appeared  close  late  last 
week,  with  staffers  at  ^  ™ 

the  Seattle  Post-Intelligencer  I  ^  A  \j 

(P-l)  approving  a  contract 
Thursday  and  strikers  at  ,  ■ 

The  Seattle  Times  expected 
to  follow  suit  Friday  —  even  ir'  1 
though  their  union  leaders  iGrOOOl  , 
were  recommending  that  .-ri  1  ‘ 

members  at  the  Times  vote 
against  the  proposed 
agreement. 

Following  38  days  on 
strike,  workers  at  the  P-I  1 
voted  for  their  new  pact, 

88  to  29. 

The  Pacific  Northwest 
Newspaper  Guild,  which 
represents  about  870  edi¬ 
torial,  circulation,  and  ad¬ 
vertising  workers  at  the 
Times  as  well  as  130  news 
employees  at  the  P-I, 
walked  out  Nov.  21  over 
pay  and  benefits. 

The  Guild  originally  sought  a  three-year  agreement 
with  across-the-board  raises  of  $3.05  an  hour  the  first 
year,  $1.55  the  second,  and  $1.55  the  third.  It  report- 


www.editorandpublisher.com 


edly  lowered  the  amount  to  $1.25  for  the  first  year  and 
$1  for  each  of  the  next  two  years.  Management,  dig¬ 
ging  in  its  heels  early  over  pay,  made  a  final  offer  of 
$3.30  an  hour  over  six  years,  which  the  Guild,  weak¬ 
ened  by  a  lack  of  support  from  other  unions  and  the 
fact  that  as  many  as  25%  of  its  members  crossed  the 
picket  line,  appeared  to  be  ready  to  accept,  albeit  re¬ 
luctantly.  “The  companies  refused  to  budge  on  pay,” 
Guild  spokesman  Art  Thiel,  a  P-I  columnist,  said. 

With  pay  more  or  less  a  moot  issue,  negotiators, 
urged  back  to  the 
bargaining  table 
by  U.S.  Sen.  Patt>’ 
Murray,  D-Wash., 
focused  on  benefits 

_  _ as  well  as  back-to- 

work  and  sever- 


C.ii  '^■rrr/SlS'i 

the  strike  that  run 
SB A.TTLt  into  the  millions, 

TIMBS/P  the  Times  says 

H  there  will  be  layoffs 
of  of  its  work 
U.S.  Sen.  Patty  Murray,  D-Wash.,  force,  with  the  im- 
played  a  constructive  role  in  urging  pact  varying  by  de¬ 
contract  negotiators  back  to  the  partment,  though 
bargaining  table  in  Seattle.  ^he  circulation  de¬ 

partment  is  expected  to  have  the  most  layoffs. 

“The  financial  hit  we’ve  taken  on  this  is  that  we  have 
no  choice  but  to  downsize,”  Times  spokeswoman  Ker¬ 
ry  Coughlin  said. 

Both  sides  late  last  week  were  still  locking  horns 
over  the  length  of  time  people  would  be  laid  off,  with 
management  insisting  on  one  year  and  the  Guild 
pushing  for  three  months  or  less.  There  is  also  a  stipu¬ 
lation  that  was  being  hashed  out  that  would  reduce 


ill 


The  newspaper 
war  is  officially 
under  way  in  Honolu¬ 
lu,  with  both  r/ie 
Honolulu  Advertiser 
and  the  Honolulu 
Star-Bulletin  planning 
new  editions  to  com¬ 
pete  head-to-head. 

Countering  the 
morning  Advertiser’s 
recent  announcement 
about  starting  an 
afternoon  edition, 
David  Black,  incom¬ 
ing  owner  of  the  Star- 
Bulletin,  said  he  will 
publish  a  morning 
edition  in  addition  to 
the  evening  edition  of 
the  paper,  which  he 
is  scheduled  to  take 
over  in  mid-March. 

Accordingly, 
Honolulu  faces  the 
prospect  of  having 
two  daily  a.m. 
newspapers,  two 
daily  p.m.  newspa¬ 
pers,  and  two 
Sunday  newspapers. 

-  JOEL  DAVIS 


LAri  Fleischer, 
■  a  campaign 
spokesman  for 
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the  layoffs  if  the  Guild  could  rebuild  circulation  lost 
because  of  the  strike. 

Although  the  Times  and  P-/ compete  head-to-head 
in  the  morning,  the  business  arm  of  both  papers  is  a 
joint  operating  agency  run  by  the  Times.  The  Blethen 
family  owns  the  majority  of  the  Seattle  Times  Co., 
which  includes  smaller  news¬ 
papers.  Knight  Bidder,  which 
has  long  sought  controlling  in¬ 
terest,  owns  49.5%. 

Management  at  the  Hearst 
Corp.-owned  P-I,  which  lost 
only  newsroom  staff  to  the 
strike  and  filled  the  gaps  with 
help  from  other  Hearst  papers, 
has  said  there  will  be  no  layoffs. 

The  Guild  is  upset  that  work¬ 
ers  who  crossed  the  picket  line 
are  immune  to  layoffs.  The 
Times  admits  it  is  rewarding 
those  who  opted  to  not  strike. 

“Those  people  who  chose  not  to  go  on  strike  and  who 
chose  to  stay  here  and  work  and  put  out  the  newspa¬ 
per  under  very  difficult  circumstances,  for  us,  it  would 
be  unconscionable  to  lay  those  people  off,”  Coughlin 
said.  “And  that’s  what  the  Guild  wants  us  to  do.” 

Countered  Thiel,  “They  want  to  reward  the  picket- 
line-crossers  and  punish  the  strikers  by  giving  what 


George  W.  Bush,  will 
become  White  House 
press  secretary,  the 
president-elect’s 
transition  team 
announced  late 
last  week. 

Fleischer,  40, 
earned  a  reputation 
as  a  likeable  and 
knowledgeable  press 
aide  after  enlisting 
with  Bush  in  late 
1999.  And  the  new 
press  secretary  has 
an  insider’s  knowl¬ 
edge  of  Washington: 
He  spent  five  years 
as  spokesman  of  the 
House  Ways  and 
Means  Committee,  a 
job  he  left  to  serve 
as  communications 
director  for  the  failed 
presidential  bid  of 
Elizabeth  Dole. 

Karen  Hughes,  the 
Bush  campaign  com¬ 
munications  director, 
is  to  become  coun¬ 
selor  to  the  president, 
a  top  job  in  the  new 
administration. 

-  TODD  SHIELDS 


Seattle  Union  Record 


P-l  workers  OK  coatract; 
Times  workers  begin  voUng 


With  MediaNews  OK’d  to  buy  'Tribune’ 


I  COt>K‘t  O'  ! 


BY  LUCIA  MOSES 

NOW'  THAT  A 

judge  has  given 
the  go-ahead  to 
the  planned  sale  of  The 
Salt  Lake  Tribune,  the 
afternoon  Deseret  News 
plans  to  fulfill  its  long- 
stated  goal  of  switching 
to  morning  publication 
by  September,  maybe  as 
early  as  June. 

“We  will,  now  that  we 
know  where  we’re  going, 
move  to  morning  as 
quickly  as  possible,”  L. 
Glen  Snarr,  president 
and  chairman  of  the 
Deseret  News  Publish¬ 
ing  Co.,  said  last  week. 

Snarr  said  the  News  is 
working  on  a  conversion 
plan  and  exploring 
options  to  buy  a  new 
press,  but  believes  it  can 


begin  publishing 
in  the  morning 
without  one. 

His  confidence 
was  fueled  by  a 
Dec.  22  federal 
court  decision  that 
gave  the  AT&T 
Corp.  the  green 
light  to  proceed 
with  selling  the 
Tribune  to  William 
Dean  Singleton’s 
MediaNews  Group 
Inc.  for  $200  mil¬ 
lion.  The  manage¬ 
ment  compemy 
that  operates  the 
Tribune  had 
challenged  the 
sale,  arguing 
that  AT&T  had 
agreed  to  sell 
the  paper  to  the 
managers  and 


that  Singleton 
planned  to  violate 
agreements  that  give 
the  managers  the 
right  to  operate  the 
paper  and  buy  it 
j  July  31, 2002. 

News  managers 
believe  the  paper 
needs  to  convert 
I  to  the  a.m.  cycle, 
i  head-to-head 
I  against  the  Tribune 
s  I  —  or  it  will  follow 
S.l  other  p.m.  papers 
S  into  the  twilight  of 
“  extinction. 

The  News’  cir- 
W  culation  fell  from 
I- 1  71,872  in  1980  to 
60,775  in  1990, 
but  has  since  risen  to 
65,912.  Disagreements 
with  the  Tribune,  its 
joint  operating  agree- 


:  It’s ABBuiOverJw Gore 


In  line  with 
expectations,  ad 
spending  growth  in 
U.S.  newspapers 
slowed  in  2000’s 
third  quarter,  reflect¬ 
ing  a  cooling  of  the 
formerly  white-hot 
economy. 

Ad  spending  in 
newspapers  totaled 
$11.8  billion  in  the 
quarter,  up  4.3%, 
compared  with  a 
5.5%  increase  in  the 
year-earlier  period, 
according  to  a  quar¬ 
terly  analysis  by  the 
Newspaper  Associa¬ 
tion  of  America 
(NAA).  It’s  the  third 


lOCBtosB 
Utah  Over 
!  Drug  Regs 


Trib  Suitor 


iKaahfM 


Deseret  News’ 
L.  Glen  Snarr 
makes  ready 
to  take  on  Salt 
Lake  Tribune. 
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SNARR:  KRISTAN  JACOBSEN/DESERET  NEWS 


STEVE  griffin/the  SALT  LAKE  TRIBUNE 


E  &  P  NEWS 


menl(JOA)  partner,  | 

over  the  conversion  cost  | 
and  who  should  pay  | 

have  kept  the  conversion  j 
from  going  forward.  Sin-  ! 
gleton  is  expected  to  be  i 
amenable  to  amending  j 
the  JOA,  which  the  JVews  j 
says  favors  the  Tribune. 

U.S.  District  Judge 
Tena  Campbell  in  Utah 
ruled  that  the 
managers  failed 
to  show  Singleton 
intends  to  violate 
the  agreements. 

“It  is,  quite  sim¬ 
ply,  the  wrong 
time  and  place  for 
[the  managers] 
to  raise  its  con¬ 
cerns  about  uncertain  I 
breaches  of  contract  by  i 
MNG ...”  she  wrote.  j 
The  decision  was  a  j 
blow  to  Tribune  man-  I 
agers,  but  they  say  they  | 
have  no  plan  to  give  up.  j 
The  McCarthey  fami¬ 
ly,  which  once  owned  j 
the  largest  share  of  the 


Tribune  and  would  likely 
be  the  largest  owner  if 
the  managers’  option  is 
e.xercised,  is  considering 
its  own  suit  against 
MediaNews. 

“[Singleton]  is  betting 
on  the  fact  that  July  31, 
2002,  we  will  go  away,” 
said  Philip  G.  Mc- 
Carthey,  a  family 


it  more  friendly  toward 
its  owner,  the  Mormon 
Church,  and  suspect 
that  under  Singleton, 
the  paper  will  suffer 
economically. 

Comments  by  Single- 
ton  to  Tribune  employ¬ 
ees  fueled  the  belief  that 
he  would  hire  a  new  edi¬ 
torial  staff.  And  Snarr 


“There  is  absolutely 
no  question  that  the 
McCarthey  family  will 
exercise  the  option  [on  the 
‘Tribune’].”  —  philip  g.  mc  carthey 


spokesman.  “There  is 
absolutely  no  question 
that  the  McCarthey 
family  will  exercise  the 
option  July  31, 2002.” 

The  managers  have 
long  believed  that  the 
News  wants  to  strip  the 
Tribune  of  its  editorial 
independence  and  make 


McCarthey  family  spokesman 


said  that  when  the  two 
men  met  in  late  Septem¬ 
ber,  “He  said  he’d  bring 
in  a  world-class  editor.” 

Afterward,  Snarr  said 
he  thinks  Singleton  did¬ 
n’t  know  the  details  of 
the  management  agree¬ 
ment  at  the  time  and 
that  he  believes  Single- 


ton  means  to  honor  the 
agreement. 

If  Singleton  replaces 
the  Tribune’s  editor, 
“that’s  a  clear  violation” 
of  the  management 
agreement,  according  to 
McCarthey. 

But  Singleton  pledged 
to  honor  the  manage¬ 
ment  agreement  and  not 
replace  Tribune 
managers  before 
the  agreement 
expires,  and  keep 
the  Tribune 
competitive. 

At  presstime, 
Singleton  said  he 
still  hoped  to  close 
the  Tribune  deal 
before  year’s  end.  As¬ 
suming  the  purchase 
proceeds  as  planned,  the 
134,542-circulation  daily 
would  become  his  third- 
biggest  paper  behind 
The  Denver  Post,  circula¬ 
tion  420,033,  and  the 
Los  Angeles  Daily  News, 
circulation  200,387-  ® 


Real  Media  faces  a  new  reality 


Net-based  ad  concern  hacks  50  jobs, 
hunkers  down  to  take  on  competition 

BY  CARL  SULLIVAN 

NE  OF  THE  NEWSPAPER  INDUSTRY’S  LARG- 

est  online  advertising  concerns.  Real  Media 
Inc.,  almost  escaped  the  dot-com  downturn 
of  2000.  But  the  privately  held  New  York-based 
company  sneaked  in  some  bad  news  on  perhaps  the 
slowest  news  day  of  the  year  —  the  last  business  day 
before  Christmas. 

The  company  announced  Dec.  22  that  it  laid  off 
50  of  its  260  employees  in  the  United  States,  and 
abandoned  its  yearlong  plan  for  an  initial  public  of¬ 
fering.  At  the  same  time,  company  CEO  Chris 
Neimeth  was  replaced  by  Walter  Annasohn,  who 
comes  from  Real  Media’s  partial  owner,  Publi- 
Groupe,  the  Swiss  print  advertising  services  firm 
that  also  owns  Publicitas  Globe  Media  Inc.  in  the 
United  States. 

Annasohn,  who  brings  with  him  additional  cash 
for  Real  Media  from  PubliGroupe,  said  the  restruc¬ 


turing  was  needed  to  bring  profitability  more 
quickly.  “The  [online  advertising]  market  growth 
hasn’t  been  as  fast  as  people  expected,”  Annasohn 
said  last  week.  He  indicated  the  company  will  con- 
j  tinue  to  evaluate  costs  in  the  coming  months. 

[  Real  Media  would  not  reveal  how  much  money 
I  it  was  getting  from  PubliGroupe,  but  Dave  Mor- 
!  gan,  the  company’s  founder  and  co-chairman,  said, 
!  “It’s  more  than  enough  to  get  us  [eventually]  to 
j  profitability.” 

I  Morgan  regretted  the  timing  of  the  layoffs,  but 
j  said  the  company  preferred  to  be  honest  with  em- 
I  ployees,  while  Annasohn  said  it  was  important  to 
j  send  a  message  about  the  company’s  direction  “be- 
i  fore  the  old  year  ends.” 

j  Several  analysts  predict  consolidation  in  the  on- 
!  line  advertising  space  this  year.  Morgan  said  Real 
j  Media’s  shareholders  wanted  to  make  sure  the 
j  company  would  be  the  “last  man  standing”  in  the 
I  online  advertising  services  business.  Competitors 
j  Doubleclick  Inc.,  24/7  Media  Inc.,  and  Engage  Inc. 
all  have  faced  financial  difficulties  in  recent  months 
—  each  issuing  a  flurry  of  pink  slips. 


year  in  a  row  that 
third-quarter  ad- 
spending  growth 
has  slowed. 

The  deceleration 
was  reflected  in  the 
retail  and  national 
categories.  Retail  ad 
spending  edged  up 
0.7%  to  $5.1  billion, 
compared  with  a  3% 
increase  in  the  year- 
earlier  quarter. 
National  ad  spending 
remained  strong,  up 
14.5%  to  $1.9 
billion,  but  down 
from  1999’s 
comparable  quarter, 
when  it  surged 
17.9%. 

Bucking  the  trend, 
classified  ad  spending 
grew  4.8%  to  $4.8 
billion,  up  slightly 
from  its  4.5%  gain 
the  year  before. 

In  the  first  nine 
months  of  the  year, 
ad  spending  rose 
5.6%  to  $34.7 
billion,  ahead  of  a 
5.2%  gain  in  the 
year-ago  period. 

The  NAA  continues 
to  project  total 
newspaper  ad 
spending  to  be  up 
5%  to  6%  for  all  of 
2000.  In  1999,  ad 
spending  grew  5.4% 
to  $46.3  million. 

-  LUCIA  MOSES 

VNUAKESIT 
ON  THE  CHIN 

Voter  News 
Service,  the 
polling  organization, 
believes  it  tried  to  do 
too  much  with  too 
little  on  Election 
Night,  The  Washing¬ 
ton  Post  reports. 

The  newspaper 
cited  an  internal  VNS 
report  that  said 
“budget  limitations” 
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affected  its  perform¬ 
ance.  The  VNS 
review  said  it 
underestimated 
absentee  ballots  and 
the  number  of  votes 
uncounted  late  on 
Election  Night. 

Using  VNS  num¬ 
bers,  TV  networks 
called  Florida  for  Al 
Gore,  then  recanted 
and  called  the  state 
for  George  Bush,  then 
recanted  again.  VNS 
is  managed  by  The 
Associated  Press  and 
five  TV  networks.  It 
had  no  comment  on 
the  Post  report. 

-  TODD  SHIELDS 

WACTSON 
‘CAPITAL  IDEA 

Responding  to 
a  growing 

demand  for  what-it- 
means-to-me  news. 
The  Wall  Street 
Journal  will  launch 
a  new  Page  One 
column  Thursday 
that  will  seek  to 
explain  the  real-world 
impact  of  economic 
developments. 

“Capital"  will  run 
each  Thursday, 
replacing  “Business 
Bulletin."  It  will  be 
written  by  David 
Wessel,  assistant 
chief  of  the  Journal's 
Washington  bureau. 

-  LUCIA  MOSES 

‘TRIB' FIGHTS 
CITY  HALL 

Fed  up  with  what 
it  says  is  the  city 
of  Chicago’s  routine 
violations  of  the 
Illinois  Freedom  of 
Information  Act 
(FOIA),  the  Chicago 
Tribune  asked  a  judge 
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“Like  everybody  else,  we’ve  been  listening  to  the 
marketplace,”  Morgan  said.  He  contended  that  by 
reinforcing  the  company  now,  Real  Media  should 
be  able  to  beat 
what  he  called 
“very  vulnerable 
competitors.” 

Real  Media 
will  continue  to 
provide  technol¬ 
ogy  tools  for  on¬ 
line  ad  serving 
and  to  sell  advertisements  on  behalf  of  Web  sites. 
In  the  United  States,  Real  Media  has  been  known 
mostly  as  an  ad  technology  company,  but  the  group 


has  more  than  500  employees  worldwide,  many  of  j 
whom  focus  on  selling  advertising  space.  j 

Looking  forward  to  this  year,  Morgan  said  the  | 

biggest  obstacle  j 
that  stands  in  [ 
the  way  of  j 
newspaper  Web  1 
sites  attracting  I 
national  adver-  | 
tising  is  their  i 
—  DAVE  MORGAN  inability  to  take  j 
Real  Media  Inc.  new  forms  of  j 
advertising,  including  interstitials  (a  type  of  j 
i  pop-up  ad).  Newspapers,  he  said,  have  to  move  j 
beyond  the  banner.  S!  || 


Real  Media’s  shareholders 
wanted  to  make  sure  the 
company  would  be  the  “last 
man  standing”  in  online  ad 


services 


Detroit  disputes  settling  down? 

BY  MARK  FITZGERALD 


CHICAGO 

ETROIT’S  EPIC 
newspaper  labor 
dispute  ended 
last  month,  but  some 
odds  and  ends  remain: 

•  Former  striker  Ben 
Solomon  was  awarded 
$2.5  million  Dec.  21  in 
his  lawsuit  against 
Detroit  Newspapers,  the 
joint  operating  agency 
of  the  Detroit  Free  Press 
and  The  Detroit  News, 
and  the  Sterling  Heights, 
Mich.,  police.  Solomon, 
a  45-year-old  member  of 
the  Teamsters  mailer 
union,  charged  he  was 
roughed  up  and  injured 
by  police  while  picketing 
outside  the  papers’  main 
production  plant  at  a 
1995  Labor  Day  demon¬ 
stration.  The  jury’s 
aweu'd  assessed  the 
police  $1  million  in  com¬ 
pensatory  damages  for 
the  injuries  and  another 
$500,000  for  false  ar¬ 
rest.  Detroit  Newspapers 
was  found  liable  for  $1 
million  in  punitive  dam¬ 
ages.  Sterling  Heights 
and  Detroit  Newspaf)ers 
said  they  would  appeal. 

•  The  same  day,  the 
unions  and  Detroit 


Newspapers  announced 
they  were  dropping  the 
lawsuits  they  had  filed 
against  each  other  in  the 
early  days  of  the  strike. 
Among  them  was  the 
newspapers’  November 
1995  lawsuit  claiming 
union  violence  and 
vandalism  violated  the 
Racketeer  Influenced 
and  Corrupt  Organiza¬ 
tions,  or  RICO,  law. 

•  Teamsters  Presi¬ 
dent  James  P.  Holfa 
formally  ended  the 
subscription  and 
advertising  boycott  of 
the  Free  Press  and  News 
by  urging  all  area  union 
members  to  take  a 
home-deliveiy 
subscription.  HofFa 
told  a  Dec.  21  news 
conference  that  he  per¬ 
sonally  would  sign  up. 

•  In  a  sign  that  all  is 
not  yet  forgiven  in  the 
bitter  labor  dispute. 
United  Auto  Workers 
President  Stephen  P. 
Yokich  issued  a  public 
statement  the  next  day 
announcing  his  union’s 
boycott  will  continue. 
“The  decision  to  boycott 
the  Detroit  Free  Press 
and  Detroit  News  was 


made  by  the  UAW  i 

International  Executive  | 

Board,  and  the  board  j 

will  decide  whether  to  j 

continue  or  end  that 
boycott,”  he  said,  noting 
the  board  will  not  meet 
until  February.  In 
addition  to  providing 


the  newspaper  unions 
with  significant  financial 
support  during  the 
strike,  the  UAW  pre¬ 
vented  the  papers  from 
being  sold  at  auto  plants, 
where  single-copy  sales 
once  totaled  as  much  as 
30,000  a  day.  11 


Kniglit  Ridder  into 
spirit  of  tlie  season 

A  time  to  take  stock  (options)  j 

BY  LUCIA  MOSES 

After  announcing  plans  to  lay  off  16%  i 
of  its  Internet  staff  and  trim  up  to  2%  of  the  !  i 
total  work  force  next  year  to  meet  profit  1 1 
goals,  Knight  Ridder  hasn’t  been  winning  many  j  | 
points  with  employees  lately.  In  a  move  that  could  i  ■ 
boost  their  morale,  though,  the  nation’s  No.  2  news-  ! 
paper  chain,  based  in  San  Jose,  Calif.,  has  awarded  i  j 
one-time  stock-option  grants  to  its  full  timers.  !  j 

“We  know  how  hard  our  employees  work,  and  J I 
this  is  an  additional  incentive  and  our  way  of  saying,  | ! 
“Thank  you,”’  Chairman  and  CEO  Tony  Ridder  said.  1 1 
About  17,000  employees  are  eligible  to  buy  100  '  I 

shares  of  the  stock  options,  which  are  priced  at  || 
$54.8125  a  share.  j 

Wall  Street  often  views  such  employee  offers  as  a  1 
precursor  to  a  sale  of  the  company,  said  Leland  j 
Westerfield,  publishing  analyst  with  UBS  Warburg,  I 
but  he  added  that,  in  this  instance,  “I  doubt  that  to  | 
be  the  case.”  11  I 
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1  left  part  in  San  Francisco’ 


£x-editors  fail  to  survive  shake-up 

BY  JOEL  DAVIS 

SACRAMENTO,  CALIF. 

HE  MOST  NOTABLE  LAUNCH  OF  THE  NEW 

Fang-owned  San  Francisco  Examiner  so  far 
may  be  the  launch 
of  top  editors  out  the  door. 

In  the  wake  of  the  depar¬ 
tures  early  last  month  of 
Executive  Editor  Marty 
Steffens  and  Editorial  Page 
Editor  Susan  Herbert, 
highly  touted  Managing 
Editor  Bob  Porterfield  has 
resigned  or  been  fired,  de¬ 
pending  on  whose  version 
of  events  you  believe. 

Porterfield  told  The  As¬ 
sociated  Press  he  was  fired 
“for  exercising  an  action  that  I  believed  I  had  the  right 
to  exercise  as  managing  editor,”  but  the  paper  said  his 
exit  was  by  choice.  “Mr.  Porterfield’s  attorney  notified 
[Executive  Editor]  David  Burgin  that  he  won’t  be  re¬ 
turning  to  the  Examiner^  said  Ken  Maley,  an  Exam¬ 
iner  spokesman.  “He  has  requested  his  name  be 


removed  from  the  masthead.  We  have  complied.” 

Porterfield’s  departure  is  the  latest  flap  dunng  the 
Murphy’s  Law-rollout  of  the  Examiner,  which  has 
suffered  everything  from  staff  turnover  to  production 
problems  to  embarrassing  typos  —  including  report¬ 
edly  misspelling  “San  Francisco”  on  tbe  masthead. 

Publisher  Ted  Fang 
vows  improvements  are 
in  the  works.  “The  Exam¬ 
iner  is  making  continued 
progress  towards  becom¬ 
ing  San  Francisco’s  local 
daily  newspaper,”  he  told 
E^P.  “We  have  a  com¬ 
mitted  team  of  experi¬ 
enced  editors  and  dedi¬ 
cated  reporters  that  are 
taking  the  Examiner  into 
a  new  chapter  of  its  sto¬ 
ried  history.”  He  added: 
“No  one  has  ever  launched  a  newspaper  from  scratch 
in  less  than  120  days.  We  did  it.  With  bumps  and 
curves  in  the  road,  we  have  not  missed  a  single  day  of 
publication  —  and  we  are  delivering  on  our  promise 
to  advertisers  and  readers  to  keep  newspaper  compe¬ 
tition  alive  and  kicking  in  San  Francisco.”  ® 


At  least  readers  in  Marina  district  still  have  a  choice  ... 


After  passing  of  family  patriarch 

Financial  heart  of  Hearst  empire  intaet 


Terms  of  trust  indicate  transition 
won’t  be  taxed  by  major  problems 


BY  JOE  STRUPP 

HE  DeC.18  death 
of  85-year-old 
Randolph  Ap- 
person  Hearst  —  former 
Hearst  Corp.  chairman 
and  the  last  surviving 
child  of  newspaper  icon 
William  Randolph 
Hearst  —  most  likely 
will  have  no  effect  on 
the  company’s  financial 
status  because  of  the 
terms  of  the  Hearst 
family  trust,  which 
distributes  dividends 
to  family  members. 

Because  of  the  way 


the  trust  is  structured, 
i  earnings  previously 
given  to  Randolph  A. 
Hearst  will  go  to  his 
five  children  without 
the  burden  of  estate 
taxes  or  other  financial 
realignment. 

'  Hearst  Corp.  execu¬ 
tives  offered  few  details 
of  the  trust  that  distrib- 
i  utes  earnings  among 
i  the  many  heirs  who 
i  own  a  stake  in  the  pri¬ 
vately  held  company 
started  by  William  Ran¬ 
dolph  Hearst.  Forbes 
i  estimated  the  Hearst 


Corp.’s  1999  earnings 
at  more  than  $4  billion 
and  Randolph  A. 
Hearst’s  personal  assets 
at  $1.8  billion. 

While 

Hearst  execu¬ 
tives  declined 
to  say  how  the 
family  would 
avoid  a  major 
financial  up¬ 
heaval,  attor¬ 
ney  William 
Coblentz,  a 
longtime 
Hearst  fnend,  said  the 
family  trust  was  created 
to  protect  heirs  this 
way.  “Whatever  Randy 
had  is  still  subject  to  the 
terms  of  the  trust,”  said 


Coblentz,  who  also 
serves  on  the  Mc- 
Clatchy  Co.  board  of 
directors.  “That  goes  to 
the  children, 
and  I’m  not 
sure  it  is 
taxable.” 

Other  in¬ 
dustry  ex¬ 
perts,  such  as 
newspaper 
investor 
Thomas 
Russo,  said 
trusts  can  be 
set  up  to  skip  a  genera¬ 
tion  and  avoid  direct 
estate  taxes.  “That  kind 
of  trust,”  Russo  said,  “is 
not  burdened  with  taxes 
upon  his  death.”  (1 


Randolph  A.  Hearst 


Ex-Chairman 
Hearst  Corp. 


to  order  City  Hall  to 
start  answering  pub¬ 
lic-record  requests  in 
a  timely  manner. 

In  a  lawsuit  filed  in 
Cook  County  Circuit 
Court  Dec.  21,  the 
Tribune  cites  17  in¬ 
stances  in  which  city 
officials  have  flat-out 
refused  its  FOIA  re¬ 
quests  —  or  dragged 
them  on  for  weeks. 
One  example:  A 
request  submitted 
last  Feb.  10  allegedly 
did  not  get  a 
response  until  June. 

“Information  is  the 
lifeblood  of  a  news¬ 
paper.  The  city's 
approach  to  FOIA  is 
the  equivalent  of  a 
tourniquet,”  the 
lawsuit  states.  Mes¬ 
sages  seeking  com¬ 
ment  from  the  city’s 
corporation  counsel 
were  not  returned. 

-  MARK  FITZGERALD 

ACCESS-DENIAL 
PLAN  ON  HOLD 

Maryland  has 
put  on  hold  a 
plan  to  end  electronic 
access  to  court 
records  and  to  restrict 
access  to  traditional 
paper  records  in 
courthouses. 

The  move  follows  a 
hearing  last  month 
that  drew  150  or 
more  journalists, 
attorneys,  private 
investigators  and 
others.  They  told  a 
panel  appointed  by 
Maryland’s  top  judge 
that  electronic  access 
lets  businesses 
screen  employees 
and  allows  newspa¬ 
per  reporters  to  more 
efficiently  vet  public 
figures. 

Restricting  access 
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was  proposed  as  a 
way  to  protect  priva¬ 
cy.  The  idea  won’t 
move  forward  until 
the  panel  that  heard 
the  objections  is  ex¬ 
panded  to  include 
journalists  and  busi¬ 
ness  representatives. 

-  TODD  SHIELDS 

6ANNETTCE0 

SEliniOCK 

Gannett  Co.  Inc. 

CEO  Douglas 
H.  McCorkindale 
exercised  an  option  to 
sell  51,175  shares  of 
common  stock  valued 
at  $3.1  million, 
according  to  a  Dec. 

22  filing  with  the 
Securities  and  Ex¬ 
change  Commission. 

A  company 
spokeswoman  said 
McCorkindale  is  sell¬ 
ing  the  stock  to  buy  a 
farm  in  Virginia. 

Stock  in  Arlington, 
Va.-based  Gannett 
was  trading  around 
62  last  week,  down 
from  its  52-week  high 
of  83.625. 

-  LUCIA  MDSES 

MAYNAROUNIT 

TAPSTRAHANT 

Former  Seattle 
Times  columnist 
Mark  N.  Trahant  has 
been  named  the  new 
chairman  and  CEO  of 
the  Robert  C.  May¬ 
nard  Institute  for  Jour¬ 
nalism  Education. 

Trahant,  reportedly 
frustrated  by  the 
Seattle  newspaper 
strike  —  he  told  the 
Times  he  could  nei¬ 
ther  support  The 
Newspaper  Guild  nor 
cross  its  picket  line 
—  replaces  A. 
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No  doom  and  gloom 
for  ‘American  Profile’ 


I  tion  22.4  million), 
American  Profile 
—  which  launched 
last  April  with  a 
circulation  of  1.1 
million  and  has 
since  zoomed  to 
more  than  2.5  mil¬ 
lion  —  is  zoned  for 
the  Midwest,  South- 

■(  east.  Northeast,  Cen¬ 
tral,  and  West 
regions.  (With  the 
latter  two  regions  still 
to  launch,  by  the  end 

_  of  the  first  quarter 

this  year,  the  maga- 

Izine  is  currently  distributed  in  more  than 
530  newspapers,  and  Hammond  projects 
circulation  of  15  million  by  2004.) 

American  Profile  is  also  “noncontrover- 
sial,”  Hammond  explained.  “It  is  all  about 
the  good  news  of  life  in  hometown  Ameri¬ 
ca.”  The  magazine  pays  clear  graphic  and 
editorial  homage  to  its  metro  cousins, 
offering  features  with  national  appeal 
!  on  family,  community,  health,  money, 
and  entertain- 

rn  in  a  large  city 

moving  to  a  small  regionalized  pro- 

.  j  4-1,*  1  *-1-  ^  small 

ty  ...  1  mmK  It  -  as  well 

prepare  me  for  as  a  “hometown 

-  DAVE  HAMMOND  to-home”  calen- 

PuBLisHiNG  Group  OF  America 

and  factoids  about  each  state  in  the  zone. 

The  good  news  about  life  in  small-town  America 
for  advertisers  —  who  historically  have  lacked  an  ef¬ 
ficient  national  vehicle  to  penetrate  C  and  D  mar¬ 
kets  (C  being  counties  with  populations  between 
20,000  and  85,000,  D  being  those  with  fewer  than 
20,000)  —  is  that  71%  of  nonmetro  area  residents 
regularly  read  community  newspapers  (mostly 
nondailies),  compared  with  the  55.1%  of  the  total 
population  who  read  daily  papers  on  weekdays,  ac¬ 
cording  to  the  National  Newspaper  Association 
(NNA)  and  the  Newspaper  Association  of  America 
(NAA),  respectively.  And  unlike  readers  served  by 
Parade  and  USA  Weekend  in  the  A  and  B  markets 
—  those  with  populations  greater  than  85,000  — 
most  small-town  residents  cite  community  papers 
as  their  primary  source  of  local  news,  with  81%  say¬ 
ing  they  read  advertising  inserts.  NBC,  Kimberly 


BY  ELLEN  LIBURT 

Although  the  idea  vokAmerjcan  i 
Profile  magazine  began  to  grow  i 
early  in  1990  —  when  advertising  jl 
and  marketing  executive  Dave  Hammond  ij 
realized  that  Sunday  newspaper  readers  I 
in  big  cities  got  Parade  or  USA  Weekend  | 
while  those  in  small  towns  got  over-  H 

transplanted  at 

large  city  and  then 


STILL  SHOWING 


jlHeniCAS  ROMANCE 
WITH  THE 
Qg/YE  IN  THEATRE 


moving 

pare  me  for  this 

incredible  love  OClllg  U 

I  have  for  com-  w  then 

MiiTm,-  ■'said  J  commun 

who  worked  ^  ^  ,, 

most  recently  LlllS  ... 

as  vice  presi¬ 
dent  of  marketing  and  strategic  planning  for 
Atlanta-based  First  Data  Corp.,  a  Fortune  500 
company  and  world  leader  in  electronic  payment 
transactions,  before  becoming  publisher,  chair¬ 
man,  and  CEO  of  Publishing  Group  of  America, 
American  Profile's  privately  held  parent  in 
Franklin,  Tenn. 

It  took  Hammond  10  years  to  bring  his  dream  to 
print  for  technical  reasons,  but  new  publishing  sys¬ 
tems  and  advances  in  platemaking  have  made  fea¬ 
sible  the  creation  and  production  of  comparatively 
smaller  press  runs  of  zoned  editions. 

When  he  took  the  business  model  he  had  worked 
on  initially  with  three  friends  in  media-related 
businesses  to  potential  publishers,  Hammond  was 
advised  that  the  magazine  would  need  to  fit  the  lo¬ 
cal  nature  of  community  news.  So  unlike  Parade 
(circulation  37.1  million)  or  USA  Weekend  (circula- 
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Clark,  ConAgra  (Manwich),  Fox 
Family  Channel,  and  Dodge  are 
among  American  Profile's  ma¬ 
jor  advertisers. 

Add  to  that  the  past  10  years’ 
circulation  growth  at  communi¬ 
ty  newspapers  and  the  concur¬ 
rent  decline  at  many  large 
dailies  —  and  “there  is  no  way 
but  up  [ioT  American  Profile'], 
because  they  have  discovered 
this  gold  mine  of  community 
newspapers  that  are  hungry  to 
add  to  their  content,”  said 
Samir  A.  Husni,  a  professor 
who  heads  the  mag£izine  service 
journalism  program  at  Univer¬ 
sity  of  Mississippi  and  has  for  15  years  authored  the 
annual  “Samir  Husni’s  Guide  to  New  Consumer 
Magazines.” 

American  Profile's  launch  was  the  second-largest 
in  history,  Husni  said,  which  is  noteworthy  because 


in  this  age  of  marketing  pun¬ 
dits  trumpeting  niche-market 
publishing  as  the  future,  this 
general-interest  magazine  is 
trumping  all  their  predictions. 

Husni  added  thaX  American 
Profile's  “refrigerator  journal¬ 
ism”  —  good  news  people  like 
to  clip  and  post  on  their  refrig¬ 
erator  doors,  and  a  notable 
dearth  of  bad  news  —  is  a 
refreshing  change  for  many. 
“If  you  watch  any  of  the 
daily  newscasts,  you’d  think 
we  were  living  in  hell,”  he 
observed  dryly.  “So  here  comes 
a  publication  that  tells  me, 
‘Hey,  it’s  not  all  doom  and  gloom,  and  there  is 
some  bloom  in  this  world,  and  here  —  we  are  going 
to  show  you.’  '>■ 

“I  can’t  believe  it  took  all  these  years  and  nobody 
had  done  this  before.”  11 


Newspapers  enter  new  arenas 

SFX  signs  three  to  play  the  name  game 


‘Albuquerque  Journal’  the  latest 
with  an  edifice  complex 


BY  JOE  STRUPP 

T’S  NOT  QUITE  LIKE 
having  your  name 
atop  Carnegie  Hall 
or  the  Hollywood  Bowl. 
But  for  promoters  of  the 
'  San  Francisco  Chron- 

\  j  icle,  the  Pittsburgh  Post- 
1  Gazette,  and  the  Albu¬ 

querque  (N.M.)  Jour- 
1  nal,  seeing  their  news- 

I  paper’s  name  adorn  a 
local  amphitheater  is 
something  special. 

“It  is  a  great  way  to 

I I  get  name  recognition,” 

I  said  David  Beihoff, 

j  general  manager  of  the 

i  Post-Gazette,  which  cut 

I  a  deal  last  March  to 

;  rename  a  local  outdoor 

j  I  venue  after  itself.  “It 

!  gives  us  the  opportunity 
j  to  promote  ourselves, 

j  I  especially  the  enter- 

!  I  tainment  and  sports 

I  j  sections.” 

I  Post-Gazette  Pavilion 


j  is  one  of  three  outdoor 
!  venues  named  for  news- 
I  papers  in  2000  via 
i  arrangements  with  New 
I  York-based  SFX  Enter¬ 
tainment,  which  owns 
or  manages  130  venues, 
including  44  amphithe¬ 
aters.  The  other  two 
were  Chronicle  Pavilion 
in  Concord,  Calif.,  also 
named  in  March,  and 
I  the  Journal  Pavilion  in 
Albuquerque,  which 
opened  last  spring  and 
received  its  new  name 
I  as  the  result  of  a  deal 
j  made  in  December. 

“It  creates  some 
top-of-mind  awareness 
of  the  name  of  the  paper 
in  an  age  group  —  teens  j 
I  —that  aren’t  typically 
;  newspaper  readers,” 

I  said  Bri^ul  Fantl, 
i  general  manager  of  the 
j  Albuquerque  Publish- 
I  ingCo.,the  Jouma/’s 


business  arm.  “It  gives 
the  Journal  better 
entree  into  promotional 
opportunities.” 

SFX,  a  subsidiary  of 
Clear  Channel  Commu¬ 
nications,  is  one  of  the 
major  players  in  the 
naming-rights  business, 
having  struck  deals  for 
I  Enron  Field,  home  of 
j  the  Houston  Astros; 

,  FedEx  Field,  home  of 
I  the  Washington  Red- 
I  skins;  and  PSINet  Sta- 
I  dium,  home  of  the 
j  Baltimore  Ravens.  Last 
year,  SFX  started  plac¬ 
ing  newspaper  names 
on  venues,  citing  their 
i  ability  to  promote  the 
I  sites.  “With  them  being 
I  a  media  outlet,  it  allows 
I  for  many  cross-promo- 
j  tional  opportunities,” 
said  Laura  Clemmer, 
Journal  Pavilion 
executive  director.  “It 
is  an  added  benefit.” 

The  Journal  Pavilion 
deal  is  a  nine-year 
I  agreement  that  includes 
i  some  unspecified  cross¬ 


promotion,  newspaper 
signage  at  the  pavilion, 

I  and  the  opportunity  for 
'  newspaper  subscribers 
to  purchase  certain 
j  tickets  before  the 
!  general  public. 

But  not  all  newspa- 
i  pers  negotiating  with 
j  SFX  sign  on  the  dotted 
j  line.  Jim  Diaz,  senior 
I  vice  president  for  adver- 
1  rising  and  marketing  at 
The  Arizona  Republic, 

I  said  he  was  in  talks 
'  with  the  company  to 
rename  the  Desert  Sl^ 
j  Arena  in  Phoenix  after 
!  the  Republic,  but  failed 
!  to  cut  a  deal.  “We  con- 
I  sidered  it  and  decided 
I  to  pass,”  he  said.  “We 
I  looked  at  the  overall 
;  economics  of  it  and 
I  decided  it  wasn’t  for  us.” 
i  Diaz  said  the  Repub- 
I  lie  chose  to  wait  for  a 
!  bigger  deal,  such  as 
j  for  the  new  Phoenix 
,  Coyotes  hockey  arena 
I  or  for  the  planned 
Arizona  Cardinals 
football  stadium.  11 


Stephen  Montiel,  who 
resigned  in  Septem¬ 
ber  after  12  years  as 
the  institute’s  presi¬ 
dent  and  CEO.  May¬ 
nard  Institute  History 
Project  Director  Dori 
J.  Maynard,  daughter 
of  the  late  institute 
co-founder  Robert  C. 
Maynard,  has  been 
named  president. 

-  JOEL  DAVIS 

EX-CON  BEATS 
AnACKRAP 

Apparently  un¬ 
convinced  by 
the  target’s  testimo¬ 
ny,  a  Cook  County, 

III.,  judge  Dec.  20 
declared  an  ex-con¬ 
vict  not  guilty  of  the 
attempted  murder  of 
Lee  Anglin,  publisher 
of  the  Journal  News 
Group  of  community 
papers  in  suburban 
Chicago. 

Anglin,  29,  testi¬ 
fied  Joseph  Sallas, 

67,  confronted  him 
as  he  was  leaving  his 
office  last  April  11, 
asked  his  name,  and 
fired  five  shots  at  him 
with  a  handgun.  An¬ 
glin  was  not  hit.  In  a 
brief  telephone  inter¬ 
view,  the  publisher 
said  he  had  not  had 
any  similar  experi¬ 
ences  or  threats  since 
the  shooting. 

-  MARK  FITZGERALD 


The  Providence 
(R.l.)  Journal, 
which  has  been 
negotiating  a  new 
contract  with  the 
Providence  News¬ 
paper  Guild  since 
October  1999,  faces 
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fresh  labor  pains. 

The  paper  was 
charged  by  the 
National  Labor 
Relations  Board  with 
engaging  in  unfair 
labor  practices  by 
changing  medical 
plans,  vacations, 
holidays,  and  parking 
without  collective 
bargaining. 

The  paper  main¬ 
tains  it  gave  proper 
notice  of  the  changes 
before  implementing 
them.  A  hearing  is  set 
for  April  2.  If  found 
guilty,  the  paper 
could  be  ordered  to 
restore  benefits  and 
pay  back  wages. 

-  LUCIA  MOSES 


JANUARY 

MMFCP  Winter 
Conference, 
Midwest  Free 
Community  Papers, 
Embassy  Suites,  Des 
Moines,  Iowa 


Hilton  Clearwater 
Beach  Resort, 
Clearwater,  Fla. 


and  Editors,  Boston 
University,  Boston 


Group,  Hilton 
Clearwater  Beach 
Resort,  Clearwater, 
Fla. 


on  OAAAA  Media 
LD  L  Conference 
and  Trade  Show, 
American  Association 
of  Advertising 
Agencies,  Hilton  New 
Orleans  Riverside, 
New  Orleans 


IQ  OniAPA Midyear 
ID  kUMeeting,  Inter 
American  Press 
Association,  Hotel 
Caesar  Park,  Fortaleza, 
Ceara,  Brazil 


Mid- Atlantic 
NAME  Winter 
Conference,  Mid- 
Atlantic  Newspaper 
Advertising  and 
Reporting  Boot  Camp  Marketing  Executives, 
for  Educators,  Litchfield  Beach  and 

Investigative  Reporters  Grolf  Resort,  Pawleys 
and  Editors,  Missouri  Island,  S.C. 

School  of  Journalism, 

Columbia,  Mo. 


M  Albert  E. 

Fitzpatrick 
Leadership 
Development 
Institute,  National 
Association  of 
Minority  Media 
Executives,  San  Jose 
Mercury  News,  San 
Jose,  Calif. 


MARCH 

HKey  Executives 
Conference,  El 
Conquistador  Resort, 
Tucson,  Ariz. 


01  01  E&P  12th 
L I  l4  Annual 
Interactive 
Newspapers 
Conference  &  Trade 
Show,  Editor  & 
Publisher  Conferences, 
Wyndham  Anatole 
Hotel,  Dallas 


on  OOHowtoBuy 
LUuUand  Sell  Web 
Ads,  Adweek 
Conferences,  Laredo 
Group,  Hyatt  Regency 
Hotel,  Miami 


7  11 NPPA  Northern 
I  1 1  Short  Course, 
National  Press  Photog¬ 
raphers  Association, 
Hartford,  Conn. 


NOTE:  To  list  events, 
please  e-mail  to 
calendar  @  editorand 
publisher.com  or  fax  to 
Calendar  Editor  at 
(646)  654-5370. 


FEBRUARY 

M33rd  Annual 
Metro  Users 
Meeting,  Metro  Users 


MIFPA  Spring 
Conference, 

Lfr  LUWorkshop,  Independent  Free 
Investigative  Reporters  Papers  of  America, 


The  American  So¬ 
ciety  of  Newspa¬ 
per  Editors  has 
chosen  six  university 
journalism  programs 
to  administer  a  two- 
week  summer  jour¬ 
nalism  institute  for 
high-school  teachers 
who  advise  student 
newspapers.  The 
ASNE  institute,  one 
of  three  initiatives 
that  will  be  funded 
through  a  $500,000 
Knight  Foundation 
grant,  will  train 
the  advisers  in 
journalism  basics, 
ethics,  and  news¬ 
paper  management. 

The  colleges 
hosting  the  institute 
are  Ball  State 
University,  Hampton 
University,  Kent 
State  University, 
University  of  Mary¬ 
land,  University  of 
South  Florida,  and 
University  of  Texas. 

-  JOE  STRUPP 


Cross-ownership  han  on  life  support? 


By  law,  the 
president’s 
party  gets  a 
majority  of 
FCC  mem¬ 
bers  and 
designates 
the  chairman. 
That  should 
usher  in  a  dif¬ 
ferent  climate 
from  that 
prevailing  under  current 
Chairman  William 
Kennard,  who  defends 
the  cross-ownership  rule 
and  whose  term  expires 
in  June.  An  FCC  repre¬ 
sentative  said  Kennard 
has  not  publicly 
disclosed  his  plans.  11 


favor  retaining 
the  ban  on 
common  own¬ 
ership  of 
newspapers 
and  broadcast 
stations  in  the 
same  media 
market. 

The  FCC’s 
two  Republi¬ 
cans  say  the 
cross-ownership  ban  has 
outlived  its  purpose  of 
preventing  a  concentra¬ 
tion  of  media  voices. 
They  cite  the  recent  pro¬ 
liferation  of  satellite,  ca¬ 
ble,  and  broadcast 
channels.  They  want  to 
abolish  the  restriction. 


President  Clinton  uses  a  loophole 
to  keep  party  hardy  (for  a  while) 


BY  TODD  SHIELDS 

WASHINGTON 

Susan  Ness’  regu- 
lar  term  has  ex¬ 
pired,  but  she  will 
stay  on  at  the  Federal 
Communications  Com¬ 
mission  (FCC).  Ness,  a 
Democrat,  received  a  re¬ 
cess  appointment  from 
President  Clinton  Dec. 
18,  a  few  days  after  Con¬ 
gress  ended  its  session. 

Recess  appointments 
are  not  subject  to  con¬ 
gressional  review.  Ness, 


an  FCC  member  since 
1994,  can  stay  on  until 
the  end  of 2001  or  until 
Congress  confirms  a  re¬ 
placement  to  be  named 
by  Republican  George 
W.  Bush. 

Her  continued  tenure 
maintains,  if  only  tem¬ 
porarily,  a  Democratic 
majority  on  the  five- 
member  FCC.  The  align¬ 
ment  is  important  to 
newspaper  companies, 
since  Ness  and  her  two 
Democratic  colleagues 


Susan  Ness 

Commissioner 

FCC 


12  EDITOR  &  PUBLISHER  JANUARY  1,  2001 


www.editorandpublisher.conn 


RICK  HUNTER/SAN  ANTONIO  EXPRESS-NEWS 


r 


I 

I 


Mauri  Konig,  a  reporter  with  the 
Brazilian  daily  0  Estado  do  Parana,  was 
severely  beaten  with  sticks  and  chains  by 

^  three  apparent  police 
officers  while  in  the 
Paraguayan  city  of  San 
Alberto  to  investigate  the 
alleged  forced  recruitment  of  Brazilian 
youth  by  Paraguayan  police,  the  Paris- 
based  Reporters  Without  Borders  (RSF) 
reported. ...  Guerrillas  in  Colombia  last 
month  renewed  their  practice  of  kidnapping 
and  releasing  journalists  to  send  a 
message.  On  Dec.  7,  the  Revolutionary 
Armed  Forces  of  Colombia  (FARC) 
kidnapped  a  dozen  journalists,  including  El 
Tiempo  photographer  Luis  Benavides,  and 
released  them  the  next  day.  The  smaller 

I - National  Liberation  Army 

(ELN)  kidnapped  a  TV 
correspondent  and 
announced  he  would 
be  released  “once  they  cleared  up  the 
journalist’s  manner  of  covering”  the  ELN, 
the  Lima,  Peru-based  Institute  for  Press 
and  Society  reported. ...  Thanks  to  a  grant 
from  the  Robert  R.  McCormick  Tribune 
Foundation,  the  Fund  Against  Censorship 
will  have  more  money  Latin  American 
journalists  can  use  to  hire  lawyers  when 
they  face  legal  charges.  The  fund  is 
administered  by  the  World  Press  Freedom 
Committee  on  behalf  of  eight  other  free- 
press  organizations,  including  the 
Committee  to  Protect  Journalists  and  the 

H - 1 - H  Inter  American  Press 

Acting 


Two  years  after  'Express-News’  correspondent  Philip  True’s 
murder,  the  case  languishes  in  Mexico’s  judicial  system 


BY  MARK  FITZGERALD 

CHICAGO 

Philip  True  came  late  to  journal- 
ism.  He  was  a  wallpaper  hanger  well 
into  his  30s  when  he  began  a  news¬ 
paper  career  that  earned  him,  at  age  50,  the 
post  of  Mexico  City  bureau  chief  for  the  San 
Antonio  Express-News.  Not  that  he  hung 
around  the  city’s  diplomatic  circles  much: 
Thie  preferred  reporting  the  Mexico  lived 
by  the  slum  dweller  or  the  rural  campesino. 

That  impulse  led  him  to  hike  alone  into 
the  remote  Sierra 

proposal  to 

Express-News  ' 

Editor  Robert  Rivard. 

What  followed  was  not  a  beautiful  story. 
After  Thie  went  nearly  two  weeks  without 
contacting  his  pregnant  wife,  Martha, 
Rivard  organized  a  search  party.  On  Dec. 

16, 1998,  they  found  TVue’s  decomposing 
body  in  a  shallow  grave.  T\vo  Huichol 
Indians  —  Juan  Chivarra  de  la  Cruz  and 
his  brother-in-law,  Miguel  Hernandez  de 
la  Cruz  —  were  arrested  when  True’s  back¬ 
pack,  camera,  and  binoculars  were  found 
at  their  ranch.  They  confessed  to  strangling 
the  journalist,  saying  they  were  angry  he 
was  taking  photographs  of  sacred  land. 

TVo  years  later,  Chivarra  and  Hernandez 
remain  in  jail  —  but  justice  appears  farther 
away  than  ever.  Three  judges  and  three 
prosecutors  have  shuffled  in  and  out  of  the 
case,  and  each  time  someone  new  arrives, 
the  case  goes  back  to  square  one.  The 
accused  have  changed  their  story  twice. 
Rivard’s  meetings  with  Mexican  authorities 
have  repeatedly  raised  —  and  dashed  — 
his  hopes.  The  entire  frustrating  story  is 


documented  on  the  paper’s  TVue  memorial 
site  (http://www.mysa.com/mysanantonio/ 
extras/true). 

Two  weeks  ago,  Rivard  tried  another 
tack.  Following  the  tradition  of  ordinary 
Mexicans  who  press  their  written 
requests  for  justice  into  the  hands  of  a 
visiting  president,  the  Express-News 
published  an  open  petition  to  new 


beautiful  story”  In  Mesico 

their  work  and  bring  the  case  to  an 
honest  conclusion.  The  evidence  is  in, 
the  suspects  have  long  been  detained, 
and  our  worries  now  even  include  their 
welfare  and  civil  rights,  even  as  we 
wrestle  with  the  pain  of  their  actions.” 

Fox,  whose  election  ended  71  years  of 
one-party  rule,  appears  to  be  listening. 
Indications  are  that  Rivard  and  Martha 
True  will  meet  with  the  president  within 
a  few  weeks. 

“I  think  this  is  a  big  test  for  Mexico,”  Ri¬ 
vard  said.  “There’s  no  question  this  is  a 
case  with  international  and  bilateral 
implications.  It’s  important  as  well  for 
showing  how  the  Mexican  press  will  be 
treated.  There  is  only  one  American,  but 
there  are  many  cases  of  [murdered] 
Mexican  journalists,  and  these  cases  are 
largely  unresolved  even  though  many 
times  the  intellectual  author  is  known.  It’s 
a  very  opportunistic  moment  for  the  new 
president  to  declare  that  Mexico  is  a  land 
of  law  —  and  not  a  lawless  land.”  11 


■  H  Association. 

H  H  3  complaint  by  the 

Federation  profession- 
nelie  des  journalistes  du  Quebec  (FPJQ), 
the  Quebec  government  has  agreed  to  hold 
a  parliamentary  hearing  on  the  corKentra- 
tion  of  ownership  of  the  province’s  French- 
language  daily  papers.  FPJQ,  which  notes 
that  Power  Corp.’s  announced  purchase  of 
more  papers  would  leave  95%  of  daily  cir¬ 
culation  split  almost  evenly  between  Power 
and  Quebecor,  said  it 
“fears  for  the  future  of ... 
independent  media.” ... 
Cuban  state  security 
agents  prevented  Amarilis  Cortina  of  the 
independent  news  agency  Verdad  from 
attending  the  Dec.  17  “public  trial”  of  a 
dissident  later  sentenced  to  a  year  in  prison 
for  “disobedience.”  —  Mark  Fitzgerald 
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Dirks,, Van  Essen  &  Murray 


ALABAMA 

Roger  Underwood  to  publisher  of  the 
Opelika-Aubum  News  from  circulation 
director  of  The  Dothan  Eagle. 


Bob  Gruber  to  publisher  of  the  Times 
Daily  in  Florence  from  director  of 
operations.  Gruber  succeeds  Frank 
Helderman,  who  retired. 


ILLINOIS 

David  Harrison  to  publisher  of  The  Beacon 
News  in  Aurora.  Harrison  served  previous¬ 
ly  as  publisher  of  The  Herald-Palladium  in 
St.  Joseph,  Mich. 


NEWSPEOPLE®  EDITORANDPUBLISHER.COM 

NEW  JERSEY 

Frank  Scandale 

Frank  Scandale,  assistant  managing  editor  for 
news  at  The  Denver  Post,  has  been  named  editor 
of  The  Record  in  Hackensack.  He  will  take  the 
helm  late  this  month,  succeeding  Vivian  Waixel, 
president  and  executive  editor  of 
Record  parent  Macromedia  Inc.  In  doing  so, 
Scandale,  who  led  coverage  of  the  Columbine  High  School  shoot¬ 
ings  that  won  the  Pulitzer  Prize  for  breaking  news  last  year,  will  be 
returning  to  New  Jersey,  where  he  was  city  editor  at  the  now- 
defunct  Daily  Journal  in  Elizabeth  before  joining  the  Post  in  1990. 


BY  JAMIE  SANTO 


INDIANA 

Kevin  Lashbrook  to  publisher  of  The  Times 
in  Frankfort  from  publisher  of  the  Times- 
Republic  in  Watseka,  Ill.  Lashbrook 
succeeds  J.  Mark  Ingels,  who  resigned. 


now  vice 


KANSAS 

John  Lechliter  to  executive  editor  of  The 
Emporia  Gazette  from  managing  editor. 
He  succeeds  Jeffery  A.  Burkhead,  now 
executive  director  of  the  Kansas  Press 
Association  in  Topeka. 


MAINE 

Jay  Davis  to  editor  of  the  alternative  Maine 
Times  in  Bangor  from  deputy  editor  and 
news  editor. 

Brendan  Wolfe  to  news  editor  from  editor  of 
Icon,  an  alternative  in  Iowa  City,  Iowa. 


"NaSaq  drop- 


'  . i  KANSAS 

C.  White 
^49^3 1  Walker 

I  i  editor  and 

I  publisher  of  The 
K  Emporia  Gazette, 

the  paper  his  great-grandfather 
and  two-time  Pulitzer  Prize-win¬ 
ner  William  Allen  White  owned 
and  edited  for  49  years,  from  as¬ 
sistant  editor  and  publisher. 
Christopher  White  Walker  suc¬ 
ceeds  Publisher  Paul  David 
Walker,  his  father,  now  publish¬ 
er  emeritus.  Barbara  White 
Walker,  his  mother,  will  remain 
senior  editor. 


Liberty  Newspapers  Limited  Partnership 

has  agreed  to  sell 

Honolulu  (HI)  Star-Bulletin 

(63.500  daily  circulation) 
to 

Black  Press  Ltd. 

We  are  pleased  to  have  represented 
Liberty  Newspapers  Limited  Partnership  in  this  transaction. 


II9  EAST  MARCY  STREET  SUITE  lOO  SANTA  FE,  NM  87SOI  TEL:  SOS.82O.270O  FAX:  SOS.82O.2qOO 
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NEWSPEOPLE 


NEW  MEXICO 
Andy  Dudzik  to  publisher  of  the  alternative 
Santa  Fe  Reporter  from  advertising  direc¬ 
tor  and  sales  manager.  Dudzik  succeeds 

Barbara  McDonald. 

Julia  Goldberg  to  editor  from  associate  edi¬ 
tor.  Goldberg  succeeds  Audrey  Van  Buskirk, 
now  editor  in  chief  of  Seattle  Weekly. 

NEW  YORK 

Kevin  Hayes  to  the  newly  created  position 
of  new-media  editor  at  the  New  York 
Daily  News  from  deputy  features  editor. 

David  A.  Smukler  to  vice  president  for 
human  resources  and  labor  relations  at 
Newsday  in  Melville  from  director  of 
human  resources  and  benefits. 

VIRGINIA 

John  A.  SchauSS  to  treasurer  of  Richmond- 
based  Media  General  Inc.  from  deputy 
treasurer  of  George  Washington  Univer¬ 
sity  in  Washington,  effective  Feb  1. 
Schauss  will  succeed  Stephen  R.  Zacharias, 
who  resigned. 

WASHINGTON 
Robert  Bickler  to  publisher  of  the  Yakima 
Herald-Republic  Irom  general  manager. 
Sarah  Jenkins  to  vice  president  and  editor 
from  editor. 


NEW  JERSEY 

Keith  L. 

1  -*  1*3  Dawn 

'  publisher  of 

jSjSfl  The  Press  of  At- 
lantic  City  and 
executive  vice  president  and 
chief  operating  officer  of  parent 
South  Jersey  Publishing  Co. 
from  general  manager  of  the 
paper.  Dawn  succeeds  Robert 
M.  McCormick,  who  retired. 


OBITUARIES 


Harry  Spillman 
Bolser 

93,  Died  Dec.  12 
FORMER  REPORTER  AND  PULITZER 
PRIZE  WINNER  FOR  THE  COURIER- 
JOURNAL  IN  LOUISVILLE,  KY. 

Bolser,  who  worked 
for  The  Courier- 
Journal  for  41  years, 
shared  the  1967  Pulitzer 
Prize  for  public  service 
with  other  staff  reporters 
for  the  paper’s  series  on 
strip-mining  in  Ken¬ 
tucky.  He  began  his  ca¬ 
reer  in  1926  as  a  copy  boy 
with  the  old  Commercial 
Tribune  in  Cincinnati, 
and  later  worked  for  The 
Cincinnati  Enquirer  be¬ 
fore  joining  The  Courier- 
Journal.  Earlier  this  year, 
Bolser  donated  the  award 
to  the  journalism  school 
at  the  University  of  Ken¬ 
tucky,  his  alma  mater. 

Edward  P.  Boyle 

88,  Died  Dec.  19 
OWNER  AND  PUBLISHER  OF  THE 
DERRICK  IN  OIL  CITY,  PA. 

Grandson  of  the 
paper’s  founder, 
Boyle  became  president 
and  publisher  in  1938. 
Boyle  oversaw  The  Der¬ 
rick's  rise,  as  the  paper 
purchased  The  Blizzard, 
Oil  City’s  afternoon  pa  ¬ 
per  in  1941,  and  The 
News-Herald  in  nearby 
Franklin  in  1985. 

A1  Fox 

77,  Died  Dec.  18 

FORMER  POLITICAL  REPORTER  AT 
THE  BIRMINGHAM  (AU.)  NEWS 

FOX,  WHO  JOINED  THE 

News  in  1961  after 


several  years  at  The  Gad- 
sen  (Ala.)  Times,  covered 
the  hectic  world  of  Al¬ 
abama  politics.  He  was 
assigned  to  cover  the 
1962  gubernatorial  cam¬ 
paign  of  George  Wallace, 
and  reported  on  his  fiery 
“segregation  forever”  in¬ 
augural  address  in  1963. 
He  also  covered  Wal¬ 
lace’s  four  presidential 
bids,  including  the  1972 
campaign  cut  short  by  an 
attempted  assassination. 
Fox  retired  in  1982. 

Robert  Hippie 

100,  Died  Dec.  21 

FORMER  EDITOR  AND  PUBLISHER 
OF  THE  CAPITAL  JOURNAL  IN 
PIERRE.  S.D. 

Hipple’s  father 
purchased  the  Cap¬ 
ital  Jourrml  in  1905,  and 
the  younger  Hippie  be¬ 
came  editor  and  publish¬ 
er  following  his  father’s 
death  in  1939.  Hippie 
won  the  South  Dakota 
Newspaper  Association’s 
Distinguished  Service 
Award  in  1983  and  was 
honored  in  1994  by  the 
I.£gislature  for  his  contri¬ 
butions  to  the  state’s 
water  development  and 
newspaper  industiy. 

John  C.  Lescott 

59,  Died  Dec.  3 

NATIONAL  ADVERTISING  SALES 
MANAGER  FOR  THE  FLORIDA 
TIMES-UNION  IN  JACKSONVILLE 

Lescott,  national 
advertising  sales 
manager  for  the  Times- 
Union,  died  of  an  appar¬ 
ent  heart  attack.  A  native 


of  Paris,  Lescott  joined 
the  advertising  staff  of 
the  New  York  Daily 
News  in  1966  and  was 
eventually  named  general 
sales  manager.  He  later 
worked  briefly  at  the 
now-defunct  Houston 
Post  before  joining  the 
Times-Union  in  1992. 

James  H. 
Shumaker 

77,  Died  Dec.  19 

JOURNALISM  PROFESSOR  AND 
INSPIRATION  FOR  THE  COMIC 
STRIP  “SHOE" 

SHUMAKER,  WHO 
taught  at  the  Univer¬ 
sity  of  North  Carolina 
School  of  Journalism  and 
Mass  Communication  in 
Chapel  Hill  since  1973, 
died  of  cancer.  He  started 
as  a  reporter  for  the  old 
Durham  Herald  and 
later  worked  for  The 
Associated  Press  before 
returning  to  the  Herald, 
where  he  rose  to  manag¬ 
ing  editor.  From  1959  to 
1973,  he  was  editor  of  the 
Chapel  Hill  Weekly, 
where  he  became  fnends 
with  an  art  student,  the 
late  JeffMacNelly,  who 
later  became  a  cartoonist 
for  the  Chicago  Tribune. 
MacNelly  based  P.  Mar¬ 
tin  Shoemaker,  the  gruff 
but  lovable  editor  in 
“Shoe,”  on  his  Iriend  and 
former  boss.  Shumaker 
also  wTote  a  weekly  col¬ 
umn  for  The  Charlotte 
Observer  for  more  than 
20  years.  An  anthology  of 
the  columns,  “Shu,”  was 
published  in  1989. 


The  National  Press 
Foundation  announced 
the  winners  of  its  2000 
awards:  Howard  A. 
Tyner,  editor  of  the 


www.edltorandpublisher.com 


Chicago  Tribune,  was 
named  George  Bev¬ 
eridge  Editor  of  the 
Year;  Helen  Thomas, 
syndicated  columnist  for 
Hearst  Newspapers,  will 
be  honored  with  the 


Distinguished  Contri¬ 
butions  to  Journalism 
Award;  and  Chan  Lowe, 
editorial  cartoonist  for 
the  South  Florida  Sun- 
Sentinel  in.  Fort  Laud¬ 
erdale,  will  receive  the 


Clifford  K.  and  James 
T.  Berryman  Cartoon¬ 
ist  of  the  Year  Award. 
In  addition.  Sue  Kirch- 
^  ^off  of  The  Boston  Globe 
and  David  Espo  of  The 
Associated  Press  will  re¬ 


ceive  individual  Everett  ' 
McKinley  Dirksen 
Awards  for  DLstin-  , 
guished  Coverage  of  ,  < 
Congress.  The  awards 
will  be  presented  Feb. 

22  in  Washington. 
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Thanks  to  Jon  Craig’s  principled  stand,  all  Ohio  journalists 
will  be  better  able  to  protect  their  confidential  sources 


IN  April  1999,  journalists  across 
the  nation  were  riveted  by  the  pro¬ 
ceedings  in  a  Cincinnati  courtroom. 
It  was  an  unedifying  sight:  One-time 
hotshot  investigative  reporter  Michael 
Gallagher,  having  admitted  breaking  the 
law  to  pursue  The  Cincinnati  Enquirer^s 
botched  investigation  into  Chiquita  Brands 
International  Inc.,  fingered  the  former 
Chiquita  lawyer  he  says  gave  him  access  to 
the  banana  company’s  voice-mail  system. 
TXvo  decades  after  New  York  Times  reporter 
Myron  Farber  went  to  jail  to  protect  his 
sources  in  the  “Dr.  X”  mur¬ 
der  case,  another  reporter  The  tri] 
in  the  national  spotlight  was 
burning  his  alleged  confi-  IICWS  IS 
dential  source  in  public.  in  Jud$ 
At  a  time  when  media  t  xr  i  ^ 
credibilify'  everywhere  was  J  •  V  ll  KC 
unraveling  —  not  least  for  CO  n  Cll  F 

the  Enquirer's  behavior  be¬ 
fore  and  after  the  Chiquita  opiniol 
investigation  was  published 
—  Gallagher’s  double-dealing  contained  a 
chilling  moral  for  any  potential  whistle¬ 
blower:  You  can’t  trust  a  reporter. 

Almost  nobody  back  then  paid  any 
attention  to  what  was  happening  at  the 
same  time  in  a  courtroom  on  the  other 
side  of  Ohio.  Facing  jail  time  for  contempt 
of  court,  Akron  Beacon  Journal  State- 
house  reporter  Jon  Craig  refused  to  tell  a 
grand  jury  exactly  when  he  obtained 
Medicare  records  that  documented 
alleged  fraud  by  a  powerful  lobbyist. 

A  special  prosecutor  was  looking  into  the 
leak  of  the  documents,  a  misdemeanor  un¬ 
der  Ohio  law.  The  prosecutor  said  he  was 
not  asking  Craig  to  identify  the  source  — 
information  that  is  protected  by  the  Ohio 
reporters’  shield  law.  Instead,  he  claimed  he 


I  wanted  to  know  when  the  documents 
I  changed  hands  to  see  if  the  statute  of 
I  limitations  had  passed.  Craig  and  his  news- 
I  paper  did  not  buy  that  story.  They  refused 
I  to  cooperate  with  the  prosecutor’s  fishing 
;  expedition  by  narrowing  the  universe  of 
I  possible  sources.  Unfortunately,  a  county 
j  judge  did  buy  the  prosecutor’s  rationale.  He 
I  immediately  declared  Craig  guilty  of  con- 
I  tempt  of  court,  though  he  did  suspend  the 
prison  sentence  until  it  could  be  appealed. 

!  That  appeal  is  now  in  —  and  it  is  a  big 
i  victory  for  Ohio  journalists.  In  her  opinion 
overturning  the  contempt 
The  truly  good  conviction.  Judge  Cheryl 
.  .  j  L.  Waite  of  Ohio’s  Seventh 

ttCWS  is  buried  District  court  of  Appeals 

in  Judge  Joseph  shredded  the  legal  fiction 

^  that  the  prosecutor  was 

J •  VUKOV'lCh  S  peddling.  But  the  truly 

ronnirrintf  good  news  is  buried  in 

*  .  o  Judge  Joseph  J.  Vukovich’s 

opinion.  concurring  opinion,  which 

declared  Ohio  grants  an 
I  “unqualified  privilege”  on  reporters. 

Vukovich  wrote  that  Ohio’s  Legislature 
j  relied  on  the  strong  free-press  language 
I  of  the  state  Constitution  to  give  reporters 
!  “the  unqualified  privilege  to  refrain  from 
I  disclosing  a  source,  or  any  information  that 
j  might  reasonably  lead  to  the  disclosure  of  a 
I  source,  in  any  investigation  or  proceeding.” 
i  The  only  test  of  whether  information 
1  should  be  divulged,  thejudge  added,  is  a  re- 
I  porter’s  own  “subjective  good-faith  belief” 
This  sweeping  endorsement  of  an 
j  unfettered  press  was  the  direct  result  of 
I  the  individual  and  institutional  courage 
exhibited  by  Craig  and  the  Akron  Beacon 
Journal.  The  protection  that  courage  won 
in  Akron  stands  in  shining  contrast  to  the 
craven  legacy  of  the  Cincinnati  case. 
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!j  {continitedjrom  page  3}  mantra  | 

I  j  became  “deficits.”  It  was  an  amazing  sight:  j 

I I  Liberal  journalists,  who  had  never  met  a  I 
'  deficit  they  didn’t  like,  suddenly  were  I 
j  obsessed  by  government  deficits.  By  this 

1 1  time,  as  several  surveys  in  Public  Opinion  i 
i  magazine  showed,  there  was  a  chasm  , 

I !  between  the  media  elites  and  the  “common  j 
I !  man.”  On  ideological  issues,  the  media  ! 

I  elites  were  far  to  the  left  of  all  Americans  | 

j  on  abortion,  the  death  penalty,  taxation,  j 

welfare,  and  so  on.  Virtually  none  of  the 
I  media  elites  ever  attend  church.  ! 

j  i  But  it  has  gotten  worse.  In  the  L992  elec- 
i;  tion,  despite  only  50%  of  the  media  elites  in  : 

I  a  sur/ey  labeling  themselves  “liberal,”  89% 
j  j  voted  for  Bill  Clinton,  double  the  rate  of  j 

'  I  “average  Americans.”  If  there  was  any  ques-  j 

1  i  tion  about  partisanship,  it  vanished  in  1995 

I  when  the  media,  for  some  four  months,  [ 

I  kept  referring  to  “Medicare  cuts”  (repeating  | 

!  the  Democratic  Party  talking  points),  even  i 
j  i  though  the  GOP  had  proposed  Medicare  | 
I  increases  of  twice  the  rate  of  inflation.  ' 

;  This  partisanship  concerned  one  journal-  i 

I  ist  —  an  editor  of  the  Orlando  (Fla.)  ! 

I  Sentinel,  who  conducted  a  ZIP-code-based  i 
study  of  the  lifestyle  habits  of  more  than  j 

i  1,000 journalists.  He  found  a  shocking 

'  j  dispcuity  between  the  way  they  live  and  the  ' 
j  I  way  “average”  Americans  live.  Again,  none  | 
;  I  go  to  church,  most  have  incomes  far  above 

i !  the  median  income,  most  indulge  in  “elite” 

! '  pursuits,  few  have  chUdren,  and  so  on.  | 

I  j  Some  75%  come  from  three  states  —  New  I 
!  j  York,  New  Jersey,  and  Pennsylvania.  Virtu-  | 
j  j  ally  no  mainstream  journalists  come  from  | 
!  Nebraska,  or  New  Mexico,  or  Montana,  or 

Ohio.  This  cannot  help  but  give  a  leftist  spin  | 
to  the  reporting.  (Look  at  the  coverage  of  | 
“gun  control”  laws,  such  as  the  Brady  bill,  ' 
I  which  is  consistently  and  overwhelmingly 

I  biased  toward  more  gun  control.) 

!  *  During  the  Clinton  impeachment 
!  process,  the  media  successfully  de-educated  ! 
the  American  public.  Contrary  to  one  of  | 
its  missions  —  to  help  keep  the  public  | 
informed  of  what  the  laws  and  practices  i 
of  our  republic  are  —  the  media  became  I 
I  nothing  less  than  propaganda  organs  for  j 
j  j  the  Democratic  Party  by  referring  to  the  j 

I  Monica  Lewinsl^  scandal  as  “about  sex.”  j 
j  Lewinslty  was  about  sex  the  way  Watergate  | 
j  was  about  file  folders.  Then,  the  media  ! 

willingly  participated  in  the  demonization 

I I  of  Ken  Starr,  Linda  THpp,  Paula  Jones,  and  ' 

(it  goes  without  saying)  any  Republican  j 
House  or  Senate  member  who  dared  try  to  | 
enforce  the  law  against  the  president.  i 

!  The  media’s  inability  to  master  even  the 

I  simplest  facts  such  as  this  marked  the  end  ' 
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of  all  hope  of  fairness  or  objectivity  in  tlie 
press.  In  the  2000  election,  media  shills 
pointed  to  “favorable”  comments  of  George 
W.  Bush  vs.  Al  Gore,  but  this  is  nonsense. 
Stations  refused  to  carry  parts  of  the  GOP 
convention,  then  “recognized  their  mistake” 
and  covered  the  same  parts  of  the  Democ¬ 
ratic  convention.  Of  course,  the  outrageous 
“calling”  of  Florida  for  Al  Gore  while  Pan¬ 
handle  polls  were  still  open,  and  yet  not 
“caUing”  half  a  dozen  states  where  Bush  was 
clearly  and  overwhelmingly  winning  — 
Georgia,  North  Carolina,  Virginia  —  was 
nothing  less  than  election  tampering.  Lucl^ 
for  the  media  types  that  I  am  not  attorney 
general,  because  they  would  be  contemplat¬ 
ing  the  inside  of  a  jail  cell  right  now. 

So  it  is  pure  foDy  that  the  media 
continues  to  be  flummoxed  by  its  partisan 
shilling,  and  now  seeks  to  blame  the  influx 
of  former  Dem  hcicks  as  “broadcasters.”  It 
didn’t  start  when  the  networks  hired 
George  Stephanopoulous  or  Dee  Dee 
Myers:  It  ended  there.  Any  place  the 
mainstream  media  had  as  a  “watchdog” 
vanished  more  than  20  years  ago,  and  the 
hiring  of  these  highly  placed  Democrats 
only  confirms  that  the  mainstream  media 
is  now  a  fully  paid  functionary  of  the 
Democratic  Party.  We  indeed  are  close  to 
having  a  state  propaganda  organ.  Thank 
God  for  Fox  News  and  the  Internet. 

LARRY  SCHWEIKART 
PROFESSOR  OF  HISTORY 
University  of  Dayton 
Dayton,  Ohio 

BREAK  OUT  THE  HATHND  SCARVES 

IT  WASN’T  THE  FOOT  OF  SNOW  THAT 

fell  on  the  Midwest  Dec.  11  that 
convinced  me  that  hell  froze  over.  It 
was  your  magazine’s  bright,  feisty,  and 
timely  editorial,  “Newspaper  labor  pains” 
[Dec.  4,  p.  24],  which  took  the  industry  to 
task  for  its  outdated  notion  that  journalists 
must  sacrifice  a  decent  standard  of  living  to 
work  in  the  field  they  love. 

I’m  sure  many  readers  share  my  enthusi¬ 
asm  for  E&Fs  newfound  independence 
and  relish  a  bit  of  common  sense  in  discuss¬ 
ing  the  press’  main  resources:  its  workers. 

BILL  KNIGHT 
Elmwood,  Ill. 

ACACEOEAOEDIIiCRIMINATION? 

ON  Oct.  20,  YOU  ran  an  article  by 
Joe  Strupp  that  cited  newspaper 
executives  complaining  that  short¬ 
age  of  good  staff  was  one  of  the  biggest 


problems  facing  the  industry  [E&P  Online, 
“Worker  shortage  is  newspapers’  biggest 
I  problem”].  I  could  not  believe  my  eyes. 

During  a  six-month  period  in  2000, 1 
i  applied  for  more  than  70  jobs.  I  have  15 
years  of  experience,  not  only  in  contempo¬ 
rary  cultural  features  but  also  in  business, 
i  political  analysis,  and  Op-Eds.  I  have 
,  always  been  highly  regarded  as  a  writer 
and  researcher,  able  to  pursue  unique 
j  angles  due  to  a  background  abroad. 

Could  I  get  a  job?  No.  I  thought  my  heart 
would  break,  and  simply  could  not  under- 
I  stand  it  I  still  can’t. 

Pay  was  not  a  major  issue.  I  mostly 
i  wanted  to  work  where  there  was  a  good 
i  cultural  scene  and  in  a  liberal  environment 
that  appreciated  ideas  and  innovation.  I 
i  was  willing  to  relocate  anywhere. 

I  could  only  imagine,  after  months  of 
striking  out  and  a  few  mean-spirited  tele¬ 
phone  interviews  (often  months  after  the 
application)  that  quality  and  experience 
t  was  not  what  editors  were  looking  for,  but 
!  malleable  youth  and  local  applicants  only. 

I  You  can  imagine,  in  this  case,  why  I  am 
;  compelled  to  state  that  if  editors  are  unwill- 
'  ing  to  hire  experienced  staff  fearing  “atti¬ 
tude”  and  prefer  local  kids  just  out  of 
j-school,  they  deserve  what  they  get  when 
I  those  kids  grow  up  and  move  on.  Older 
'  journalists  are  probably  genuinely  looking 
!  to  settle  and  grow  with  a  new  position. 

1  I  cannot  help  but  think,  in  the  newspaper 

!  industry,  age  discrimination  is  rife  —  being 
I  told  I  am  “overqualified”  for  a  job  that  pays 
i  $35,000  is  simply  ludicrous.  Employers  in 
California,  I  notice,  often  are  at  least  honest 
j  enough  to  admit  preference  will  be  shown 
I  to  California  applicants,  which  saves  me 
j  wasting  my  stamps.  If  others  would  have 
1  the  good  grace  to  do  the  same,  they  would 
'  save  everyone  misery. 

I  I  know  that,  in  the  USA,  “age  discrimina- 
I  tion”  is  supposedly  illegal,  but  one  cannot, 
and  should  not  have  to,  bury  15  years  to  be 
I  considered  for  ajob.  I  was  particularly  dis- 
j  tressed  when  I  saw  the  Columbia  School  of 
'  Journalism’s  list  of  winners  of  what  are  sup- 
I  posed  to  be  “mid-career”  arts  journalism 
i  fellowships  and  noted  that  not  a  one  of 
!  them  could  have  been  35.  Who  else  works 
for  salon.com  or  the  Seattle  Stranger? 

Most  of  all,  I  am  astonished  that  other 
j  journalists  are  not  covering  this  issue  or 
i  complaining  about  it.  Do  they  fear  for  their 
j  own  futures  if  they  do?  Or  are  they  secretly 
j  applying  for  scab  jobs  with  the  Seattle  Post- 
'  Intelligencer?  Desperate  for  ajob  I  might 
!  be  —  but  never  that  desperate. 

I  NAME  AND  ADDRESS  WITHHELD 
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Big  newspaper  companies,  awash  with  profits,  bought  and  sold 
properties  —  from  the  ‘L.A.  Times’  to  the  ‘Kokomo  Tribune’  — 
like  crazy.  But  is  the  end  of  the  party  about  to  come  in  2001? 


BY  MARK  FITZGERALD 


Think  back  to  Jan.  10.  After  weeks  of  tension, 
Y2K  had  passed  without  a  peep.  Newsroom  PCs  clat¬ 
tered  without  a  hiccup,  pagination  systems  clicked- 
and-dragged  with  only  their  usual  glitches,  and 
presses  rolled  smoothly.  For  all  its  hype,  the  new  year 
looked  just  like  the  old  one. 

Then  America  Online  Inc.  —  a  15-year-old  Internet  company  that 
only  a  few  years  ago  was  more  famous  for  its  busy  signals  than  its 
content  —  announced  it  was  “merging”  with  Time  Warner  Inc.,  one 
of  the  Old  Economy’s  most  gilt-edged  media  firms. 

“It’s  the  new  world  swallowing  the  old,”  Peter  Schwartz,  chairman 
of  the  Global  Business  Network,  declared  in  an  interview  with  the 


[  San  Jose  (Calif.)  Mercury  News.  “It’s  an  early 
signal  of  the  radical  changes  that  well  be 
I  seeing  in  all  media.” 

^  Suddenly,  the  big  players  in  the  news¬ 
paper  industry  felt  not  just  vulnerable  — 
j  an  old  feeling  that  dates  back  before  even 
j  the  invention  of  radio  —  but  acted  as  if  they 
had  to  decide  all  over  again  what  they  were 
I  going  to  be  when  they  grew  up. 

The  result  was  a  year  in  which  some  of 
I  the  biggest  chains  left  the  newspaper  busi- 
j  ness  entirely,  some  left  it  mostly  —  and 
those  who  stayed  around  eyed  each  other  as 
lustfully  or  nervously  as  if  it  were  a  Sadie 
Hawkins  Dance  in  Darwin’s  Thunderdome. 

I  “This  is  a  whole  new  world  now,”  Edward 

j  J.  Atorino  of  the  investment  banking  firm 
;  Wasserstein  Perella  Securities  Inc.  told 
i  Ee^PrightaftertheAOL  Time  Warner  an- 
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in  a  deal.  By  early 

January,  just  as  AOL 

and  Time  Warner 

wei-8  shaking  up  the 

media  with  their 

merger,  members  of 

the  family  trust  were 

listening  to  Tribune’s 

u  1.  pitch  in  the  Gothic- 
Obs  Chandler:  He  who  i 

laughs  last  laughs  best,  style  tower  that  Col. 

Robert  R.  Mc¬ 
Cormick  built  on  Michigan  Avenue. 

Tribune  could  respond  on  two  fronts.  To 
allay  the  fears  of  journalists  at  such  storied 
Times  Mirror  newspapers  as  H.L.  Mencken’s 
Baltimore  Sun  or  The  Hartford  (C!onn.) 
Courant  —  which  made  headlines  in  2000 
by  apologizing  for  19th-century  slavery  ads 
—  Tribune  could  dispatch  its  Pulitzer  Prize¬ 
winning  President  Jack  Fuller,  the  author  of 
a  book  entitled  “News  Values,”  no  less.  And 
Tribune  had  proven  itself  in  New  Media  as 
well,  burning  through  an  average  $30  mil¬ 
lion  annually  for  the  previous  three  years. 

“Size  and  scale  is  what’s  driving  the  media 
today,”  is  how  Madigan  put  it  after  the  sale. 
The  Times  Mirror  deal,  announced  March 


nouncement,  “but  I  don’t  think  anybody  has 
a  clue  what  it  means  yet.” 

While  everyone  was  waiting  for  the  next 
shoe  to  drop,  a  few  top  executives  at  Tribune 
Co.  knew  the  Chicago-based  newspaper,  in¬ 
formation,  and  entertainment  company  was 
already  trying  a  big  one  on  for  size.  David 
Hiller,  then  senior  vice  president/develop¬ 
ment  and  now  president  of  Tribune  Interac¬ 
tive,  dropped  a  hint  when  the  company" s 
employee  newsletter  asked  him  how  Tribune 
could  compete  with  “such  a  content  and  on¬ 
line  powerhouse”  as  a  merged  AOL  Time 
Warner.  “We  have  big  plans  to  continue  to 
grow  our  businesses,”  Hiller  deadpanned. 


“and  we  have  to  act  at  Internet  speed  to  ac-  j 
complish  them.”  j 

Tribune  had  set  its  sights  on  Times  Mirror  j 
Co.  It  was  an  audacious  target  not  only  for  its  ] 
size  but  for  its  degree  of  difficulty:  Almost  | 

everyone  inside  and  out  of  Times  Mirror  be-  j 
lieved  the  Chandler  family  trusts  made  ac-  j 
quisition  by  an  outsider  impossible.  After  | 

Tribune  Chairman  and  CEO  John  W.  Madi-  * 
gan  first  approached  CEO  Mark  H.  WUles 
about  an  acquisition  in  the  spring  of 1999, 
Willes  used  exactly  that  excuse  to  end  ex¬ 
ploratory  talks  in  the  summer. 

What  Willes  did  not  fiilly  grasp  was  that 
Otis  Chandler,  the  former  Los  Angeles  Times 
publisher  who  had 
been  so  outspoken 
during  the  1999  Sta¬ 
ples  Center  contro¬ 
versy,  was  not  the  ! 
only  Chandler  who 
had  grown  disen¬ 
chanted  with  the  per-  i 
formance  of  Willes, 
the  former  cereal 
maker.  The  Chan¬ 
dlers  were  interested 


"hVl  Clockwise  from  top  left: 

11  tllC  V  Cl  .  striking  Seattle  Post- 
Intelligencer  reporter  Lewis  Kamb;  “Peanuts”  gang  leader  Charles 
Schulz;  Olympian  weightlifter  Cheryl  Haworth  of  Savannah,  Ga.; 
San  Francisco  Examiner  Publisher  Ted  Fang;  Tribune  Co.  Chairman 
and  CEO  John  W.  Madigan;  Elian  Gonzalez  in  the  shot  seen  'round 
the  world;  Through  the  looking  glass,  Judge  Robert  Rosenberg  in 
Broward  County,  Fla.,  gives  disputed  ballot  the  fish-eye;  Lorraine 
Branham,  formerly  of  Tallahassee,  Fla.,  now  of  Pittsburgh. 

SEATTLE,  HAWORTH,  GONZALEZ.  AND  BALLOT:  AP/wiDE  WORLD  PHOTOS;  SCHULZ: 
JEANNIE  SCHULZ;  FANG:  NANCY  WONG;  MADIGAN:  BILL  HOGAN,  CHICAGO  TRIBUNE; 
BRANHAM:  EMMETT  MARTIN 


The  brightest  fireworks  of  Y2K 
couldn’t  hold  a  candle  to  the 
world’s  greatest  newspaper  deal: 
The  Chicago-based  Tribune  Co.’s 
$8-billion  acquisition  of  the  Los 
Angeles-based  Times  Mirror  Co. 
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13,  had  both  size  and  scale:  The  $8-billion 
acquisition  was  by  far  the  biggest  deal  ever 
pulled  offby  any  company  with  roots  in 
newspapers.  It  dwarfed  McClatchy  Co.’s 
$1.2-billion  1998  purchase  of  the  Minneapo¬ 
lis  Star  Tribune  or  New  York  Times  Co.’s 
$l.l-billion  deal  for  The  Boston  Globe. 

Deals  on  wheels 

“Media  companies  either  get  larger  or  they 
get  eaten,”  was  the  blunt  assessment  Robert 
McChesney,  a  University  of  Illinois  commu¬ 
nications  professor,  gave  to  Washington  Post 
business  writer  Sharon  Walsh. 

Two  once-acquisitive  big  chains,  however, 
decided  in  2000  that  getting  bigger  in  media 
meant  getting  out  of  newspapers. 

A  month  before  Tribune  nailed  down  the 
Times  Mirror  deal,  Thomson  Corp.  had  its 
own  shock  for  the  industry:  It  put  up  for  sale 
all  of  its  130  U.S.  and  Canadian  daily  and 
weekly  newspapers  except  The  Globe  and 
Mail  in  Toronto.  By  June,  the  49  U.S.  dailies 
went  for  a  total  of  $2.44  billion. 

The  other  big  seller  was  Hollinger  Inter¬ 
national  Inc.  When  it  was  still  known  as 
American  Publishing  back  in  the  early  1990s, 
Hollinger  ran  an  ad  every  week  in  E^P  look¬ 
ing  for  new  properties.  But  with  its  stock 
price  languishing, 

Hollinger  in  April  de¬ 
cided  to  hold  a  clear¬ 
ance  sale  on  the 
ptqrers  it  did  not  shed 
in  the  huge  garage 
sale  it  held  for  its 
smaller  p^rers  in 
1999-  Hollinger  put 
77  dailies  and  302 
community  papers  on 
the  auction  block,  with  boss  Coruad  Black 
even  offering  a  half-interest  in  his  beloved 
National  Post  in  Canada. 

,  Back  when  the  Montreal-bom  Black  was 
acquiring  newspapers,  another  Canadian, 
j  [  Israel  Asper,  was  building  a  TV  network  with 
I  interests  in  cable,  radio,  interactive  media. 


Conrad  Black: 

Sold  on  asset  sales 


and  film  and  TV  production.  What  he  was 
missing,  Asper  apparently  decided  last 
summer,  was  newspaper  properties. 

In  November,  after  some  eleventh-hour 
wrangling,  Asper’s  CanWest  Global  Commu¬ 
nications  Inc.  bought  most  of  Hollinger’s 
Canadian  newspapers  and  the  interest  in  the 
National  Post  for  $2.4  billion  (U.S  dollars). 

Hollinger  sold  all  of  its  remaining  U.S. 
papers  —  except  for  the  Chicago  Sun-Times 
and  its  regional  cluster  of  dailies  and 
weeklies  —  to  four  groups,  including  the 
very  active  Birmingham,  Ala.-based 
Community  Newspaper  Holdings  Inc., 
which  also  slapped  down  $455  million  to 
buy  17  Thomson  dailies  in  Georgia,  Indiana, 
and  West  Virginia. 

Herd  on  the  Street 

Other  newspaper  companies  unloaded 
papers,  too,  though  not  in  such  radical 
numbers.  The  New  York  Times  Co.  in  Febru- 
aiy  put  22  of  its  smaller  papers  on  the  block. 
The  Journal  Register  Co.  pared  its  properties 
to  concentrate  on  Internet  development  and 
its  East  Coast  newspaj)er  clusters. 

By  May,  at  least  72  U.S.  dailies  valued  at 
nearly  $4  billion  were  up  for  sale,  according 
to  the  Santa  Fe,  N.M.-based  newspaper 
broker  involved  in  many  of  them,  Dirks,  Van 
Essen  &  Murray.  The  flood  of  properties  was 
not  depressing  the  prices  of  dailies,  which 
according  to  AdMedia  Partners  were  holding 
at  multiples  of  10  to  14  times  cash  flow  —  up 
from  9  to  10  times  cash  flow  in  1997- 

Wall  Street,  for  the  most  part,  loved  the 
sell-newspaper  strategy. 

When,  for  example.  Central  Newspapers 
Inc.  announced  June  7  it  was  looking  for  a 
buyer  or  partner.  Wall  Street  pushed  its  price 
up  65%  the  next  day. 

So  who  was  buying?  In  a  word:  Gannett. 

Gannett  Co.  Inc.  bought  big,  and  it  bought 
small.  In  one  frenzied  23-day  period  in  June, 
it  signed  purchase  agreements  totaling  $4.53 
billion  to  buy  the  British  newspaper  chain 
Newscom  for  $800  million;  21  dailies  from 


Thomson  Newspapers  for  $1.13  billion;  and 
The  Arizona  Republic  in  Phoenix,  The  Indi¬ 
anapolis  Star  and  the  rest  of  Central  News¬ 
papers  for  $2.6  billion.  By  the  year’s  end, 
Gannett  was  the  owner  of  99  U.S.  dailies. 

Hold  the  apocalypse 

The  increasing  consolidation  of  daily 
newspaper  ownership  moved  MediaNews 
i  Group  Inc.  President  and  CEO  William 

Dean  Singleton,  who 
bought  Thomson’s 
flagship  Connecticut 
Post  in  Bridgeport,  to 
tell  publishers  at  the 
Newspap)er  Associa¬ 
tion  of  America’s  con¬ 
vention,  “Ten  years 
from  now,  when  the 
Dean  Singleton:  NAA  has  its  annual 

i  JOA  on  the  way  convention  in  New 

j  York,  there  won’t  be  veiy  many  of  us.  But 
i  that’s  not  the  end  of  the  world.” 
i  In  Utah,  where  apocalyptic  thinking  has 
I  deep  historical  roots,  some  journalists  did 
I  think  it  was  the  end  of  the  world  when  Sin- 
I  gleton  offered  $200  million  to  buy  The  Salt 
j  Lake  Tribune.  Managers  of  the  Tribune, 

I  partner  in  a  48-year-old  joint  operating 
j  agreement  (JOA)  with  the  Mormon  Church- 
j  owned  Deseret  News,  claimed  they  had  the 
I  first  right  to  buy  the  paper  from  its  acciden¬ 
tal  owner,  AT&T  Corp.,  which  bought  it  as 
part  of  a  cable  TV  purchase.  Singleton 
laughed  off  claims  by  the  Tribune  executives 
'  that  he  was  a  “front”  for  church  forces  who 
i  have  resented  the  newspaper’s  secular  orien- 
i  tation.  Last  month,  a  federal  judge  refused  to 
j  block  the  sale. 

Singleton  was  also  involved  in  the  revival 
i  of  something  that  looked  to  be  on  its  way  out 
I  in2000  — JOAs. 

i  After  what  it  said  was  $123  million  in  loss- 

I  es  —  most  of  it  in  depreciation  —  keeping 
j  the  Denver  Rocky  Mountain  News  competi- 
j  tive  in  the  nation’s  most  brutal  newspa- 
1  per  war,  E.W.  Scripps  Co.  was  so  anxious  to 
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get  hitched  with  Singleton’s  Denver  Post  that 
it  committed  May  11  to  paying  MediaNews 
what  amounted  to  a  $60-million  dowry. 

Denver’s  JOA  application  proceeded  re¬ 
markably  smoothly,  largely  because  Scripps 
and  MediaNews  assiduously  lobbied  the  key 
groups  that  could  stop  it.  Newspaper  unions 
—  which  delayed  JOAs  for  months  in  Cin¬ 
cinnati,  Seattle,  and  Detroit  —  announced 
their  support  in  July  after  winning  seven- 
year  contract  extensions  and  other  conces¬ 
sions.  Advertisers  —  who  can  expect  big  rate 
increases  —  made  only  muted  protests. 

On  Sept.  9,  the  U.S.  Justice  Department’s 
antitrust  division  gave  the  Denver  proposal 
its  green  light,  virtually  ensuring  its  passage. 

Certainly  both  papers  began  acting  that 
way:  In  October,  the  Post  doubled  its  home- 
delivery  subscription  price,  signaling  the  end 


:1‘  .ba* 


m  tin 

PittsbjrgR  s  Tony  Mor  Jian  ami 
the  chang'iigtace  ot  metrffcolu'nmsts 


I  of  the  penny-a-day  offers  both  papers  used  to 
I  pump  up  their  cirailation  numbers;  and  in 
I  December,  the  News  eUminated  the  corps  of 
I  street  hawkers  who  helped  shore  up  single- 
j  copy  sales  figures. 

Earlier,  in  April,  Pulitzer  Inc.  paid  the 
j  Newhouse  family’s  Advance  Publications  a 
one-time  payment  of  $306  million  to  break 
I  up  the  JOA  that  since  1984  allowed  New- 
I  house  to  share  in  the  profits  ofthe  city’s  only 
I  remaining  daily,  the  5f.  Louis  Post-DtspoteA 
j  Even  so,  Newhouse  is  going  away  slowly:  It 
win  continue  to  have  a  5%  share  in  the  paper 
until  the  agreement  terminates  in  2015. 

The  San  Francisco  beat 

In  July,  U.S.  District  Judge  Vaughn  Walk¬ 
er  finally  allowed  Hearst  Corp.  to  end  a  35- 
year-old  JOA  in  San  Francisco  by  buying  the 


Summertime  &  the  lifting  i$  easy 


BY  MARK  FITZGERALD 

Like  mosquito  bites  and  bad 

sunburns,  plagiarism  is  a  summer 
thing. 

Look  at  the  major  plagiarism  incidents  at 
newspapers  over  the  past  two  decades  or 
so,  and  a  strange  weather  pattern  emerges: 
When  the  mercury  is  on  the  rise  —  so  are 
allegations  of  plagiarism.  The  year  2000 
was  no  exception. 

That  quintessential  summer  holiday,  the 
Fourth  of  July,  occasioned  the  year’s  most 
controversial  incident.  The  famously  liberal 
Boston  Globe  suspended  its  best-known 
conservative  columnist,  Jeff  Jacoby,  for 
four  months  over  a  July  3  column  about  the 
harsh  fates  suffered  by  the  56  signers  of  the 
Declaration  of  Independence.  Many  read¬ 
ers  noticed  striking  simOarities  between  the 
Jacoby  column  and  two  other  works,  a  1975 
book  by  Paul  Harvey  and  an  anonymously 


authored  e-mail  chain  letter.  Many  other 
readers,  and  some  of  Jacoby’s  coUeagues, 
complained  the  Globe's  real  goal  was  to 

_ mute  a  conservative 

voice  during  a  dose- 
ly  contested  presi- 
dential  campaign. 

Jacoby  c^ed 

^  ^  the  discipline 

“astounding.’’  He 
said  his  only  fault 

_ _  was  not  making 

Jeff  Jacoby:  Unwilling  dear  that  he  had 
suspension  of  disbelief  taken  the  idea  from 
Harvey,  but  con¬ 
ducted  research  to  write  a  more  accurate 
version  of  the  signers’  histories.  Almost 
lost  in  the  shouting  was  the  fact  that  Jaco¬ 
by  was  restored  to  his  Globe  post  after  his 
suspension  was  up,  right  on  schedule. 

Outside  Boston,  plagiarism  incidents 


Jeff  Jacoby:  Unwilling 
suspension  of  disbelief 


San  Francisco  Chronicle  for  $660  million 
and  paying  local  community-paper  publisher 
Ted  Fang  $66  million  to  take  its  San  Fran- 
i  cisco  Examiner. 

\  Walker’s  ruling,  in  a  lawsuit  filed  by  civic 
j  gadfly  Clint  Reilly,  came  on  the  heels  of  a  tri- 
j  al  that  was  a  disaster  for  HearsL  In  a  mo- 
I  ment  of  what  he  later  said  was  exhaustion. 
Examiner  Editor  and  Publisher  Timothy 
White  testified  he  offered  San  Francisco 
Mayor  Willie  Brown  favorable  editorial  cov¬ 
erage  in  exchange  for  support  of  the  Chroni¬ 
cle  sale.  Walker  let  the  sale  proceed  —  but 
not  before  letting  everyone  involved  know 
exactly  what  he  thought  of  them.  Testimony 
by  top  Hearst  executives  George  B.  Irish  and 
Frank  A.  Bennack  Jr.  was  “not  credible,  and 
the  court  does  not  believe  them,”  said  the 
judge,  who  added  that  a  Fang-owned  Exam- 


snowballed  during  the  summer.  San 
Antonio  (Texas)  Express-News  Sports 
Editor  Mitchell  Kruger  apologized  for 
lifting  several  paragraphs  from  the  Fort 
Worth  (Texas)  Star-Telegram  in  an  article 
about  golfer  Tiger  Woods.  St.  Louis  Post- 
Dispatch  sports  columnist  Kathleen 
Martin  received  no  formal  punishment 
for  including  two  quotes  in  an  article 
that  did  not  note  they  were  taken  from 
an  Associated  Press  story. 

A  New  York  Times  obituary  of  the 
World  War  II  British  spy  Vera  Atkins 
included  five  passages  lifted  from  The 
Times  of  London  and  other  British 
publications.  The  paper  ran  a  note 
explaining  the  incident,  but  did  not  say 
what  action,  if  any,  was  taken  against 
the  obit’s  writer,  Douglas  Martin. 

The  rare  exception  to  the  seasonal  rule 
was  Sacramento  Bee  political  reporter 
Dennis  Love,  who  resigned  Nov.  21  after 
acknowledging  he  lifted  quotes  from 
other  papers  and  fabricated  an  “expert” 
on  gun  control.  II 
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Five-and-a-half-years  after  2,500  workers 
from  six  unions  w'alked  off"  their  jobs,  De¬ 
troit’s  epic  newspaper  labor  dispute  ended 
Dec.  17  with  the  last  two  unions  ratifying 
contracts  giving  them  2%  pay  raises  on 
wages  that  had  been  cut  by  as  much  as  50%, 
and  replacing  mandatory  union  membership 
for  blue-collar  workers  with  an  “open  shop” 
of  voluntary  membership. 

Undeterred  by  that  bitter  history’,  some 
1,000  editorial,  circulation,  and  advertising 
employees  represented  by  The  Newspaper 
Guild  struck  The  Seattle  Times  and  the  Seat¬ 
tle  Post-Intelligencer 'Hav.  21. 

The  remnant  of  the  once-mighty  wire 
service  known  as  United  Press  International 
(UPI)  was  bought  May  15  by  News  World 
Communications  Inc.,  a  company  founded 
by  the  Unification  Church’s  leader,  the  Rev. 
Sun  Myung  Moon.  White  House  correspon¬ 


dent  Helen  Thomas,  probably  UPI’s  best- 
known  asset,  quit  the  next  day. 

That  wasn’t  the  newspaper  industry’s  only 
disappointment  out  of  Washington.  In  a  pre¬ 
dictably  slow  presidential  election  year,  the 
Federal  Communications  Commission  re¬ 
tained  its  ban  on  cross-ownership  of  newspa¬ 
per  and  broadcast  properties  in  the  same 
market;  Congress  failed  to  override  Presi¬ 
dent  Clinton’s  veto  of  a  bill  eliminating  the 
estate  tax;  and  the  Occupational  Safety  and 
Health  Agency  issued  ergonomic  standards 
that  would  affect  most  newspapers. 

With  President-elect  Bush  and  his  admin¬ 
istration  waiting  in  the  wings,  however,  there 
is  a  perception  that  change  on  any  one  —  or 
all  —  of  these  points  is  only  a  lobbying  call 
away.  Which  means  the  titans  of  the  newspa¬ 
per  trade  may  have  real  cause  for  celebration 
at  the  birth  of  this  new  millennium.  1! 
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Earlier,  after  months  of  trying  to  wriggle 
out  of  their  unhappy  Honolulu  JOA  —  and 
pressured  by  antitrust  lawsuits  filed  not  only 
by  the  usual  suspects  (i.e.,  a  newspaper  union 
and  a  “readers”  group)  but  also  by  the  state  of  | 
Hawaii  —  Gannett  and  Liberty  Newspapers  i 
agreed  to  put  Liberty’s  Star-Bulletin  up  for 
sale.  In  the  fall,  a  judge  cleared  the  way  for 
Canadian  newspaper  operator  David  Black, 
who  is  not  related  to  Conrad  Black,  to  take 
over  the  118-year-old  afternoon  daily.  i 


State  of  the  unions 

Unions  of  the  labor  kind  were  also  back  in 
the  news  in  2000. 


iner  will  be  a  “sure  loser”  without  the  JOA 


and  the  JOA  itself  was  “not  worth  saving.” 

In  November,  Fang  began  publishing  a 
poorly  printed,  typo-ridden  shadow  of  the 
old  Examiner. 


BY  DAVE  ASTOR 


EATH  DID  NOT  TAKE 

I  ■  a  holiday  in  the 

syndication  world 

1^  last  year. 

^  Two  of  the  industry’s  most 
)  prominent  artists  — 
“Peanuts”  creator  Charles 
t  Schulz  and  editorial  cartoon- 
ist/“Shoe”  creator  Jeff  MacNelly 
—  died  in  February  and  June, 

^  respectively.  Schulz  was  77; 

,  ^  MacNelly  only  52. 

I  Also,  pioneering  King 
Features  Syndicate 
\  Op-Ed  columnist  Carl 
1  Rowan  died  in  September 
/  at  the  age  of  75. 

.y  Schulz’s  death  stirred  a 
^  huge  outpouring  of  media 


The  death  of  “Peanuts” 
creator  Charles  Schulz  dev¬ 
astated  comic  fans  through¬ 
out  the  world,  but  Charlie 
Brown,  Snoopy, 

Lucy,  Linus, 

the  > 

rest  of 
the 


coverage  and  tributes,  including  one  that 
saw  nearly  100  cartoonists  remember 
“Peanuts”  in  their  May  27  comics. 

People  die,  but  sometimes  their  work 
lives  on.  United  Media  continues  to  syndi¬ 
cate  “Peanuts”  reruns,  which  still  appear  in 
2,460  of  the  2,600  newspaper  clients 
Schulz  had  when  he  was  alive.  TMS  named 
Gary  Brookins  and  Chris  Cassatt  to 
succeed  three-time  Pulitzer  Prize-winner 
MacNelly  on  “Shoe,”  and  that  strip  has 
retained  most  of  its  1,000-plus  papers. 

Several  others  well-known  in  syndication 
circles  also  died  at  relatively  young  ages. 
They  included  Philadelphia  Inquirer 
Sunday  Editor/former  Newspaper  Features 
Council  President  Ron  Patel  at  52  (in  Janu¬ 
ary),  American  Color  Accounts  Manager- 
Comics  Business  Tim  Rosenthal  at  44  (in 
October),  and  New  York  Daily  Newsj 
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Also  receiving  a  tribute  was  columnist 
Erma  Bombeck,  who,  four  years  after  her 
death,  was  honored  with  a  spring  2000 
humor  symposium  at  her  University  of 
Dayton  alma  mater. 

Speaking  of  honors,  Joel  Pett  of  the 
Lexington  (Ky.)  Herald-Leader  and  Uni¬ 
versal  won  the  2000  Pulitzer  for  editorial 
cartooning,  Mary  McGrory  of  The  Wash- 
ington  Post  and  Universal  received  the 
National  Society  of  Newspaper  Columnists’ 
Lifetime  Achievement  Award,  and  “Mutts” 
creator  Patrick  McDonnell  of  King  won  the 
National  Cartoonists  Society’s  Reuben 
Award  for  top  cartoonist  of  the  year. 

The  funny  pages  got  a  little  more  diverse 
last  year  when  Universal  introduced  a 
Hispanic-oriented  strip  called  “Baldo,”  by 
Hector  Cantu  and  Carlos  Castellanos.  It 
joined  self-syndicated  comics  such  as 
“Raising  Hector”  by  Peter  Ramirez,  “La 
Cucaracha”  by  Lalo  Alcaraz,  and  “Los 
Kitos”  by  Martha  Montoya. 

And  the  “Baby  Blues”  comic  by  Rick 
Kirkman  and  Jerry  Scott  of  King  diversi¬ 
fied  onto  TV  screens  with  a  new  animated 
series  from  the  WB  Network.  Also, 
syndicated  cartoonist  John  Callahan 
created  “Pelswick,”  an  animated  series 
starring  a  boy  in  a  wheelchair,  for  the 
Nickelodeon  cable  network. 

In  addition,  more  syndicated  content 
was  sold  to  Web  sites  despite  the  downturn 
in  some  of  the  dot-com  world.  Newspaper 
and  non-newspaper  sites  received  content 
from  both  traditional  syndicates  and  Web 
syndicates.  And  there  was  growth  at 
several  companies  that  provide  the  infra¬ 
structure  and  tools  for  online  syndication. 

Finally,  the  year  drew  to  a  close  with 
syndicated  columnists  and  editorial 
cartoonists  commenting  on  scads  (or  was 
it  chads?)  of  presidential-election  develop¬ 
ments.  Meanwhile,  supplemental  news 
services  worked  overtime  sending  out 
thousands  of  stories  about  the  historically 
close  Bush-Gore  race.  H 


Pulitzer  Prize-winning 
editorial  cartoonist  Jeff 
MacNelly  died  last  year 
at  52.  He  also  did  the 
“Shoe”  strip,  whose  styl¬ 
ish  art  can  be  seen  in  a 
1997  anniversary  poster. 


Tribune  Media  Services  (TMS)  columnist 
Lars-Erik  Nelson  at  59  (in  November). 

TMS  itself  made  news  when  it 
announced  in  August  that  it  would  absorb 
the  Los  Angeles  Times  Syndicate.  The 
blockbuster  merger  came  several  months 
after  Tribune  Co.  (parent  of  TMS)  pur¬ 
chased  Times  Mirror  Co.  (parent  of  LATS). 

The  restructured  TMS  includes  two  new 
units  —  one  for  multimedia,  the  other  for 
international  syndication  —  that  incorpo¬ 
rate  parts  of  LATS.  Thirty-four  people 
were  laid  off  during  the  fall,  and  some  fea¬ 
tures  are  slated  to  be  dropped  this  winter. 

The  51-year-old  LATS,  considered  the 
fifth-biggest  syndicate,  had  a  roster  that 
ranged  from  liberal  editorial  cartoonist 
Paul  Conrad  to  conservative  Op-Ed 
columnist  Cal  Thomas.  The  82-year-old 
TMS,  considered  the  fourth-biggest 
syndicate,  distributes  content  such  as  Dave 
Barry  ’s  humor  column  and  TV  listings. 

There  are  now  eight  major  newspaper 
syndicates  left  in  the  country,  down  from 
a  dozen  in  1985. 

Syndicates  have  been  distributing  five 
comics  with  more  than  2,000  newspaper 
clients  since  Scott  Adams’  “Dilbert” 


reached  that  rarified  level  in  October.  The 
other  four  are  “Peanuts,”  “Garfield”  (Jim 
Davis/Universal  Press  Syndicate),  “For 
Better  or  For  Worse”  (Lynn  Johnston/ 
United),  and  “Blondie”  (Dean  Young  and 
Denis  Lebrun/King). 

That  last  strip  celebrated  its  70th 
anniversary  in  2000.  Also,  “Beetle  Bailey” 
by  Mort  Walker  of  King  and  “Peanuts” 
both  turned  50,  “The  Family  Circus”  by  Bil 
and  Jeff  Keane  of  King  hit  40,  and 
“Doonesbury”  by  Garry  Trudeau  of 
Universal  reached  30.  Universal  itself  also 
turned  30,  and  got  itself  a  new  president 
when  Robert  Duffy  was  promoted  in  Feb¬ 
ruary.  He  succeeded  Universal  co-founder 
John  McMeel,  who’s  still  chairman  and 
president  of  the  syndicate’s  parent  compa¬ 
ny  —  Andrews  McMeel  Universal. 

McMeel’s  30  years  as  Universal 
president  was  an  incredibly  long  run,  but 
how  about  Herblock?  The  Washington  Post 
and  Creators  Syndicate  editorial  cartoonist 
achieved  the  milestone  of  working  for 
newspapers  in  nine  different  decades. 
Some  of  his  1929-2000  output  is  currently 
featured  in  a  Library  of  Congress  exhibit 
that  lasts  until  Feb.  17- 
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Entry  Media  counts  almost  20  newspapers  among  its  clients 


Martin 
Hering 
of  Entry 
Media  Inc. 
and  an 
AdSleeved 
turnstile  at 
Orlando’s 
Citrus  Bowl 


BY  ELLEN  LIBURT 

TO  EVERYTHING  THERE  IS  A  SEASON  (TURN,  TURN,  TURN) 

...  and  a  time  for  every  purpose  (turn,  turn,  turn)  — 
and  that  includes  advertising,  judging  by  Turnstile 
AdSleeve  Armcovers,  a  “revolutionary”  branding  tool 
nearly  20  newspapers  have  worked  into  their  imag¬ 
ing  strategies  at  entertainment  arenas  nationwide. 

Martin  Hering,  president  of  Entry  Media  Inc.  in  Winter  Park,  Fla., 
was  waiting  to  meet  a  friend  at  the  entrance  of  an  Orlando  Magic 

gencer  said  that  secur- 


Long  of  the  St.  Louis  Post-Dispatch,  which 
uses  them  at  the  Rams’  TWA  Dome,  Savis 
Center,  the  Cardinals’  Busch  Stadium,  and 
Six  Flags  amusement  park.  Long  said  she 
appreciates  the  “added  value”  of  advertis¬ 
ing  at  sports  venues  that  host  other  events. 

Promotion  Director  Gari  Brindle  said  the 
primary  reason  The  Philadelphia  Inquirer, 
Daily  News,  and  philly.com  (which  are  pro¬ 
moted  at  the  76ers’  First  Union  Center  and 
the  Flyers’  First  Union  Spectrum)  use  turn¬ 
stiles  is  “to  reach  readers  —  and  readers  are 
advertisers.  The  people  who  read  us  are  also 
deciding  to  purchase  advertising  with  us.” 

Andrew  Rothstein,  manager  of  market¬ 
ing  promotions  for  New  York’s  Newsday, 
noted  that  the  AdSleeves  —  used  as  part 
of  a  “tiered  approach”  at  Nassau  Colise¬ 
um,  Long  Island  Ducks  EAB  Park,  and 
Hofstra  (University)  Arena  —  offer  a 
bonus  when  games  are  televised  because 
the  establishing  shot  is  usually  of  fans 
entering  a  venue  through  turnstiles,  so 
“we’ve  gotten  good  play  from  that.”  II 


basketball  game  in  1992 
when  he  noticed  that  most 
people  glance  down  at 
turnstiles  before  passing  ' 

through,  inspiring  his  idea 
for  the  patented,  plastic 
tubes  that  fit  over  turnstile 
arms,  displaying  a  spon- 
sor’s  color  ads.  Explaining 
that  sponsors  use  AdSleeves  to  “tie  in” 
with  the  enthusiasm  sports  fans  feel 
when  they  watch  their  teams  play,  Her¬ 
ing,  40,  said  a  market  study  he  commis¬ 
sioned  showed  fans  remember  these  ads 
up  to  1,500%  more  than  other  forms  of 
arena  advertising.  AdSleeves  are  in  use 
at  almost  100  U.S.  venues.  Entry  Media 
receives  fees  based  on  attendance. 

Manager  of  Special  Events  Glenn 
Drosendahl  at  the  Seattle  Post-Intelli- 


as  well  as  on  the  deal  makers  themselves. 

The  privately  held  company  also  has 
increased  paid  subscriptions  (which 
number  about  50,000,  up  from  20,000 
at  the  paper’s  September  1999  launch) 
by  deploying  marketers  in  New  York’s 
financial  district  to  “profile”  Wall 
Streeters,  pitching  free  copies  to  likely 
looking  prospects,  and  distributing 
computer-cleaning  screen  sweepers  to 
promote  TheDeal.com.  —  Ellen  Liburt 


Here’s  the  ‘Deal’;  It  floats 


to  build  circulation,  fueled  by  $30  million 
from  a  second  round  of  funding. 

The  Deal  LLC  will  use  the  funding 
to  continue  expanding  its  publications 
—  including  its  other  flagship  property, 
TheDeal.com  —  which  provide 
reporting,  financial  data,  and  commen¬ 
tary  on  a  range  of  global  transactions. 


ONE  OF  THE  NATION’S  NEWEST 

niche  newspapers.  New  York’s 
recently  renamed  The  Daily  Deal 
ef  Silicon  Valley  News,  has  made  a 
number  of  aggressive  moves  —  including 
the  emblazoning  of  a  new  tagline,  “Chart¬ 
ing  the  deal  economy,”  on  the  sails  of  an 
80-meter  yacht  in  San  Francisco  Bay  — 
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If  you're  a  minority  and  a  college  sophomore,  you  can  be 
part  of  an  exciting,  new  scholarship-internship  program. 
If  selected,  you'll  receive  two  $5,000  scholarships,  two 
summer  internships  and  a  full-time  internship  for  up  to 
one  year  after  graduation.  Preference  will  given  to 
applicants  with  ties  to  the  Mid -Atlantic/ Sou  them 
region,  especially  Virginia.  North  Carolina.  Maryland. 
D.C.,  Delaware  and  South  Carolina. 

HERE'S  HOW  IT  WORKS 
If  you  qualify,  you'll  intern  at: 

News  &  Record  in  Greensboro,  N.C.,  or 
The  Virginian-Pilot  in  Norfolk,  Va.,  or  , 

The  Roanoke  (Va.)  Times 

...during  the  summer  between  your  sophomore  and  jun¬ 
ior  years  and  again  between  your  junior  and  senior 
years.  At  the  end  of  each  summer,  you'll  be  awarded  a 
$5,000  scholarship.  And  when  you  graduate,  you're  eli¬ 
gible  for  a  one-year  internship  with  full  benefits  and  the 
possibility  for  continuing  employment. 

THE  PROGRAM  IS  OPEN  TO: 
REPORTERS  •  PHOTOGRAPHERS 
GRAPHIC  ARTISTS  •  SPORTS  WRITERS 
COPY  EDITORS  •  PAGE  DESIGNERS 

INTERESTED? 

Send  a  resume,  work  samples  and 
‘  3  letters  of  recommendation  to: 

Connie  Sage.  Director  of  Recmiting,'  Landmark 
Publishing  Group,  150  W.  Brambleton  Ave.,  Norfolk.  VA 
23510  or  e-mail  her  at  at:  csage@lcimedia.com  with 
"Landmark  Scholars"  in  the  subject  line. 


DEADLINE  TO  APPLY  IS  JANUARY  30,  2001, 


‘Register’  advertising  reps  get  into  training 


BY  JOE  NICHOLSON 

A  LOT  OF  PEOPLE  TALK  ABOUT  THE 

importance  of  providing  sales 
representatives  with  training,  but 
The  Des  Moines  (Iowa)  Renter  is  putting 
its  resources  where  its  mouth  is. 

Advertising  Vice  President  Dave  Gould 
beg2ui  setting  up  the  program  when  he  was 
hired  a  year  ago  to  boost  sales  and  get  rid 
of  the  “order-taker”  mentality  and  rapid 
turnover  of  sales  reps,  who  were  staying  an 
average  of  less  than  two  years. 

Better-trained  reps  make  more  in  com¬ 
missions  and  stay  around  longer,  explained 
Gould,  whose  outside  reps  are  each  hired 
with  a  salary  of  $25,000,  a  possible  $1,000 
bonus,  and  commission.  “If  we’re  turning 
over  reps,  we’re  having  to  rebuild  those  re¬ 
lationships,”  said  Gould,  34,  a  veteran  of 
four  newspaper  ad  departments. 

Gould’s  program  at  the  Gannett  Co.  Inc. 
paper  began  with  weekly  sessions  of  the 
parent  organization’s  traditional  “value 
training”  for  providing  basic  sales  skills  and 
research.  It  continued  'vith  weekly  meet¬ 


ings  to  brief  reps  on  the 
latest  available  market- 
ing  and  demographic 
information. 

Recently,  Gould  hired 
a  second  trainer,  Gina 
Gilbert,  who  has  put  to- 
gether  a  program  to 
teach  reps  how  to  form 
partnerships  with  ad- 
vertisers.  Instructing 
them  one  hour  a  week, 

Gilbert  teaches  reps  to 

plan  carefully  before 

calls;  question  advertis- 

ers  about  their  ad  objec- 

tives;  propose  solutions 

tailored  to  advertisers’ 

objectives  —  and  avoid 

what  Gilbert  calls  unfo- 

cused  “data  dumping”; 

and  ask  for  a  commitment,  whether  it  is  a 

single  ad,  a  campaign,  or  a  promise  by  a 

representative  at  a  larger  company  to  refer 

the  rep  to  an  ultimate  decision-maker. 


About  a  quarter 
of  the  training 
involves  rep-and- 
prospect  role  play¬ 
ing,  with  classes  of 
10  broken  into  even 
smaller  groups  to 
minimize  fear  of 
“stage  fright” 
Gilbert  previously 
taught  reps  in  other 
industries  to  sell 
steel,  office  prod¬ 
ucts,  and  cheese. 

At  the  Register,  she 
has  run  into  a  new 
challenge.  One  rep 
told  her  that  a 
restaurant  adver¬ 


tiser  complained 


$10,000 

PLUS 

NEWSROOM 

INTERNSHIPS 
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Schmidt-Liermann  retires  after  41  years  with  press  maker 


BY  JIM  ROSENBERG 


Roland  Druck- 
maschinen. 

A 1988  business  j 
and  administration 
graduate  of  the  Uni¬ 
versity  of  Zurich, 

Rogivue  worked 
briefly  for  Anderson 
Consulting  before 
joining  MAN,  where 
he  set  up  the  sales 
and  service  organi¬ 
zation  in  Turkey 
and  managed  the 
operation  for  four 
years.  After  earning  Rogivue  (right)  is  succeed 

1  •  _ iog  Schmidt-Liermann  as 

his  MBA  in  France,  CEO. 

Rogivue  headed 

man’s  operations  in  South  Afinca.  Since 
1997,  he  had  led  its  business  in  Switzerland. 

An  Argentine-bom  Australian,  Schmidt- 


MAN  Roland  Inc.  CEO. 


Liermann  spent  41  years  at  MAN  serving  in  i  recent  orders,  he  said  sales  have  risen  50% 


various  capacities  worldwide.  Before  his  ap¬ 
pointment  as  CEO  of  the  U.S.  business’ 
Web  Press  Division  in  Connecticut  six  years 
ago,  he  was  MAN’ s  managing  director  of 
Australia  and  the  Far  East  and  earlier 
served  as  director  and  chairman  of  other 
MAN  Roland  subsidiaries.  Eventually  the 
Web  Press  and  Sheetfed  Press  divisions 
were  consolidated  at  the  new  North  Ameri¬ 
can  headquarters  under  Schmidt-Lier¬ 
mann.  Before  his  arrival,  the  then-separate 
divisions  had  been  managed  for  a  year  by 


By  SPRING  OF  THIS  YEAR,  YVES  ROGIVUE  WILL  OFFICIAL- 

ly  have  taken  over  as  CEO  of  MAN  Roland  Inc.,  West¬ 
mont,  Ill.,  succeeding  Helgi  Schmidt-Liermann,  who 
is  retiring.  The  change  at  the  helm  of  the  U.S.  business 
was  communicated  to  employees  at  the  suburban- 
Chicago  headquarters,  then  announced  in  New  York  last  month  by 
Gerd  Finkbeiner,  chairman  of  the  German  parent  company,  MAN 


executive  boards. 

In  its  first  fiscal 
quarter  (July-Sep- 
tember),  MAN 
Roland  posted  new 
orders  worth  6l6 
million  euros,  up 
34%  from  the  same 
period  in  1999  and 
largely  attributable 
to  contracts  taken  in 
May  during  the 
Dmpa  international 
trade  show  but 
booked  in  the  first 
quarter.  Sales  were 
up  31%  to  395  mil¬ 
lion  euros  and  earn¬ 
ings  rose  2  million  euros  to  11  million  euros. 
In  the  United  States,  where  Finkbeiner  said 
MAN  has  achieved  a  40%  market  share  in 


and  bookings  80%  the  past  three  years. 

The  company  also  announced  it  is  in¬ 
creasing  the  level  of  training  and  service  for 
large  web  press  customers.  To  be  conducted 
at  man’s  Westmont  facilities  (in  a  new 
area  that  will  include  Pape  +  Partner  Media 
work-flow  software)  or  at  customer  sites  for 
customer  personnel  already  experienced  on 
press  electronics  and  controls,  training  will 
focus  on  electrical  and  electronic  systems, 
including  Pecom  controls,  communica¬ 
tions,  and  diagnostics. 


Provincial  FUND  BUYS 
Abitibi’s  Chandler  MILL 

Montreal-based  Abitibi-Consolidated 
Inc.  has  completed  the  sale  of  its  Chandler, 
Quebec,  mill  to  a  company  formed  by  the 
Fonds  de  solidarite  des  travailleurs  du  Que- 
I  bee  for  $35  million  (Canadian).  The  mill 
I  will  convert  to  meet  Abitibi’s  condition  that 
'  it  make  a  product  other  than  Abitibi’s  core 
grades,  including  newsprint  (E&P,  July  31). 

The  labor-sponsored  investment  fund 
uses  Quebecers’  savings  to  help  create  jobs 
to  develop  the  provincial  economy. 

Abitibi  owns  or  co-owns  29  paper  mills 
in  North  America  and  the  United  King- 
:  dom,  22  sawmills,  two  remanufacturing  fa¬ 
cilities,  and  a  market  pulp  mill.  It  annually 
sells  6.4  million  metric  tons  of  newsprint, 

‘  1.8  million  metric  tons  of  value-added  pa- 
I  p)ers,  2.3  billion  board  feet  of  lumber,  and 
!  444,000  metric  tons  of  market  pulp. 

Fall  NEWSPRINT  NUMBERS 

U.S.  daily  newspapers  used  861,000 
metric  tons  of  newsprint  last  October, 

!  4.2%  less  than  a  year  earlier,  according  to 
I  the  Newspaper  Association  of  America. 

It  was  the  steepest  decline  seen  all  year, 
j  Publishers’  October  end-of-month 
i  newsprint  inventories  totaled  967,000 
metric  tons,  which  represents  a  34-day 
I  supply  —  1.2%  less  than  the  979,000  tons 
I  (33  days)  in  October  1999. 

I  Preliminary  reports  for  November 

show  consumption  up  1.6%  over  the  year- 
ago  level,  at  825,000  tons,  and  inventories 
at  961,000  tons  (35  days).  The  latter  figure 
represents  the  smallest  change  so  far  — 

I  0.3%  —  in  a  year  of  declining  inventories. 

I  To  date,  the  year’s  greatest  decline  was  in 
i  June,  w’hen  publishers’  stocks  shrunk  9% 
below  June  1999  supplies. 

Piranha  to  snap  up  Printware 

Dallas-based  Piranha  Inc.,  developer  of 
image-compression  and  other  work-flow 
I  software  (E&P,  Nov.  27),  announced  it 
1  was  commencing  a  tender  offer  for  all 
I  Printware  Inc.  stock  at  $3.75  per  share  in 
j  a  proposed  tax-free  transaction.  The  board 
!  of  directors  of  Printware,  St.  Paul,  Minn., 

1  late  last  month  said  it  had  received  no 
details  of  the  proposed  transaction. 

I  Supplier  of  computer-to-plate  systems 

!  for  zinc  oxide-coated  pajser  or  silver-free 
aluminum-backed  plates,  Printware  said  it 
will  consider  an  offer’s  valuation,  liquidity 
I  of  the  consideration  offered,  fairness  to 
I  Printware  employees,  and  Piranha 
^  management’s  capabilities  and  strategy. 
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NEWSPAPER  APPRAISERS 


ASTROLOGY 


NEWSPAPER  BROKERS 


MAILROOM 


WEEKLY  -  MONTHLY  -  CAMERA  READY 

FREE  link  to  WWW  brings  readers 
Time  Data  Syndicate  (800)  322-5101 


COLUMNS  AVAILABLE 


MEDIA  CRITICISM  COLUMN  available 
from  longtime  SPJ  chapter  president. 
Topics  include  ethics,  current  issues  in 
media,  First  Amendment.  Call: 

(518)  399-8306  or  GSilver792@aol.com 

ENTERTAINMENT 

BLACK  HOLLYWOOD  -  News  and  Gossip 

Fax  request  for  samples  and  rates  to: 
L.A.  Features  (847)  446-4804 


MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Appealing,  graphic  rating 
system.  Cineman  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  10941. 

(845)  692-4572,  Fax  (845)  692-8311 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
Call  (800)  292-4308/(909)  927-0164 


SYNDICATION  SERVICES 


APPRAISALS/BROKAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATE 
Box  579,  Landrum,  SC  29356 

NEWSPAPER  BROKERS 

780  Sold  -  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  S.West/West 
(505)  524-0122 

John  Szefc,  Midwest  (914)  291-7367 
Michael  Bradley,  Northeast 
(508)  563-2835 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
123  NW  13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 


BILL  MATTHEW  COMPANY 
conducts  professional,  confidential  negotia¬ 
tions  for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)  733-8053  or  write  Box  3129, 
Clearwater  Beach,  FL  34630 

No  obligation  of  course. 


GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Affiliated  with  Mel  Hodell 
Nationwide  Sales,  Acquisitions,  Mergers 
(661)  323-3220,  Fax  (661)  323-3090 
www.media-broker.com 


Leader  in  Sale 
of  Community  ^ 

Newspapers 

Check  our  References 
(214)265-9300  Ted  Rickenbacher 
Rickenbacher  Media 
6731  Desco  Dr.,  Dalla.s.  TX  7322S 
WWW.  rickenbachermedia  .com 


PHILLIPS  PROPERTIES,  INC. 
Consultants  -  Investments 
Management  -  Brokers 
RO.  Box  219 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 


THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
“A  tradition  of  service  to 
community  newspapers” 
(580)421-9600 
P.O.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 


NEWSPAPERS  FOR  SALE 


BUY/SELLALL  MAILROOM  EQUIPMENT 

Muller  Martini/Rima/Quipp 
Harris/Heidelberg/Hall 
Stitcher/Trimmers  &  Inserters 

Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 


NEWSTEC,  INC. 

Specializing  in  SLS/Muller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  ^Training  •  Installation 
•  Mailroom  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 

Terry  Connors,  Director  of  Sales 
Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
www.newstec.com 

PRE-OWNED  MAILROOM  EQUIPMENT 
Bill  Kanipe,  ALTA  GRAPHICS.  INC 
(770)  428-5817,  Fax  (770)  590-7267 

NEWSRACKS 


Coin  Operated,  Free  Distribution, 
Wire,  Plastic,  Wood,  Counter, 
Floor  &  Wall ...  We  Have  It  All! 


Call  Now  (800)  243-3999 
Fax  (818)  764-5372 

NATIONAL /V£WS1^£A/D 

7324  Greenbush  Ave.,  N.H..  CA  91605 


WITTY  SYNDICATED  FINANCIAL  ARTICLES 

targeting  middle  America.  Contact: 
gemelli7@juno.com  for  tear  sheets 


PRESSES 


GAUGER  MEDIA  SERVICE,  INC. 

Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

RO.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 


FLORIDA;  TWO  MONTHLY  magazines 
fast  growing  area,  $700,000 -t-  gross 
sales  and  growing,  email 
engcom@aol.com 


CURRENTLY  IN  STOCK 

•  12-unit  Community,  SC/SSC  units,  4 
stacked,  8  floor,  many  extras 

•  8-unit  Community  SC/SSC  units,  2 
stacked,  SC  folder 

•  5-unit  Community  SC/SSC  with  UOP 

•  6-unit  VI  5C,JF25  folder  81/83 

•  5-unitV15A,JFl  5  folder  77/79 

•  6-unitV22  with  JFl  excellent  condition 

•  Rebuilt  109  Ck)unt-0-Veyor,  bump  and 
90  degree  turns 

•  Community,  V15A,  &  V15C  add-on’s 

Inter-Continental  Graphics,  Inc. 

Fort  Myers,  Florida 

(941)  561-6401  Fax:  (941)  561-6402 
inter@sprintmail.com 


FOR  A  LIST  OF 

Publications  For  Sale  Go  To... 

www.mediamergers.com 


MICHAEL  D.  LINDSEY 
Experienced  —  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003,  Fax  (307)  772-0004 
www.publicationsforsale.com 


NEWSPAPER  APPRAISERS 


WHAT’S  YOUR  PAPER  WORTH? 

Find  Out  Today!  It’s  Free! 

www.mediamergers.com 


TEXAS  county  seat  weeklies,  others. 
Free  list.  Bill  Berger,  ATN,  1801  Exposi¬ 
tion,  Austin,  TX  78703-2833. 

(512)476-3950 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISERS 


LIBERTY  GROUP  PUBLISHING 
is  aggressively  seeking  newspapers  and 
other  print  publication  acquisitions.  LGP 
is  owner/operator  of  approximately  300 
publications,  including  64  daily  news¬ 
papers.  All  correspondence  and  dis¬ 
cussions  are  confidential.  Contact: 


KEN  SEROTA 
President  &  CEO 
3000  Dundee  Rd.,  Suite  202 
Northbrook,  IL  60062 
Phone:  (847)  272-2244 


DON’T  SELL  YOUR  PRESS 
Until  You  Contact 
Newman  International,  L.L.C. 
Web  Press  Sale 


‘Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 


PRESSES  WANTED:  HARRIS  V25  V22 
V15A  V15Dor845;  KING  Process  Color 
or  Daily;  GOSS  Community  Urbanite 
Metro;  SOLNA  D30  C96 


-«NNOUNCEMENTS-  II 


I  Confidential  Appraisal  |  Bolitho-Cribb 
!  for  Estate,  ESOP,  AsSOCiatCS 

I  Partners,  Bank,  Tax,  •  PubUcation  Brokerage 
;  Stock,  Assets  A  Appralaala  aat1923 

. ! - - - Over  2000  papers  aoW  . . 


1^1  SiVK)  Q  91  tk.'AVAVi  »  91 1 


cribb.com 


Confidential  •  Convenient 
24  hours  s  day,  7  days  a  waek 


Please  call  us  to  discuss  your  options  in  a  sale 


Jim  Hicks 
307-684-7431  ' 
336  US  16  East. 
Buffalo,  WY,  82834 
Jfhicksetrib.com 


John  Crlbb 
406-586-6621 
104  E.  Main,  Suite  402, 
Bozeman,  MT  59715 
JcrlbbeimLnst 


Tom  Karavakis 
941-403-4133 
268  Edgemere  Way  E., 
Naples,  FL  34105 
tokisemindspring.com 


For  a  liSung  of  publications  for  sale,  go  to  www.cripb.com 


EDITORef  PUBLISHER 


Phone:  1-888-825-9149 


770  Broadway,  7th  Floor,  New  York,  NY  10003 


~  Fax :  (646)  654-5312 


HPREUSS@EDITORANDPUBLISHER.COM 


-FEATURES  AVAILABLE- 


-ANNOUNCEMENTS- 


-EQUIPMENT&SUPPLIES- 


-EQUIPMENT&  SUPPLIES- 


CAMERA  &  DARKROOM 


Tel:  (913)  648-2000 
Fax:  (913)  648-7750 


NO  NONSENSE  50“  WEB  .«.tw 

SQUeeze  Lenses  METRO,  URBANITE,  COMMUNITY, 

Herb  Carlbom  -  CK  Optical  SC,  SSC,  MAN  4/2  presses.  AL  TABER 

(310)  372-0372  (770)  552-1528,  Fax  (770)  552-2669 

JANUARY  1,  2001  EDITOR  &  PUBLISHER  CLASSIFIEDS  Cl 


www.editorandpublisher.com 


Phone:  1-888-825-9149  ~  CLASSIFIED  ADVEBTISING  ~  Fax :  (646)  654-5312 


770  Broadway,  7th  Floor,  New  York,  NY  10003 


HPREUSS@EDITORANDPUBLISHER.COM 


-EQUIPMENTS  SUPPLIES- 


PRESSES 


MOST  EXTENSIVE  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


PRESSES 

•  Goss  3:2  Folders  23  9/10",  22  3/4”, 

22",  21  1/2”,  21“ 

•  New  or  Rebuild  Goss  R.TR  42”  +45“ 

•  Goss  Y  columns  all  sizes 

•  Goss  Metro  Units 

•  Goss  Metro  Half  desks 

•  Goss  Cosmo  Units 

•  Harris  1650  folder  22  3/4” 

Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 
Fax:  (323)  256-7607 


USED  PRESSES 

Let  us  help  you  through  the  process. 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 
MOUNTAIN  STATES,  INC. 

(800)  257-3045 
www.msicylinders.com 


WANTED  TO  BUY 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics,  Inc. 

(770)  428-5817,  Fax  (770)  590-7267 


-INDUSTRY  SERVICES- 


ADVERTISING  SERVICES 


PosT-rt'/Jof^  />y 

NoteAdsxom 

NottAds.com.  Inc.  is  your  source  for  the 
printirtg  end  placement  of  Post^iT  Note  ads. 

•  Proven  to  enhance  readersh^)  and  response 
of  /our  pnnt  rnedia  advertistng. 

•  Authorued  distnbulor  of  3M. 

1  •877-668-3231  Post-lt 

werw.noteads.com 


CIRCULATION  SERVICES 


.^8  YEARS  NEWSPAPER 
EXPEWENCE 


Metro  New.s  Service,  Inc. 
Nationwide  TELEMARKETING 
Horace  Southward 
(877)  550-1515 
Eric  Southward 

www.metro-news.com 


BETTER 

Telemarketing 
Best  References 
The  Telesphere  Company 
(800)711-9823 
HHalat@aol.com 


MARKETING  PLUS  INC. 
Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art  pre¬ 
dictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus  Quan¬ 
tity  sales!  Phone  (732)  738-5100,  Fax 
(732)738-5115 
E-mail  JanMont@Earthlink.com 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


HEADLINE  PROMOTIONS,  INC. 
TELEMARKETING  SERVICES 

NEW  SUBSCRIPTION  GENERATION 
STOP  SAVER  & 
VERIFICATION  PROGRAMS 

Programs  tailored  to  meet  your  needs. 
Professional  representation 
that  you  demand. 

COMPARE!  Test  Programs  Available 

E-mail:  Hdlinel@aol.com 
for  a  list  of  references. 

Dennis  McQuillan 
(800)  260-9823 


PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversations/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  inest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 

www.thepisagroup.com 

SPECTRUM  MARKETING  SERVICES 

A  teleservice  solution  for: 

•  Cold-call  projects 

•  Stopsaver  projects 

•  Up-grade  projects 

•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 


COMPUTER  SOFTWARE 


SOFTWARE  tor  AR,  classifieds 
scheduling  &  circulation.  Fake  Brains 
(303)791-3301  www.fakebrains.com 


-HELP  WANTED- 


ACADEMIC 


ADVERTISING  FACULTY 
Tenure-track  position  in  advertising  tor 
fall  2001.  Teach  in  AEJMC  accredited 
program  that  has  good  media  contacts. 
Required:  doctorate  in  appropriate  area 
and  experience,  or  master’s  degree  and 
extensive  experience  in  advertising  or 
journalism  related  area.  Assistant  pro¬ 
fessor  rank.  Contact: 

Joel  Gambill,  Chair 

Department  of  Journalism  and  Printing 
Arkansas  State  University 
RO.  Box  1930 

State  University  (Jonesboro),  AR  72467 
Provide  current  resume,  names  and 
addresses  of  three  references  and  copies 
of  transcripts.  Review  of  applications  will 
begin  January  11,  2001  and  continue 
until  position  is  filled.  A/VEOE 


ADVERTISERS 

For  Space/material 
deadlines  call 
Michele  MacMahon  at 
646.654.5303 
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-HELP  WANTE-O- 


ACADEMIC 


ASSISTANT  PROFESSOR 
MAGAZINE  JOURNALISM 
The  English  Department  at  Plattsburgh 
State  University  of  New  York  invites 
applications  for  a  full-time,  tenure-track 
assistant  professor  position  in  magazine 
journalism  starting  Fall  2001. 
QUALIFICATIONS:  Magazine  writing 
and/or  editing  experience  required  with 
at  least  a  Master’s  degree,  preferably  in 
journalism;  prior  teaching  experience 
desirable.  Effective  teaching,  as  well  as 
ongoing  work  in  journalism  or  scholarly 
publication  in  the  field,  will  be  expected. 
Secondary  interests  -  such  as  US  Media 
in  the  20th  century,  electronic  journal¬ 
ism,  etc.  -  will  be  considered  and  should 
be  indicated  in  the  cover  letter. 
RESPONSIBILITIES:  Teach  magazine 
article  writing,  magazine  editing  and 
design,  and  specialized  magazine  writ¬ 
ing;  have  a  willingness  to  assist  in  set¬ 
ting  up  and  a  willingness  to  run  an 
online  magazine. 

APPLICATIONS  FROM  WOMEN  AND 
MINORITY  CANDIDATES  ARE  ESPE¬ 
CIALLY  WELCOME.  PLATTSBURGH 
STATE  UNIVERSITY  IS  AN  AFFIRMA¬ 
TIVE  ACTION,  EQUAL  OPPORTUNITY 
EMPLOYER. 

Salary:  $37,000  -  $43,000,  dependent 
upon  qualifications;  excellent  benefits. 
Review  of  applications  begins  February 
15,  2001,  and  continues  until  position 
is  filled.  Please  send  or  tax  application, 
including  curriculum  vitae,  writing  sam¬ 
ple,  and  three  letters  of  reference  to: 

Chair,  Search  Committee 
(PJ#  251 1-EPM),  c/o  Human  Resources 
Plattsburgh  State  University  of  New  York 
101  Broad  Street 
Plattsburgh,  NY  12901-2681 
Fax:  (518)  564-5060 


PROGRAM  DIRECTOR  -EDUCATIONAL 
PROGRAMS  FOR  JOURNALISTS 
The  Foundation  for  American  Communi¬ 
cations  (FACS)  seeks  a  news  leader  to 
direct  its  news  content  educational  pro¬ 
grams  for  journalists  with  in  the  United 
States. 

The  candidate  should  have  journalism 
and  management  experience  and  a  com¬ 
mitment  to  improving  the  quality  of 
news  reporting  through  the  education  of 
journalists  in  economics,  business, 
science,  law  and  other  subjects. 

The  person  should  be  a  good  manager,  a 
self-starter,  and  a  team  player  with 
experience  in  marketing,  public  rela¬ 
tions,  and  the  Internet, 

The  program  director  will  work  with 
news  executives  and  distinguished  aca¬ 
demics.  The  director  will  work  from  the 
foundation’s  headquarters  in  Pasadena, 
California.  Competitive  salary  and  bene¬ 
fits.  Please  send  resume  and  cover  letter 
with  salary  history  to: 

Jack  Cox,  President 
FACS 

85  South  Grand  Avenue 
Pasadena,  CA  91 105 
FAX:  (626)  584-0067  or 
E-mail:  cox@tacsnet.org 
Information  about  the  foundation  and 
the  scope  of  its  work  is  available  at 
http://www.facsnet.org. 


ACADEMIC 


THE  MASS  MEDIA  DEPARTMENT  at 
Marietta  College  is  seeking  a  successful 
candidate  with  print  journalism  back¬ 
ground  and  professional  newspaper 
experience.  Experience  in  public  rela¬ 
tions/advertising  or  broadcast  will  be 
viewed  positively.  Candidate  will  possess 
strong  teaching  skills  in  writing  for  print, 
broadcast,  public  relations,  and  advertis¬ 
ing.  Master’s  degree  with  extensive  pro¬ 
fessional  experience  is  required. 

Marietta  College  is  an  independent, 
selective,  coeducational,  residential  lib¬ 
eral  arts  college  of  1100  students 
located  in  the  historic  river  city  of 
Marietta,  Ohio.  The  College  was  formally 
chartered  in  1835,  and  was  awarded  a 
chapter  of  Phi  Beta  Kappa  in  1860,  the 
16th  institution  in  the  nation  so 
honored.  Today,  Marietta  College  is 
recognized  annually  by  US  News  as  one 
of  the  top  regional  liberal  arts  colleges  in 
the  Midwest  while  the  community  is 
regularly  cited  for  its  high  quality  of  life 
and  reasonable  cost  of  living.  We 
emphasize  quality  of  teaching  and  pro¬ 
fessional  development  as  integral 
aspects  of  our  commitment  to  under¬ 
graduate  education.  The  academic  pro¬ 
gram  is  extraordinarily  diverse,  offering 
degrees  in  traditional  liberal  arts  dis¬ 
ciplines  as  well  as  pre-professional  pro¬ 
grams. 

Marietta  College  is  committed  to 
excellence  through  diversity.  Interested 
persons,  regardless  of  race,  color, 
national  origin,  sex,  age  disability  or 
sexual  orientation  are  encouraged  to 
apply. 

Deadline  and  application  process; 
Review  of  applications  will  begin  Janu¬ 
ary  3,  2001  and  continue  until  filled. 
Send  letter  of  application,  current  vitae, 
teaching  evaluations,  three  letters  of 
reference,  and  sample  scholarship  to: 

Marietta  College 
Dr.  Sue  DeWine,  Provost 
Attn:  Mass  Media  Search 
215  Fifth  Street,  Marietta,  OH  45750 
Phone:  (740)376-4741 
Fax:  (740)  376-4687 


ACCOUNTING 


CONTROLLER 

3  year  old  INTERNET  company  needs 
hands  on  Controller  to  supervise  account¬ 
ing  department.  400  employees  60,000 
net  paid  and  growing  15%  per  Month. 
Annual  salary  $40K  -  $60K.  Reports 
directly  to  CFO  with  opportunity  to  grow. 
Send  resume,  with  salary  requirement  tO: 
coo@gointernet-corp.net 
visit  us  at  www.gointernet.net 


CLASSIFIED  ADVERTISERS: 


If  you  don’t  see  a 


CATEGORY  TH.AT  FITS  \0UR  .NEEDS, 


PLEASE  CALL  US  AT 


www.edltorandpublisher.com 


Phone:1-888-825-9149  ~  CLASSIFIED  ADVERTISING  ~  Fax :  (646)  654-5312 

770  Broadway,  7th  Floor,  New  York,  NY  10003  hpreuss@editorandpublisher.com 


-HELP  WANTED- 


_ ACCOUNTING _ 

GROUP  CONTROLLER 
Join  our  team  and  help  map  the  future 
for  Greater  Niagara  Newspapers. 

We  are  a  group  of  daily  and  weekly 
newspapers  in  Western  New  York  and  a 
large  unit  of  the  cnhi  corporate  family. 
We're  looking  for  another  leader  to  join 
our  executive  management  team.  You 
will  report  to  the  Group  Publisher  and 
have  a  seat  on  our  top  level  Executive  Com¬ 
mittee.  This  is  an  op-portunity  to  run 
your  own  show  with  ample  advancement 
possible  within  our  parent  company. 

The  Group  Controller  will  have  responsi¬ 
bility  for  4  managers  and  10  employees 
at  four  sites.  Personnel  and  Data  Pro¬ 
cessing  are  direct  reports.  In  addition  to 
ensuring  timely  and  accurate  financial 
packages  for  our  local  and  corporate 
management  you  will  be  expected  to  help 
plot  our  strategic  direction  and  aid  the 
Group  Pubiisher  in  looking  for  operating 
efficiencies  and  revenue  opportunities. 

This  is  more  than  an  accounting  function, 
important  as  that  is,  we’re  looking  for 
someone  who  v/ants  to  really  help  shape 
our  present  and  our  future.  We  want  you 
to  bring  ideas  to  the  table  and  energy  to 
our  management  group. 

An  accounting  degree  is  expected.  A  CPA 
is  a  plus. 

We  have  a  full  range  of  company  benefits 
from  health  coverage  to  a  401(k)  pro¬ 
gram  with  a  company  match. 

Please  apply  in  writing  with  your  resume  to: 

Kristine  Kinney,  Personnel  Manager 
Greater  Niagara  Newspapers 
310  Niagara  Street,  RO.  Box  549 
Niagara  Falls,  NY  14302-0549 


CORPORATE  CONTROLLER 
We  seek  a  skilled  controller  to  manage 
the  financial  affairs  of  our  expanding 
businesses.  Reporting  to  the  CEO,  the  con¬ 
troller  will  be  responsible  for  tracking  the 
cash  flow  and  P&L  forecasts,  improving 
administrative  processes  and  managing 
daily  financial  affairs. 

Financial  management  includes  the  Flor¬ 
ida  Keys’  largest  Internet  traffic  and 
newspaper  circuiated  products  including: 
the  124-year-old  daily  Key  West  Citizen, 
eight  non-daily  newspapers  and  three 
magazines.  Internet  businesses  include 
KeyWest.com  and  FloridaKeys.com  with 
600,000  monthly  visitors. 

The  successful  candidate  is  a  CPA  with 
hands-on  accounting  and  administrative 
experience,  strong  technical  and  tax 
background. 

An  ability  to  meet  the  challenge  of  fast 
growth,  make  and  implement  decisions 
and  manage  the  finances  of  a  rapidly 
changing  business  is  essential.  The  job 
has  high  level  visibility  and  excellent 
presentation  skills  are  required.  Good  IT 
and  management  skills  are  necessary. 
Please  forward  detailed  resume  and  cur¬ 
rent  salary.  Replies  held  in  strict  con¬ 
fidence  and  received  in  a  secure  E-mail/ 
fax  computer.  Apply  tO: 

Controller 

Cooke  Communications 
RO.  Box  1800 
Key  West,  FL  33041-1800 
Fax:  (305)  292-7863 
E-Mail:  hr@keysnews.com 
vifww.editorandpublisher.com 


_ ACCOUNTING _ 

ASSISTANT  CONTROLLER 
COMMUNITY  NEWSPAPER  HOLDINGS, 
INC.,  located  in  Birmingham,  Alabama 
is  seeking  candidates  for  the  position  of 
Assistant  Corporate  Controller.  Appli¬ 
cants  for  this  position  must  have  a 
bachelor’s  degree  in  accounting,  a  min¬ 
imum  of  10  years  of  experience  in 
accounting  with  at  least  5  years  of  expe¬ 
rience  in  an  accounting/finance  man¬ 
agement  position  in  the  newspaper 
industry.  This  position  will  also  require 
strong  supervisory  and  communication 
skills.  Experience  in  the  preparation  of 
consolidated  financial  statements  for 
multiple  subsidiaries  is  a  plus. 

The  Assistant  Controller  directs  the 
accounting,  finance  and  accounts  paya¬ 
ble  functions  for  a  division  of  cnhi  that 
consists  of  approximately  100  newspa¬ 
per  properties  and  supervises  a  staff  of 
17.  Responsibilities  will  include  financial 
statement  preparation,  design  and  main¬ 
tenance  of  internal  control  systems, 
review  of  monthly  financial  statements 
and  reconciliations  of  newspaper  pro¬ 
perties,  coordination  and  preparation  for 
internal  and  external  audits  and  more. 
The  Assistant  Controller  reports  to  cnhi’s 
Senior  Vice-President/Corporate  Con¬ 
troller. 

This  is  an  excellent  career  opportunity  to 
join  a  dynamic  and  growing  company. 
Cnhi  offers  a  competitive  compensation 
and  benefits  package.  Qualified  appli¬ 
cants  should  submit  a  resume  with 
salary  history  and  references  to: 

Lynn  0.  Pearson 
Senior  VP/Controller 
CNHI 

3500  Colonnade  Parkway,  Suite  600 
Birmingham,  AL  35243 
E-mail:  lpearson@cnhi.com 
Equal  Opportunity  Employer 

ADMINISTRATIVE 

PUBLISHER/GENERAL  MANAGER 
Are  you  looking  for  a  career  in  leading  a 
sales  staff  to  publish  a  weekly  pub¬ 
lication?  Personal  sales  account  base 
management  support  is  needed.  The 
ability  to  work  with  other  General  Man¬ 
agers  in  the  group  and  promote  cross 
sell  and  shared  promotions  and  activities 
is  essential  within  this  position. 
Qualifications  desired  include  manage¬ 
ment  experience,  sales  achievement 
track  record  within  a  printing  or  advertis¬ 
ing  environment,  production  knowledge 
and  experience,  business  finances 
understanding,  communication  skills/ 
education  and  flexibility  and  commit¬ 
ment  to  the  organization. 

The  ability  to  build  a  high  performance 
team  by  helping  recruit,  develop  and 
retain  top  employees  and  develop  and 
implement  strategic  and  tactical  plans 
along  with  profit  planning  for  the  prop¬ 
erty  are  invaluable  qualifications. 

Our  employee-owned  company  offers  out¬ 
standing  wages  with  an  extensive  benefit 
package.  To  apply  for  this  position 
please  send  your  resume  to: 

Add,  Inc. 

Attn:  Mike  Ricken 
3675  Dolson  Court 
Carroll,  OH  43112 
Fax:  (740)  681-4681 


ADMINISTRATIVE 

GOT  TALENT? 

Need  a  new  challenge,  position  or  geo¬ 
graphic  change?  Visit: 

www.BrehmCommunications.com 

ADVERTISING 

LOCAL SALES  MANAGER 
We’re  looking  for  an  experienced  Local 
Sales  Manager  who  wants  to  relocate  to 
one  of  the  South’s  most  beautiful  and  his¬ 
toric  cities.  Charleston  is  booming,  and 
the  market  is  ripe  for  continued  local  ad 
growth.  Enjoy  customer  contact,  staff 
training,  and  working  in  a  progressive 
environment?  You  need  to  take  a  look  at 
The  Post  and  Courier.  Send  your  cover 
letter  and  resume  to  Joel  Cardwell,  Dis¬ 
play  Advertising  Manager,  The  Post  And 
Courier,  134  Columbus  Street, 
Charleston,  SC  29403. 

Fax:  (843)  937-5463 
E-mail:  jcardwell@postandcourier.com 
EOE 

GOT  TALENT? 

Need  a  new  challenge,  position  or  geo¬ 
graphic  change?  Visit: 

WWW. BrehmCommunications.com 

ADVERTISING  DIRECTOR 
The  Gainesville  Sun,  a  56,000  circula¬ 
tion  daily  is  looking  for  a  creative 
advertising/marketing  executive  to  lead 
our  classified,  retail,  on-line  and  market¬ 
ing  efforts.  Located  in  beautiful  N.  Cen¬ 
tral  Florida  and  home  of  the  University 
of  Florida  (and  the  Gators)  Gainesville  is 
a  growing  market  in  a  friendly,  prog¬ 
ressive  community. 

Candidate  should  be  a  hands-on  high 
energy  individual  with  excellent  people 
skills  and  great  track  record. 

Owned  by  The  New  York  Times  Co.  and 
an  equal  opportunity  employer  we  offer 
excellent  benefits,  relocation,  pension, 
401(k)  program,  superior  health  insur¬ 
ance,  and  stock  options. 

If  you  are  interested  in  joining  an  award 
winning  newspaper,  send  your  resume 
and  cover  letter  to: 

The  Gainesville  Sun 
Attn:  Jim  Doughton,  Publisher 
RO.  Box  147147 
Gainesville,  FL  32614-7147 
Or  E-mail:  jim.doughton@gvillesun.com 


_ ADVERTISING _ 

ADVERTISING  DIRECTOR 
Central  Maine  Newspapers,  a  division  of 
Blethen  Maine  Newspapers  and  part  of 
the  Seattle  Times  family,  has  an 
immediate  opening  for  an  Advertising 
Director.  This  key  management  position 
will  report  to  the  President  and  oversee 
the  Advertising  Departments  for  two 
daily  newspapers  (combined  circulation 
35,000).  The  papers  are  located  in  the 
Waterville  and  Augusta  communities  in 
beautiful  Central  Maine. 

Areas  of  responsibility  will  include  retail 
and  classified  advertising,  creative  ser¬ 
vices,  and  national  accounts.  The  ideal 
candidate  must  have  a  minimum  five 
years  demonstrated  sales  leadership; 
track  record  of  revenue  growth;  proven 
ability  to  provide  coaching  in  a  sales 
environment;  budgeting,  forecasting,  and 
strategy  experience;  superb  communica¬ 
tion  and  relationship  skills;  and  a  proven 
ability  to  function  effectively  on  a  team. 
Please  forward  resume,  cover  letter,  and 
salary  requirements  to: 

Blethen  Maine  Newspapers 
Attn:  Grace  Noonan-Kaye 
RO.  Box  1460,  Portland,  ME  04104 
gnoonankaye@pressherald.com 


ACCOUNT  MANAGER 
Lucrative  print  and  web  ad  sales 
opportunity  available  with  Stars  and 
Stripes  Omnimedia,  a  rising  star  in  the 
military  media  space  and  owners  of  The 
Stars  and  Stripes,  Stripes  Jobs  and 
stripes.com.  Responsibilities  include 
sales  and  presentations  for  national  con¬ 
sumer  and  recruitment  advertising. 
SEEKING  FULL  TIME  AND  CONTRACT 
SALES  ACCOUNT  MANAGERS  TO 
START  TODAY.  Minimum  of  2  years  ad 
sales  experience,  excellent  communica¬ 
tion  skills,  proven  record  of  success  and 
technical  savvy.  Compensation  includes 
base  plus  high  commission  and  STOCK 
OPTIONS.  E-mail  resume  to: 

chris@stripe'.com 
Or  Fax  to  (412)  552-1351 

ADVANCEMENT 

See  how  far  your  newspaper  career  can 
go  with  Boone  Newspapers,  Inc.  See  the 
JOBS  page  at  our  web  site: 

www.boonenewspapers.com 


LOOKING  FOR  THAT  EXCELLENT 
CAREER  MOVE? 


SALES  MANAGER /ENTREPRENEUR 
Incredible  adventure  for  entrepreneurs 
and  sales  sharks  looking  for  fantastic 
career  opportunity.  Bigfoot  Media,  pub¬ 
lisher  of  the  Berkeley  Daily  Planet  &  San 
Mateo  Daily  Journal,  is  looking  for  high- 
energy  Sales  Managers  to  build  and  lead 
teams  at  small,  start-up  California  daily 
newspapers.  Aosolutely  must  love  sales 
and  entrepreneurship!  Competitive  com¬ 
pensation  +  stock  options  for  aggressive 
leaders  (we  are  venture  capital-backed). 
Not  for  the  faint-hearted:  strong,  entre¬ 
preneurial  work  ethic  required!  E-mail 
cover  letter,  resume,  salary  history: 
hr@berkeleydailyplanet.net;  or 
Fax:  (510)  841-5695 
JANUARY  1,  2001  EDI’ 


The  Ogden  Newspapers  has  openings  at 
a  few  of  our  36  daily  newspapers.  We 
have  current  openings  in  Circulation, 
Editorial,  Advertising,  Production  and 
more.  Check  out  our  Career  Opportunity 
page  at: 

www.ogdennews.com/opportunities 
FEATURE  OPPORTUNITIES 
ADVERTISING 

Sales  Manager  for  Paradise!  Aggressive 
advertising  manager  needed  for  shopper 
in  Honolulu,  Hawaii.  Good  pay,  benefits 
and  great  setting.  Unlimited  potential  for 
growth.  Please  E-mail: 

Honolulu  Pennysaver,  Honolulu,  HI 
Attn:  Joe  Bradley,  Publisher 
jbradley@upgroup.com 
R& PUBLISHER  CLASSIFIEDS  C3 


Phone:  1-888-825-9149  -  CmniFIED  ADVERTISIlia  -  Fax :  (646)  654-5312 

770  Broadway,  7th  Floor,  New  York,  NY  10003  hpreuss@editorandpublisher.com 


-HELP  WANTED- 


CIRCULATION 


_ ART/GRAPHICS _ 

NEWS  DESIGN  EDITOR 
Lead  news  design  editor  needed  for  sub¬ 
urban  Philadelphia  newspaper.  This  is  a 
supervisory  position.  Direct  pagination 
technicians;  designers;  work  with  lA 
editor.  Creativity  expected.  Resume,  sam¬ 
ple  pages,  references  needed  with 
application.  Keen  eye  for  presentation 
vital.  Reply  to  Patricia  S.  Walker,  execu¬ 
tive  editor,  Bucks  County  Courier  Times, 
8400  Route  13,  Levittown,  PA  19057. 


CIRCULATION 


CIRCULATION  MANAGER  for  17,000 
daily  in  East  Tennessee.  Sales,  mailroom 
experience  a  plus.  Send  resume  to: 

General  Manager,  Cleveland  Daily  Banner 
PO.  Box  3600,  Cleveland,  TN  37320 
E-mail;  jimb@clevelandbanner.com 


CIRCUUTION  DIRECTOR 
Utah’s  fastest  growing  daily  newspaper 
is  in  need  of  an  aggressive,  experienced 
circulation  leader  with  great  vision. 

The  successful  candidate  will  have  a 
strong  background  in  leading  and 
developing  a  circulation  team.  Weekly 
experience  a  plus. 

The  Utah  County  market  is  one  of  the 
fastest  growing  markets  in  the  country. 
The  Daily  Herald  is  a  34,000  circula¬ 
tion,  7-day  newspaper  located  in  the 
shadow  of  the  beautiful  Wasatch  Mountains. 
We  offer  a  great  salary  and  benefits.  If 
you  want  to  work  in  a  fun  environment 
send  your  resume  to: 

Al  Manzi 
The  Daily  Herald 
RO.  Box  717,  Provo,  UT  84603 
or  E-mail  to;  amanzi@heraldextra.com 


HOME  DELIVERY  MANAGER 
The  Monitor,  a  prize-winning,  fast¬ 
growing  43,000  daily  in  South  Texas  , 
has  a  career  opportunity  tor  an  energetic 
circulation  professional.  The  successful 
candidate  must  demonstrate  an  ability  to 
meet  aggressive  service,  collection  and 
growth  goals.  Strong  management  and 
circulation  background  required.  Please 
submit  resume  along  with  salary  require¬ 
ments  to; 

Robert  Levrier 
The  Monitor 

RO.  Box  760,  McAllen,  TX  78501 
Fax  (956)  971-1862 
E-mail:  rlevrier@themonitor.com 


SINGLE  CORY  MANAGER 
The  Macon  Telegraph  is  currently  seek¬ 
ing  a  single  copy  manager.  This  position 
is  responsible  for  marketing  and  distribut¬ 
ing  newspapers  to  all  dealer  and  rack 
locations.  Computer  and  analytical  skills 
are  necessary.  Strengthening  rela¬ 
tionships  with  dealers/retail  outlets  is  a 
key  to  success  in  this  position. 


CIRCULA'nON 


CIRCULATION  DIRECTOR 
The  Key  West  Citizen  is  seeking  an 
experienced  circulation  professional  to 
join  our  team  as  Circulation  Director. 
The  candidate  needs  to  be  a  hands-on 
individual,  with  a  strong  background 
in  sales,  service  and  collections.  We 
are  a  7-day  morning  paper  with  a 
group  of  weekly  and  monttily  products 
to  distribute. 

This  is  an  exciting  opportunity  for  a 
qualified  candidate  to  join  an 
aggressive  newspaper  company. 

The  opportunity  is  yours  to  live  and 
work  in  a  paradise  environment.  We 
offer  a  competitive  salary  and  com¬ 
prehensive  benefits  package. 

Rlease  forward  a  detailed  resume  and 
current  salary.  Replies  will  be  held  in 
strict  confidence  and  are  received  in  a 
secure  email/fax  computer.  Apply  to; 

Circulation  Director 
Cooke  Communications  LLC 
RO.  Box  1800,  Key  West,  FL  33041 
Fax:  (305)  292-7863 
E-mail;  hr@keysnews.com 


CIRCULATION  OPERATIONS  MANAGER 
The  Jackson  Sun,  a  subsidiary  of  Gan¬ 
nett,  Inc.  (38,000  daily,  44,000  Sunday 
circulation)  has  an  immediate  opening 
for  an  Operations  Manager  with  a 
demonstrated  track  record  of  devel¬ 
opment  and  implementation  of  an 
effective  Carrier  recruitment/retention 
program,  successful  PIA  conversion  and 
CRM  strategy.  The  ideal  candidate  has  a 
minimum  of  five  years,  well-rounded 
circulation  management  experience, 
including  sales  and  marketing,  with 
strength  in  project  management.  Must 
possess  strong  leadership  skills  that 
include  proven  staff-development 
abilities.  Four-year  degree  in  business  or 
marketing  preferred. 

The  Jackson  Sun  is  located  in  Jackson, 
TN  between  Nashville  and  Memphis. 
This  high-growth  area,  known  for  its 
music  and  fine  southern  culture,  is  also 
a  good  place  to  raise  a  family.  We  offer 
a  team-oriented  culture,  competitive 
salary,  including  incentives,  and  ex¬ 
cellent  benefits  and  potential  for  advan¬ 
cement  within  the  company.  Please 
send  resume,  including  salary  require¬ 
ments  and  availability  to: 

Ed  Kutz,  Circulation  Director 
The  Jackson  Sun 

RO.  Box  1059,  Jackson,  TN  38302-1059 
Jacksonsun.com 
Equal  Opportunity  Employer 


CIRCULATION  MANAGER 
WEEKLY  GROUP 

Weekly  newspaper  group  in  southern  New 
England  is  in  search  of  a  strong, 
organized  circulation  manager  to  manage 
its  group  of  weeklies.  TMC,  and  specialty 
publications.  This  is  an  excellent 
opportunity  for  a  goal-oriented  district/ 
zone  manager  with  an  eye  for  career 
advancement.  We  offer  an  excellent  start¬ 
ing  salary,  benefits  and  unlimited  growth 
potential.  Respond  with  resume  and  cover 
letter  to  Box  01402,  Editor  &  Publisher, 
770  Broadway,  7th  FI.  NY,  NY  10003. 

Equal  Opportunity  Employer  M/F 
JANUARY  1,  2001 


CIRCULATION 


CIRCULATION  SALES  MANAGER 
The  Contra  Costa  Newspapers  has  an 
excellent  opportunity  for  a  high-energy 
individual  to  supervise  the  day-to-day 
operations  of  all  home  delivery  sales 
teams  in  circulation.  You  will  develop 
the  annual  sales  and  acquisitions  plan, 
manage  and  track  all  pressure  circula¬ 
tion  sales. 

This  will  include  contract  door  to  door 
sales,  contract  telemarketing  and 
employee  telemarketing  operations. 
Responsibilities  include  achieving 
budgeted  home  delivery  circulation 
sales,  revenue  goals  and  benchmarks. 
Strong  direct  sales  background  including 
a  proven  record  of  success  in  outside 
sales  or  in  telemarketing  is  required,  5 
years  experience  in  Circulation  preferred 
and  prior  budgeting  responsibilities. 
Must  be  able  to  develop  sales  pres¬ 
entations  and  training  programs.  Com¬ 
puter  skills  in  MSWord  and  Excel 
needed. 

The  right  person  will  have  the 
opportunity  to  work  closely  with  a  small 
team  of  top  level  managers  to  develop 
both  short  and  lo.ng-term  strategies  for 
circulation  growth  for  one  of  the  top 
newspapers  on  the  West  Coast. 

The  Contra  Costa  Times  is  the  largest 
circulation  newspaper  in  a  hotly  con¬ 
tested  growth  market  with  strong  com¬ 
petition  from  metro,  suburban  and 
weekly  newspapers. 

This  full-time,  exempt  position  comes 
with  a  competitive  wage,  comprehensive 
benefit  package  including  401(k),  flexi¬ 
ble  schedule.  To  apply,  send  resume, 
cover  letter,  salary  history  and  require¬ 
ments  to: 

Contra  Costa  Newspapers 
Job  #  CIRC-SL 
RO.  Box  5088 
Walnut  Creek,  CA  94596 
Or  Fax:(925)  977-8444 
E-mail:  jobs@cctimes.com 


LOYALTY/RETENTION  MANAGER 
The  Marketing  department  of  the  St. 
Petersburg  Times  seeks  an  individual 
with  experience  working  with  retention 
and  loyalty  programs.  Must  have  man¬ 
agement  experience,  knowledge  of 
related  computer  systems,  and  strong 
spreadsheet  and  math  skills.  Will  be 
responsible  for  creating,  implementing, 
and  analyzing  retention  and  collection 
programs  to  retain  Times’  subscribers. 

If  interested,  please  mail  a  resume  to  the 
St.  Petersburg  Times,  490  First  Avenue 
South,  St.  Petersburg,  FL  33701,  Attn: 
Circulation  Marketing  Manager. 

May  also  F/\X  to  (727)  893-8685 

Or  E-mail  snagley@sptimes.com 


CIRCULATION  DIRECTOR  for  11,000 
circulation  daily.  Prefer  prior  Circulation 
Director  experience  at  smaller  daily  or 
second  at  larger  daily.  If  you  can  develop 
effective  promotions,  deliver  top-notch 
service,  and  collect  for  what  is  sold,  this 
hands-on  position  offers  advancement 
opportunities  in  Paxton  Media  Group. 
Send  resume  with  cover  letter  and  salary 
requirements  to  Publisher,  The  Courier, 
RO.  Box  887,  Russellville,  AR  72811- 
0887.  EOE 


HOME  DELIVERY  MANAGER 
Alaska  Beckons.  The  Anchorage  Daily 
News,  Alaska’s  largest  newspaper, 
72K(d),  85K(s)  seeks  a  home  delivery 
manager.  If  a  challenge  excites  you  and 
you  possess  the  following  qualifications, 
please  contact  us: 

•  5  years  circulation  management  experience 

•  Demonstrable  knowledge  of  ABC 

•  Professional  level  verbal/written  skills 

•  Proven  track  record  of  motivating 
employees  to  excellent  performance 

•  Customer  service  philosophy  that  has 
translated  to  minimum  CRT. 

Anchorage  is  a  neighborly,  family- 
oriented  city  with  a  western  feel.  There 
are  many  cultural  opportunities  for  our 
diverse  population  while  year-round  out¬ 
door  activities  abound  in  close  quarters 
with  nature. 

The  Anchorage  Daily  News  offers  outstan¬ 
ding  training  and  development  op¬ 
portunities,  a  competitive  salary  and 
great  benefits.  Please  contact: 

Jim  Fetsch-Circulation  Director 
c/o  Anchorage  Daily  News 
1001  Northway  Drive 
Anchorage,  AK  99508 
(907)257-4209 
Or  E-mail  at;  jfetsch@adn.com 


LOOKING  FOR  THAT  EXCELLENT 
CAREER  MOVE? 

The  Ogden  Newspapers  has  openings  at 
a  few  of  our  36  daily  newspapers.  We 
have  current  openings  in  Circulation, 
Editorial,  Advertising,  Production  and 
more.  Check  out  our  Career  Opportunity 
page  at: 

www.ogdennews.com/opportunities 
FEATURE  OPPORTUNITIES 
CIRCULATION 

The  Steubenville  Herald-Star  (Ohio) 
16,000  daily  and  the  Weirton  Daily 
Times  (West  Virginia)  6,000  daily  and  a 
24,000  combined  Sunday  is  accepting 
resumes  for  Circulation  Director.  We  are 
looking  for  a  strong  leader  that  is  very 
organized  and  will  motivate  their 
employees  by  example.  As  circulation 
growth  will  be  the  number  one  priority 
for  this  position,  we  need  someone  with 
an  excellent  marketing  background.  We 
are  part  of  the  Ogden  Newspaper  group 
and  offer  excellent  salary,  benefits  and 
growth  potential  within  our  36  daily 
newspapers.  Please  send  your  resume  to: 

Chris  Doyle,  Publisher 
The  Herald-Star 
401  Herald  Square 
Steubenville,  OH  43952 
Or  E-mail:  cdoyle@hsconnect.com 


ADVANCEMENT 

See  how  far  your  newspaper  career  can 
go  with  Boone  Newspapers,  Inc.  See  the 
JOBS  page  at  our  web  site: 

WWW.  boonenewspa  pers .  com 


Call  us  about  our 
low  contract  rates! 

(888)  825-9149 


Send  resume  to: 

Ginger  Nolte,  The  Macon  Telegraph 
RO.  Box  4167,  Macon,  GA  31208 
Or  E-mail  to  gnolte@macontel.com 

C4  EDITOR& PUBLISHER  CLASSIFIEDS 


www.editorandpublisher.conn 


Phone:1-888-825-9149  -  CliniFIED  HDVEIITISINa  ~  Fax :  (646)  654-5312 

770  Broadway,  7th  Floor,  New  York,  NY  10003  hpreuss@editorandpublisher.com 


-HELP  WANTED- 


COMMUNICATIONS 


COMMUNICATIONS  COORDINATOR 
The  Wilderness  Society  is  seeking  an 
experienced  media  person  to  fill  the  posi¬ 
tion  of  communications  coordinator  in- 
our  Northern  Rockies  office  in  Bozeman, 
Montana.  This  person  will  be  a  key 
member  of  a  dynamic,  creative,  and 
skilled  team  working  to  protect  wilder¬ 
ness  and  wildlife  in  Montana,  Wyoming 
and  Idaho.  A  Bachelor's  degree,  five 
years’  experience  in  communications,  con¬ 
servation  &  journalism  Is  required;  strong 
writing  and  verbal  skills,  proven  track 
record  of  successful  media  relations  is 
preferred.  Knowledge  of  legislative  pro¬ 
cess/public  affairs  background  is  helpful; 
ability  to  work  as  an  effective  team 
member  is  essential.  Submit  resume, 
cover  letter,  writing  samples  and 
references  to: 

Bob  Ekey 

Northern  Rockies  Regional  Director 
The  Wilderness  Society 
105  W.  Main  Street,  Suite  E 
Bozeman,  MT  59715 
No  phone  calls,  please 


EDITORIAL 


ADVANCEMENT 

See  how  far  your  newspaper  career  can 
go  with  Boone  Newspapers,  Inc.  See  the 
JOBS  page  at  our  web  site: 

www.boonenewspapers.com 


ASSISTANT  CITY  EDITOR 
If  you’re  an  assistant  city  editor  looking 
for  a  newsroom  that  offers  top-notch 
management  training,  then  the  News  & 
Record  in  Greensboro  is  your  next  stop. 
As  N  &  R  travel  editor  Lydian  Bernhardt 
says,  "The  company  offers  the  most 
extensive  collection  of  on-site  pro¬ 
fessional-development  opportunities  I’ve 
ever  heard  of.”  Our  100,000  daily, 
between  North  Carolina’s  beaches  and 
mountains,  has  added  33  newsroom 
positions,  and  we’re  still  looking  for 
savvy  editors  to  develop  teams  of  5-6 
reporters.  Opportunities  include  directing 
coverage  of  Rockingham  County, 
supervising  education  and  specialty 
reporters  and  running  the  show  at  night 
on  the  city  desk.  If  you  have  2  years  of 
editing  experience,  please  send  resume 
and  work  samples  to: 

Ed  Williams,  Recruitment  Coordinator 
News  &  Record 

RO.  Box  20848,  Greensboro,  NC  27420 
WWW.  news-record  .com/company 


ASSISTANT  CITY  EDITOR 
Assistant  City  Editor:  Supervises 
nightside  local  news  and  oversees  pro¬ 
duction  of  the  newspaper.  Contact: 

Editor,  Meta  Minton 
Midland  Reporter-Telegram 
201  E.  Illinois,  Midland  TX  79701 
email:  mminton@hearstnp.com 


DELAWARE  DAILY  seeks  aggressive 
news  reporters,  copy  editor.  Send 
resume,  clips  to  Andy  West,  Delaware 
State  News,  P.O.  Box  737,  Dover,  DE 
19903  or  E-mail:  awest@newszap.com. 

www.editorandpublisher.com 


EDITORL4L 


ASSISTANT  METRO  EDITOR 
The  Las  Vegas  Sun  is  looking  for  an 
experienced  assistant  metro  editor  to 
help  direct  news  coverage  in  the  coun¬ 
try’s  fastest-growing  city.  Candidates 
should  have  at  least  five  years’  editing 
experience  on  a  daily  newspaper  and  a 
track  record  of  strong  assigning  editing 
skills.  Send  a  cover  letter,  clips, 
references  and  resume  to: 

Warren  Johnston,  Metro  Editor 
Las  Vegas  Sun 
800  S.  Valley  View  Blvd. 

Las  Vegas,  NV  89107 

E-mail  to:  warren@lasvegassun.com. 
For  more  information  call: 

(702)  259-2322 

ASSISTANT  NIGHT  EDITOR 
We  need  a  well-organized  manager  to 
develop  desk  procedures  that  reduce  errors 
and  promote  efficiency,  someone  to  serve  on 
a  3-person  team  that  oversees  our  universal 
desk.  QuarkXPress  and  Word  used.  Our 
paper  is  a  suburban  Philadelphia  daily  in 
beautiful  Bucks  County.  Send  letter  and 
resume  to: 

Lanny  Morgnanesi,  Editor 
The  Intelligencer 
333  N.  Broad  Street 

Doylestown,  PA  18901 
lmorgnanesi@calkinsnewspapers.com 


ASSISTANT  SPORTS  EDITOR 
The  Santa  Rosa  (CA)  Press  Democrat 
seeks  an  editor  to  help  lead  a  section 
that  does  it  all  well  from  the  pros  to  com¬ 
munity  sports  but  wants  to  get  much  bet¬ 
ter.  If  you  excel  at  producing  enterprise 
reports,  have  a  flair  for  design  and  still 
think  editing  a  sports  section  can  be  fun, 
then  let’s  talk.  We  are  a  100,000- 
circulation  New  York  Times  daily  in  the 
wine  country.  Send  a  cover  letter,  a 
resume  and  a  few  choice  clips  to: 

George  Manes,  Executive  Sports  Editor 
427  Mendocino  Ave 
Santa  Rosa,  CA,  95401 


BUSINESS  REPORTER 
Business  reporter,  Santa  Barbara  News- 
Press,  to  help  cover  Southern  California 
coastal  county  with  thriving,  diverse 
economy.  Important  sectors:  technology, 
public  companies,  retail,  tourism,  hous¬ 
ing,  agriculture,  economy.  Journalism 
degree,  business  reporting  experience 
preferred.  Excellent  reporting  and  writing 
skills,  versatility  and  enthusiasm  re¬ 
quired.  Spanish  language  skills  a  plus. 
Resume,  writing  samples  and  cover  let¬ 
ter  tO: 

Dave  Bemis,  Business  Editor 
Santa  Barbara  News-Press 
RO.  Box  1359 
Santa  Barbara,  CA  93102 
or  E-mail:  dbemis@newspress.com 
by  January  15, 2001 


ENTERTAINMENT  EDITOR 
Talented  entertainment/arts  writer/editor 
to  write  and  produce  weekly  magazine  at 
56,000-circulation  daily  in  SE.  Creativity, 
speed,  accuracy  are  musts;  pagination 
skills  a  plus.  Send  resume,  clips  to: 

Box  01409,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


EDITORIAL 


BUSINESS  REPORTER 
A  mid-size  Knight  Ridder  daily  in  North¬ 
eastern  Pennsylvania  needs  an  experi¬ 
enced  daily  journalist  to  join  our  recent¬ 
ly-expanded  Business  reporting  team. 
Previous  business  reporting  experience, 
while  a  plus,  is  not  as  important  as  the 
proven  ability  to  find,  and  tell,  compell¬ 
ing  stories.  Applicants  should  send  a 
resume,  five  clips  and  an  illuminating 
cover  letter  to: 

Christopher  B.  Ritchie 
Development  Editor 
The  Times  Leader 
15  North  Main  Street 
Wilkes  Barre,  PA  18711 
(570)  829-7209  orchrisr@leader.net 


COPY  EDITOR/PAGE  DESIGNER 
Independent  daily  near  Yellowstone 
seeks  Quark-sawy  word  wiz  to  design 
clean,  on-time  pages,  reach  for  highest 
standards,  enjoy  employee  ownership. 
Good  pay,  benefits  incredible  outdoor 
lifestyles.  Send  resume/tearcheets/ 
references  to: 

Dean  Miller 
RO.  Box  1800 
Idaho  Falls,  ID  83402 
(208)-542-6766 
E-mail:  dmiller@idahonews.com 

FEATURE  WRITER  for  Carroll  County 
Times,  23,000-i-  Landmark  daily  in 
Maryland.  Degree  or  newspaper  report¬ 
ing/writing  experience  required.  Must 
develop/focus  story  ideas  for  up  to  6  cov¬ 
ers  per  week.  Send  resume/clips  to: 

Ellen  Cornelius,  Features  Editor 
Carroll  County  Times 
RO.  Box 346,  Westminster,  MD21158 


EDITORIAL 


BUSINESS  WIRE  EDITOR 
If  you  relish  the  challenge  of  daily 
rewrite,  have  a  passion  for  golf,  and 
wouldn’t  mind  living  in  sunny  Orlando, 
FL,  we’ve  got  the  job  for  you.  Golfweek, 
the  national  leader  for  news  of  com¬ 
petitive  golf  and  the  golf  industry,  needs 
versatile,  highly  organized  and  energetic 
editor  to  sort  through  the  daily  clutter  of 
wire  reports,  press  releases  and  Web 
bulletins  and  compile  a  comprehensive, 
insightful  daily  golf  business  report  for 
our  Web  site.  Responsibilities  also  will 
include  editing  those  reports  for  weekly 
and  biweekly  print  products,  and  chas¬ 
ing  down  “quick-hitter”  business  stories. 
Fast-paced  position  requires  3  years 
copy  editing  experience  on  a  newspaper 
business  desk  or  trade  publication. 
Knowledge  of  QuarkXPress  page  layout 
preferred.  Competitive  salary  and  bene¬ 
fits;  EOE.  Send  resume  to  Dale  Gardner: 

Deputy  Editor/Business,  Golfweek 
1500  Park  Center  Drive,  Orlando,  FL  32835 
Or  E-mail:  dgardner@golfweek.com 

COPY  EDITOR 

The  Tennessean  is  looking  for  an  experi¬ 
enced  copy  editor  to  join  its  20-person 
news  copy  desk  at  night.  Must  have  top- 
notch  editing  skills,  strong  news  judg¬ 
ment  and  a  solid  grasp  of  grammar  and 
style.  Must  be  willing  to  work  in  a  fast- 
paced  environment  on  deadline.  Pagina¬ 
tion  and  design  skills  are  a  plus.  We  are 
a  Gannett-owned  Metro  with  190,000 
daily  and  270,000  Sunday  circulation. 
Send  resume,  cover  letter  and  work  sam¬ 
ples  to  Diane  Nottingham: 

The  Tennessean 

1100  Broadway,  Nashville,  TN  37203 


EDITORIAL 


EDITORIAL 


Obsessive  Workaholic  Needed.  Now. 

Phoenix  New  Times  did  not  biecome  Arizona's 
dominant  newspaper  by  chance.  Its 
journalistic  excellence  was  built  story  by 
story,  with  reporting  that  has  earned  the 
'  paper  countless  national  awards.  JVew 
Times  writers  have  won  the  Arizona  Press 
Club's  Journalist  of  the  Year  award  six 
years  running,  and  the  state's  highest  honor 
for  investigative  reporting  —  the  Don  Bolles 
Award  —  seven  of  the  past  nine  years. 

New  'Times,  the  nation's  largest  and  most-honored  publisher  of 
alternative  newsweeklies,  is  now  seeking  an  editor  to  continue  the 
tradition  at  its  flagship  paper.  Applicants  should  have  a  fine  touch 
with  copy,  experience  crafting  stories  in  magazine  style,  and 
reporting  chops  that  can  shred  a  blowhard  in  30  seconds  or  less. 

The  job’s  demanding.  And  it’s  damn  sure  fun. 

Applicants  should  send  cover  letter,  resume  and  clips  to: 

Christine  Brennan,  Executive  Managing  Editor 
New  Times  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 


NewTimes 


THE  BETTER  ALTERNATIVE  TO  DAILY  JOURNALISM 


To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 
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EDITORIAL 


COPY  EDITOR 

Immediate  opening  for  copy  editor  in 
skilled  newsroom  of  The  New  Jersey 
Herald.  Strong  six-day  in  suburban/rural 
NW  New  Jersey  on  fringe  of  NY  metro 
area.  Work  with  Sussex  County’s  leading 
newspaper  on  hard  news  and  feature 
stories  and  paginating  on  state-of-the-art 
Baseview/QuarkXPress  equipment. 
Should  have  experience  in  editing,  with 
some  daily  background.  Evening  shift. 
Full-time  position  includes  full  benefit 
package,  with  health/life  insurance; 
profit  sharing,  medical/dental  plan  and 
401(k).  Send  application/resume  to: 

The  New  Jersey  Herald 
Attn;  Joe  Moszczynski,  Managing  Editor 
2  Spring  Street,  Newton,  NJ  07860 


EDITOR 

Catholic  Answers,  the  nation's  largest 
and  most  dynamic  lay-run  apostolate  for 
apologetics  and  evangelization,  is  creat¬ 
ing  a  multi-faceted  position. 
Responsibilities  include:  editor  of  our 
70,000-circulation  magazine.  Be  asso¬ 
ciate  editor  of  our  flagship  magazine. 
This  Rock;  and  overseeing  book  and 
other  publications  from  manuscript  to 
printer-ready. 

The  person  selected  will  be  a  practicing, 
orthodox  Catholic  with  powerful  editing 
abilities,  a  thorough  knowledge  of  the 
rules,  mechanics,  and  all  other  aspects 
of  the  English  language,  versatile  word¬ 
processing  computer  skills,  an  ag¬ 
gressive  pursuer  of  the  best  writers  and 
most  interesting  articles,  and  an  effective 
supervisor  of  authors,  copyeditors,  pro¬ 
ofreaders,  and  graphics  designers.  Com¬ 
petitive  salary  and  fringe  benefits. 

For  more  information  see  Jobs  at 
www.catholic.com.  Send  resume  tO: 
Human  Resources 
Catholic  Answers  Inc. 

2020  Gillespie  Way 
El  Cajon,  CA  92020 
No  phone  calls  please 


EDITOR 

Farm  and  Ranch  news  hound. 
Intermountain  Farm  &  Ranch  Magazine 
Seeks  a  savvy  editor  to  write  each 
week’s  top  agribiz  story  without  fear  or 
favor,  edit  correspondents  and  serve 
farm  readers  in  the  Upper  Snake  River 
Valley.  Best  candidate  will  be  an  experi¬ 
enced  news  hound  interested  in  agribiz 
and  people. 

Excellent  salary  and  benefits  at  an  inde¬ 
pendent,  employee-owned  paper  just 
west  of  Yellowstone  Park.  Hike  bike, 
fish,  hunt,  ski,  boat  weekends 

Send  clips,  resume,  references  to; 

Dean  Miller 
RO.  Box  1800 
Idaho  Falls,  ID  83402 
(208)  542-6766 

E-mail  to:  dmiller@idahonews.com 


RUSSIA  JOURNAL,  an  English-language 
paper  publishing  in  Moscow,  seeks 
reporters  with  Russian-language  skills. 
Contact  Mark  Najarian  at: 

editor@russiajournal.com 
Fax:  on  (795)  959-2408 


EDITORIAL 


EDITOR 

Lancaster  Farming,  the  Northeast’s 
largest  farm  and  dairy  weekly  is 
searching  for  an  editor.  This  highly  visi¬ 
ble  position  requires  an  individual  with  a 
proven  track  record  in  Management,  Edit¬ 
ing  and  Reporting  skills.  A  creative 
approach  to  articles  along  with  an  eye 
for  photography  is  what  will  be 
necessary  in  reporting  news  from  a  six- 
state  area.  Experience  in  the  use  of 
Newsmaker  Pagination  (Harris  system), 
HTML  programs  and  TMS  (Phoenix)  are 
helpful. 

We  will  offer  the  successful  candidate  a 
competitive  starting  salary  and  benefit 
package  including: 

•  Medical/Dental/Vision/Rx  Drug 
Insurance 

•  Company-Paid  Retirement  Plan 

•  401(k)  Plan 

•  Paid  Vacation  and  Holidays 
Qualified  candidates  should  submit 
resume  and  clips  to; 

Lancaster  Farming  Inc. 

Attn:  Bill  Burgess 

1  E.  Main  Street,  Ephrata,  PA  17522 
Phone:  (717)  721-4417 
EOE 


EDITOR 

Opening  for  energetic  EDITOR  to  lead 
newsroom  of  strong  local  six-day  daily  in 
suburban/rural  area  in  Zone  2. 

Reporting  to  publisher,  will  oversee  and 
coordinate  operation  of  entire  depart¬ 
ment  in  creating  interesting  paper;  main¬ 
tain  high  standards  of  reporting  and  edit¬ 
ing;  effect  hiring,  promotion  and  dis¬ 
cipline  for  department  and  inspire  good 
people  toward  greater  effort. 

Editor  must  be  adept  with  local  news, 
the  bread  and  butter  of  this  newspaper, 
and  provide  mature  news  judgment  to 
guide  reporters  and  editors. 

To  accomplish  this,  the  new  Editor  will 
need  at  least  eight  years  experience  with 
management  background,  administrative 
skills  and  knowledge  of  pagination. 
Excellent  benefit  package  including  life/ 
health  coverage;  medical  and  dental 
plans;  401(k)  and  profit  sharing. 

Send  resume  and  cover  letter  explaining 
experience  to: 

Box  01407,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 

EDUCATION  WRITER 
The  Gazette,  in  Colorado  Springs,  CO., 
needs  a  writer  to  cover  education-from 
the  classrooms  to  the  school  board 
rooms.  We  want  someone  to  hold  school 
districts  accountable  for  the  tax  money 
they  spend  and  the  power  they  wield  in 
setting  pubic  policy.  Mail  resumes, 
references  and  clips  to: 

Bill  Vogrin,  City  Editor 
The  Gazette 

30  S.  Prospect  Street 
Colorado  Springs,  CO  80903 


SPORTS  WRITER  -  FULL  TIME 
The  Daily  Star  (Oneonta,  NY)  seeks  a 
full-time  sports  writer  with  layout  and 
editing  skills.  Send  resume,  5  clips  and 
cover  to  Dean  Russin,  The  Daily  Star,  102 
Chestnut  Street,  Oneonta,  NY  13820. 


EDITORIAL 


FEATURE  EDITOR 

30,000-circulation  daily  is  looking  for  an 
editor  to  oversee  its  feature  section  that 
includes  feature  stories,  community, 
religious  and  lifestyle  news.  Send 
resume  and  samples  of  work  tO: 

Mark  Mann,  Managing  Editor 
Butler  Eagle 

RO.  Box  271,  Butler,  PA  16003 
Orfax  (724)  282-4180 


FEATURES  EDITOR 

The  Enid  News  &  Eagle,  a  22,000- 
circulation,  morning  daily,  is  looking  for 
a  features  editor  to  head  its  two-person 
features  desk. 

Main  duties  are  coordinating  our  weekly 
food,  entertainment  and  Sunday  Life  sec¬ 
tions.  The  News  &  Eagle  is  an  award¬ 
winning  newspaper,  having  been  named 
the  best  newspaper  in  its  class  by  the 
Oklahoma  Press  Association  for  the  past 
four  years. 

Enid  is  a  city  of  48,000  located  in  a 
rural  part  of  Oklahoma,  but  not  too  far 
from  the  Oklahoma  City,  Tulsa  and 
Wichita,  Kan.,  metropolitan  areas.  Send 
resume  and  samples  to; 

Kevin  Hassler,  Managing  Editor 
Enid  News  &  Eagle 
RO.  Box  1192 
Enid,  OK  73702 


FEATURES  WRITER 

Gainesville  Sun,  56,000-circulation 
daily,  seeks  highly  talented,  accurate 
writer  for  timely  stories  about  lifestyles 
and  trends.  College  degree  or  equivalent 
experience.  Send  resume,  clips  to: 

Diane  Chun,  Features  Editor 
The  Gainesville  Sun 
RO.  Box  147147 
Gainesville,  FL  32614-7147 
Or  E-mail:  chund@gvillesun.com 


GENERAL  NEWS  REPORTER 
Full-time  General  News  Reporter,  some 
feature  writing  as  assigned.  Assist  Editor 
with  pages,  copy.  B.A.  in  Journalism 
and/or  equivalent  newspaper  experience. 
Excellent  benefits.  Send  resume/ 
application,  clips,  references: 

Kathy  Steiner,  Editor 
Jamestown  Sun 
RO.  Box  1760 
Jamestown,  ND  58402 


MANAGING  EDITOR 

Love  the  smorgasboard  of  community 
newspapering?  Quality  7,600  twice- 
weekly  along  Ohio  River  in  Indiana. 
News  staff  totals  4.  Solid  writing,  edit¬ 
ing,  photography,  page  design  (QuarkX¬ 
Press).  3-e  years  news  experience 
required,  degree  preferred.  E-mail: 
filkinsr@psci.net  or  (812)  547-3424 


MARYLAND  RESORT  weekly  newspaper 
group  needs  a  general  news  and  features 
reporter.  Competitive  area  makes  this  a 
great  paper  to  learn  if  you  have  the  right 
stuff  to  take  your  career  all  the  way. 
Good  salary,  good  benefits,  great  three- 
town  coverage  area.  Send  resume,  clips 
and  cover  letter  to: 

Ocean  City  Today 

RO.  Box  180,  Ocean  City,  MD  21843 
Or  E-mail  to  editor@octnews.com 
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LOOKING  FOR  THAT  EXCELLENT 
CAREER  MOVE? 

The  Ogden  Newspapers  has  openings  at  a 
few  of  our  36  daily  newspapers.  We  have 
current  openings  in  Circulation,  Editorial, 
Advertising,  Production  and  more.  Check 
out  our  Career  Opportunity  page  at: 
www.ogdennews.com/opportunities 
FEATURE  OPPORTUNITIES 
EDITORIAL 

The  Lake  Placid  News,  a  weekly  in  the 
Olympic  Region  of  the  Adirondack  Moun¬ 
tains  of  Upstate  New  York,  is  seeking  an 
Associate  Editor.  They  would  work 
closely  with  the  managing  editor  of  the  sis¬ 
ter  daily  paper,  the  Adirondack  Daily 
Enterprise.  Strong  writing  and  typing 
skills,  good  news  judgment,  people  skills 
and  pagination  a  must.  Should  know 
QuarkXPress.  Looking  for  someone  to 
take  this  34-page  broadsheet  to  the  next 
level.  This  isn’t  just  any  weekly  paper, 
this  paper  is  seen  internationally  because 
of  it  being  the  training  ground  for  the 
Olympic  athletes.  If  you  love  winter 
weather  then  you  will  love  living  in  this 
beautiful  area.  Benefits  plus  an  inex¬ 
pensive  rental  studio  apartment  above 
the  office.  Please  E-mail  or  mail  your 
resume,  clips,  references  and  salary 
requirements  to: 

Adirondack  Daily  Enterprise 
Attn:  Cathy  Moore,  Publisher 
RO.  Box  314,  Saranac  Lake,  NY  12983 
Phone:  (518)  891-2600 
Fax:  (518)  891-2756 
E-mail:  cmoore@adirondackguide.com 


MANAGING  EDITOR 
LOOKING  FOR  CHALLENGES? 
Bouncing  off  the  walls  with  ideas? 
Exploding  with  creativity?  We’re  the 
place  for  you!  Dominant  alternative 
weekly  in  tastest-growing  U.S.  city  seeks 
a  take  charge  editor  with  alternative 
experience.  Define  vision  and  devel¬ 
opment  direction,  recruit  and  motivate 
news  team,  lead  creative  direction  and 
join  local  management  group.  Enjoy  the 
great  Southwest.  Excel  with  enlightened 
holding  company.  Full  benefits.  Limitless 
opportunities. 

E-mail  :Smith@LasVegas.net 
Or  Fax:  (702)  252-4580 


PHOTO  EDITOR 

The  Associated  Press  seeks  an  experi¬ 
enced  photo  editor  to  coordinate  cov¬ 
erage  of  the  entertainment  industry 
(music,  film,  theater,  celebrities,  etc.). 
Must  have  excellent  computer,  commu¬ 
nication  and  organizational  skills  and 
significant  experience  covering  entertain¬ 
ment  stories.  To  apply,  send  resume  and 
cover  letter  to  apjobs@ap.org 

orfax  to  (212)  621-5447.  EOE 


REPORTER 

30,000  circulation  daily  is  looking  for  a 
general  assignment  reporter  to  cover 
municipalities,  schools  and  other  news. 
Send  resume  and  samples  of  work  to: 

Mark  Mann,  Managing  Editor 
Butler  Eagle 

RO.  Box  271,  Butler,  PA  16003 
Fax:  (724)282-4180 


www.editorandpublisher.com 


Phone:  1-888-825-9149 
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METRO  EDITOR 

The  Joplin  Globe,  in  Joplin,  MO.  seeks  a 
metro  editor  to  supervise  a  group  of 
news  reporters  in  all  aspects.  This  indi¬ 
vidual  must  be  a  leader  who  is  never 
satisfied  with  the  pat  answer  or  the  sur¬ 
face  quote. 

We  are  the  largest  information  source  in 
the  four  state  area.  The  primary  focus  of 
the  job  is  to  develop  enterprise  reporting. 
Candidate  will  have  a  track  record  in 
developing  stories  that  reveal  not  just 
document,  and  at  least  five  years  of 
newsroom  management  experience. 

We  have  an  energetic  newsroom 
dedicated  to  delivering  a  complete  news 
report  to  our  32,000  circulation.  If 
interested,  please  send  resume  to: 

Ed  Simpson.  Editor 
The  Joplin  Globe  Newspaper 
RO.  Box  7  Joplin,  MO  64802 
Or  send  email  to: 
esimpson@joplinglobe.com 
Orcall  (417)  623-3480 


SPORTS  EDITOR  &  SPORTS  REPORTER 
Sports  Editor:  Full-time  position  needed 
for  Midwest  Monday-Saturday  PM  daily. 
Previous  editing,  layout  and  writing 
experience  necessary. 

Sports  Reporter:  Full-time  Midwest 
Monday-Saturday  PM  Daily.  Strong 
reporting  skills.  Layout  and  headline 
experience  helpful.  Will  consider  recent 
college  grad  with  experience.  Good  start¬ 
ing  salary  plus  benefits. 

Send  resume  and  clips  tO: 

Joyce  Me  Cullough 
NewsTribune 

426  Second  St..  La  Salle,  IL  61301 
Or  E-mail  to:  newstrib@ivnet.com 


ONLINE  EDITOR 

The  Times  Herald-Record  an  82,000 
circulation  daily,  95,000  circulation 
Sunday  paper  in  upstate  NY  is  seeking 
an  online  editor  to  join  its  newsroom 
staff.  This  person  will  be  an  integral 
part  of  the  newsroom  operation,  the 
voice  of  our  website,  and  will  have  the 
primary  responsibility  for  updating  the 
www.recordonline.com  website  daily. 
This  person  should  have  editorial  skills 
and  be  familiar  with  Internet  technologies. 
Preferably  he/she  will  have  done  this 
before  or  currently.  He/she  will  work 
closely  with  our  New  Media  Department 
to  utilize  new  technologies.  Skills 
desired,  but  not  required  are  HTML, 
Photoshop,  Golive,  Dreamweaver, 
Fireworks,  and  newsroom  editor  or 
reporter  experience.  Writing  samples  are 
required  with  your  application.  The  posi¬ 
tion  reports  to  the  Managing  Editor  and 
New  Media  Manager.  Our  circulation 
area  provides  affordable,  traffic  free  living 
and  lots  of  clean  air  and  water. 

We  offer  a  competitive  salary,  excellent 
benefits,  and  401  (k)  with  company 
match.  Apply  to : 

The  Times  Herald-Record 
Attn:  Human  Resources 
40  Mulberry  Street 
Middletown,  NY  10940 
Or  E-mail:  mgero@th-record.com 
EOE 

www.editorandpublisher.com 
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NEWSPAGE  DESIGNER  &  REPORTER 
Great  Editorial  opportunities  in  "The  Last 
Best  Place:  Billings,  Montana.” 

Newspage  Designer:  The  Billings  Gazette 
seeks  a  creative,  experienced  news  page 
designer  who  can  do  it  all:  edit  copy, 
write  award-winning  headlines  and 
design  compelling  pages  using  QuarkX¬ 
Press.  We  place  a  top  priority  on 
designing  colorful  pages  that  excite 
readers  and  help  them  find  the  news 
they  value.  Our  design  team  is  just  that 
—  a  team,  one  that  works  well  together 
and  relies  on  each  member  to  contribute 
hard  work  and  great  ideas. 

Reporter:  Montana’s  wide-open  spaces 
are  full  of  wide-open  stories  —  inside  our 
city  limits  and  beyond.  The  Billings 
Gazette  seeks  a  versatile  reporter  to 
tackle  a  wide  variety  of  assignments.  We 
will  hire  a  reporter  who  displays  great 
reporting  instincts,  creative  writing  style 
and  passion  for  the  profession. 

Journalists  who  are  interested  in  joining 
the  staff  of  the  leading  paper  in  one  of 
the  most  beautiful  regions  of  the  U.S. 
should  contact: 

Steve  Prosinski,  Editor 
406-657-1289 
EOE 


REPORTER 

Knight  Bidder  daily  in  a  fiercely  com¬ 
petitive  Northeastern  Pennsylvania 
market  needs  an  experienced  daily 
journalist  to  join  one  of  our  news  report¬ 
ing  teams:  Public  Life,  Social  Issues  or 
Law  &  Order.  We  are  an  aggressive, 
mid-size  paper  not  afraid  to  challenge 
the  status  quo.  The  ideal  candidate  must 
have: 

•  Experience  covering  local  government, 
education  or  cops 

•  A  proven  ability  to  find  and  tell  com¬ 
pelling  stories 

Applicants  should  send  a  resume,  five 
clips  and  an  illuminating  cover  letter  to: 
Christopher  B.  Ritchie 
Development  Editor 
The  Times  Leader 
15  North  Main  Street 
Wilkes  Barre,  PA  18711 
(570)  829-7209  or  chrisr@leader.net 


TWO  REPORTERS 

Southern  Oregon  daily  has  openings  for 
reporters  to  cover  business,  and  city  and 
county  governments.  Great  for  someone 
who  likes  mountains,  wetlands, 
waterfowl. 

Send  resume,  clips,  references  to: 

Pat  Bushey,  Managing  Editor 
Herald  and  News, 

Box  788,  Klamath  Falls,  OR  97601 
E-mail:  pbushey@heraldandnews.com 


SPORTS  WRITER 

We  need  a  versatile  reporter  who  can 
cover  a  beat,  write  features  and 
paginate.  Junior  hockey  or  minor  league 
baseball  experience  a  plus.  This 
McClatchy  AM  is  one  of  Northwest’s 
best  papers.  Letter,  resume,  clips  to: 

Jeff  Morrow,  Sports  Editor 
Tri-City  Herald 

RO.  Box  2608,  Tri-Cities,  WA  99302 


EDITORIAL 


REPORTER 

Central  Penn  Business  Journal  seeks 
small  business  staff  writer  for  our  grow¬ 
ing  newspaper,  one  of  top  weeklies  in 
PA.  We  also  have  a  daily  Internet  news 
service  -  centralpennbusiness.com  -  that 
beats  dailies  and  TV  on  breaking  news. 
Minimum  two  years  experience  report¬ 
ing.  Send  resume,  six-ten  clips  to: 

Editor  Elizabeth  Cummings 
Central  Penn  Business  Journal 
101  N.  Second  Street,  Second  Floor 
Harrisburg,  PA  17101 


THE  ATLANTA  JOURNAL-CONSTITUTION’S 
ajc.com  team  opens  a  new  world  to  print 
editors:  You  will  discover  and  learn  to 
use  a  whole  new  set  of  tools  for  telling 
stories  -  hyperlinks,  email  links,  searcha¬ 
ble  databases,  forums,  photo  galleries, 
audio,  instant  "polls,”  and  more.  In  addi¬ 
tion,  whiie  we  want  to  deliver  the  news 
*now!*  we  also  want  to  be  interesting, 
interactive  and  surprising.  That’s  a  job  for 
someone  who  likes  to  find  new  pathways, 
rather  than  someone  who  wants  to  walk 
a  trail  already  marked  by  others. 
REQUIREMENTS:  Extensive  experience 
as  a  line  editor  or  news  editor  (or  both)  is 
preferred.  Experience  with  breaking 
news,  writing,  editing  is  required  along 
with  knowledge  and  interest  of  the 
internet.  Headline  writing  and  design 
skills  a  plus.  HTML  skills  are  not  required 
but  candidates  who  combine  the  above 
qualifications  with  HTML  skills  will  be  on 
an  inside  track.  Likewise  Photoshop  skills 
are  not  required  but  certainly  preferred. 
Must  be  quick  on  your  feet.  This  is  a 
breaking  news  operation  akin,  in  some 
ways,  to  a  wire  service.  It  requires  both 
speed  and  accuracy.  Creativity  and  flex¬ 
ibility  are  key  characteristics  of  this 
editor.  Must  be  able  to  function  as  a 
member  of  a  team,  be  a  self-starter  will¬ 
ing  to  take  risks. 

Angela  Tuck,  News  Personnel  Manager 
Atlanta  Journal-Constitution 
RO.  Box  4689,  Atlanta,  GA  30302 
Phone:  (404)  526-5472 
Fax:  (404)  526-5033 
E-mail:  atuck@ajc.com 


REPORTER 

Looking  for  a  job  where  good  writing  is  a 
priority  and  hard  news  is  plentiful?  Con¬ 
sider  the  Vindicator,  an  award-winning 
daily  in  northeastern  Ohio.  If  you’re  a 
versatile  writer  and  reporter  and  want  to 
improve  your  skills,  drop  us  a  line.  Send 
cover  letter,  resume  and  clips  to: 

Anthony  G.  Paglia 
Senior  Regional  Editor 
The  Vindicator 

RO.  Box  780,  Youngstown,  OH  44501 


WRITER/EDITOR 

To  write  news  digests  and  launch  tabloid 
in  transportation  field  with  economic 
development/environmental  focus.  Skilled 
news  and/or  editorial  writer,  minimum  3 
years  experience  small  daily  or  weekly. 
B.A.,  willing  to  relocate  to  Washington, 
DC  area.  Fax  resume,  references  and 
salary  requirements  to: 

(202)  835-3861 
JANUARY  1,  2001 


EDITORIAL 


ROOM  TO  WRITE 

New  Times,  the  nation’s  largest  and 
fastest-growing  publisher  of  alternative 
newsweeklies,  believes  the  amount  of 
time  it  takes  to  report  and  write  a  story 
is  determined  by  the  story  itself — not  by 
inch-count  limits  or  the  expectations  of 
focus  groups.  We’re  looking  for  experi¬ 
enced  journalists  who  share  the  same 
view.  We  have  immediate  openings  for 
staff  writers  at  our  papers  in  Cleveland, 
Kansas  City,  St.  Louis,  Phoenix.  Miami. 
Ft.  Lauderdale  and  our  most  recent 
acquisition  in  Ft.  Worth.  Qualified  can¬ 
didates  will  have  a  strong  background  in 
news  and  the  ability  to  write  compelling, 
magazine-length  stories  based  on  in- 
depth  reporting.  New  Times  offers  com¬ 
petitive  salaries  and  benefits.  Interested 
candidates  should  send  a  cover  letter, 
resume,  clips  and  three  well-developed 
story  ideas  about  the  city  in  which  they 
live  to: 

Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times 

RO.  Box  5970,  Denver.  CO  80217 


MANAGING  EDITOR  for  18,000  circula¬ 
tion,  7-day  daily  in  Northcentral  MA. 
Ability  to  lead  and  motivate  a  staff  of  26 
in  their  daily  challenge,  up  against  metro 
competition.  You  will  run  the  newsroom, 
handle  administrative  duties  and 
represent  editorial  matters  at  the 
depa.'ment  head  level.  Must  be  able  to 
handle  daily  newsroom  operations, 
budget  expenses,  and  goal-setting.  Great 
company  and  benefits.  Send  cover  let¬ 
ters  and  resumes  only  to: 

Asa  Cole,  Rublisher 
The  Sentinel  &  Enterprise 
RO.  Box  730,  Fitchburg,  MA  01420 


REPORTER 

Reporter  sought  by  The  Nonprofit  Times, 
the  leading  business  publication  for  tax- 
exempt  and  charitable  organizations. 
Minimum  2  years  experience  at  a  daily 
newspaper  is  required.  Business  writing 
experience  and  being  quick  with  num¬ 
bers  are  essential.  We  publish  24  times 
annually.  This  is  a  fast-paced  but  hard- 
edged  publication  relied  on  by  managers 
at  charities  with  $2  billion  in  revenue 
down  to  those  with  just  $1  million. 
Three  clips  and  a  resume  to: 

Editor,  The  Nonprofit  Times 
120  Littleton  Road,  Parsippany,  NJ  07054 


MICHIGAN  LIVE  -  www.mlive.com  -  the 
state’s  leading  web  site  seeks  editor-in- 
chief.  Manage  operations  and  content 
strategies  to  grow  traffic  and  repeat  vis¬ 
itors.  Based  in  Ann  Arbor  MLive  is  one  of 
the  largest  local  portal  sites  owned  by 
Advance  Internet  -  www.advance.net  - 
and  is  affiliated  with  8  daily  newspa¬ 
pers.  Strong  editorial  management  and 
web  site  experience  required.  Newspa¬ 
per  experience  a  plus.  E-mail  resume  to: 


mark@mlive.com 
Michigan  Live  is  an 
Equal  Opportunity  Employer 
EDITOR& PUBLISHER  CLASSIFIEDS  C7 
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-HELP  WANTED- 


EDITORIAL 


REPORTERS 

The  NewsTribune,  a  Midwest,  mid-size, 
Monday-Saturday  PM  is  seeking  to  fill 
two  full-time  general  assignment  report¬ 
ing  positions.  A  good  opportunity  to 
build  a  strong  portfolio  through  beat 
reporting,  features  and  in-depth  writing. 
Send  resume  and  clips  tO: 

Joyce  Me  Cullough 
NewsTribune 

426  Second  Street,  La  Salle,  IL  61301 
Or  E-mail  tO:newstrib@ivnet.com 


PAGINATORS 

The  Jonesboro  Sun  is  implementing  a 
state-of-the-art  pagination  system.  Can¬ 
didates  must  have  good  headline  skills, 
good  command  of  English  and  AP  style. 
Macintosh,  Quark  and  page  design  skills 
a  must.  Send  cover  letter,  resume  and 
work  samples  to: 

Paginator 

The  Jonesboro  Sun 
RO.  Box  1249,  Jonesboro,  AR  72403 
EOE 


INFORMATION  SYSTEMS 


INSTALLERS/TRAINERS 
Advanced  Publishing  Technology,  the 
national  leader  for  MS  Windows  based 
newspapers  publishing  software  seeks 
installers/trainers.  Applicants  should 
have  software  installation  and  training 
experience  and  Newspaper  or  magazine 
publishing  exp.  Please  send  resume  and 
salary  history  to: 


MAILROOM 


PACKAGING  MANAGER 
100,000  -I-  Daily  in  Zone  4  seeks  an 
experienced  Packaging  Manager  for 
hands-on  development  of  its  packaging 
operation,  reporting  to  Production.  We 
are  a  quality-oriented  newspaper,  in  the 
process  of  building  a  new  plant. 
Requirements:  at  least  5  years  experi¬ 
ence  in  a  management  role,  familiarity 
with  all  aspects  of  the  packaging  pro¬ 
cess,  understanding  of  the  mechanical, 
electrical  and  computer  equipment  used 
in  the  newspaper  industry. 

Requires  both  strong  interpersonal  and 
written  communication  skills.  Candidate 
will  possess  proven  leadership  and 
communication  skills  and  enjoy  working 
a  variable  schedule  to  maintain  connec¬ 
tion  with  2-shift  operation. 

Great  career  opportunity,  competitive 
salary  and  benefits.  Send  resume  and 
salary  requirements  to: 

Box  01404,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


MAILROOM  MANAGER 
Opportunity  for  an  experienced  mailroom 
manager  to  supervise  inserting,  packag¬ 
ing  operations,  budgets,  hiring/ 
scheduling  of  personnel,  training,  main¬ 
tenance  and  safety.  Requires  a  reliable, 
professional  leader  with  problem-solving 
ability.  Must  possess  excellent  commu¬ 
nications  skills,  strong  mechanical 
aptitude,  and  ability  to  use  a  PC  and  a 
focus  for  customer  service.  Experience 
with  13/72  Harris  inserting  equipment 
preferred.  Salary  range  from  $30K  to 
$35K  depending  on  experience.  Forward 
resume  and  salary  history  to: 

Box  01410,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


NEW  MEDIA 


INTERNET  CONTENT  PRODUCER 
What  do  Pennsylvania  Governor  Tom 
Ridge,  Tae-Bo  inventor  Billy  Blanks, 
and  Buffy’s  boyfriend,  Riley  Finn,  have 
in  common?  They  all  got  their  start  in 
Erie,  PA,  where  our  family-owned 
newspaper  has  been  reporting  the  news 
—  on  big-time  celebrities,  statewide 
politics  and  hometown  events  —  for 
more  than  100  years.  Now  we’re  ready 
to  add  depth  and  dazzle  to  our  Web 
site,  with  help  from  an  Internet  Content 
Producer.  Your  duties  will  include 
adding  graphic  elements,  updating  the 
wire  and  creating  links  to  related  stories 
on  GoErie.com.  As  a  family-owned 
company,  we  have  a  strong  commit¬ 
ment  to  local  news  and  are  eager  to 
explore  new  ways  to  deliver  news 
online.  Working  with  our  new  media 
editor  to  develop  Web  offerings  beyond 
our  print  product  is  part  of  this  job. 
Bachelor's  degree  required;  college 
journalism  experience  preferred.  Knowl¬ 
edge  of  HTML,  Excel  and  Access  a  plus. 
Overnight  and  weekend  work  is  a  must. 
Proficiency  in  Tae-Bo,  optional.  Send 
cover  letter  and  resume  to  Liz  Allen, 
administrative  editor,  Erie  Times-News, 
205  West  12th  Street,  Erie,  PA  16534. 

E-mail:  Liz.Allen@timesnews.com 


PREPRESS 


QUALITY  CONTROL  MANAGER 
Major  northeast  daily  newspaper  seeks 
an  experienced  Quality  Control  person  to 
create  and  manage  our  quality  control 
program.  Experience  with  color  offset 
printing,  digital  imaging  and  print  quality 
programs  a  must. 

This  person  will  work  with  all  depart¬ 
ments  within  the  newspaper  and  our 
advertising  customers  to  help  them  pro¬ 
duce  the  highest  quality  material.  Addi¬ 
tionally,  this  person  will  work  with  our 
production  departments  to  achieve  the 
highest  reproductive  quality  possible. 
Experience  with  Photoshop,  digital  work 
flows,  imaging,  plate  technology  (we  will 
be  computer  to  plate),  prepress  and  ink 
and  paper  testing  are  a  plus. 

Salary  commensurate  with  experience, 
and  we  offer  an  excellent  benefits 
package.  Send  responses  to: 

The  New  York  Post 

Anthony  Michele,  Director  of  Operations 
205  South  Street,  New  York,  NY  10002 


PRESSROOM 


ASSISTANT  PRESSROOM  FOREMEN 
Large  daily  newspaper  building  a  modern 
printing  facility  in  the  northeast  seeks 
several  assistant  pressroom  foremen. 
GCIU  members  preferred.  Each  foreman 
will  manage  a  press  crew  of  up  to  14  peo¬ 
ple.  Must  have  color  offset  press  experi¬ 
ence.  This  position  offers  excellent  salary 
and  benefits  including  401(k)  plan, 
medical,  dental,  prescription  programs 
and  life  insurance.  Interested  applicants 
should  send  resume  with  current  salary 
and  cover  letter  to: 

The  New  York  Post 

Anthony  Michele,  Director  of  Operations 
205  South  Street,  New  York,  NY  10002 


Jsie@advpubtech.com 


NEW  MEDIA 


NEW  MEDIA 


MEW  MEDIA  PRODUCER/OMLiriE-EDITOR 


Primedia  is  the  leading  traditional  media  company  with  more  than  7(X)  media 
niches,  delivering  targeted  print,  interactive  and  video  products  for  consumers 
and  B26  audiences.  In  1999,  our  revenues  exceeded  S1.7  billion  .  Working  from 
our  suburban  Atlanta  office,  the  selected  candidate  will  be  a  New  Media 
F’roducer.  Online  Editor  for  our  (kime  &  Fish  Magazine  Group. 

Game  &  Fish  Magazine  is  unique  within  the  outdoor  industiy,  publishing  30  sep¬ 
arate  monthly  editions  target^  toward  active  outdoorsmen  in  48  states.  Our 
distinctive  state-and  region-specific  content  provides  (Same  &  fish  readers  with 
specialized,  closely  focused  information  that  is  targeted,  timely  and  relevant, 
(iiame  4  Fish  is  a  market  leader  across  the  country  with  over  575,000  readers. 

To  qualify,  you  must  have  a  minimum  of  2-i-  years'  related  experience,  be  an  avid 
Internet  user,  familiar  with  web  browsing,  search  engine  use,  bulletin  boards, 
chat  and  e-mail.  Hand  coding  of  HTML  will  be  required,  as  well  as  the  use  of 
one  or  more  WYSIWYG  type  HTML  editors.  Solid  communications  skills  are  a 
must,  and  experience  with  hunting  and  fishing  is  a  significant  advantage.  The 
ability  to  work  with  graphics  is  also  a  plus. 

We  offer  a  competitive  salary,  an  excellent  benefits  package  and  a  career  oppor 
tunity  to  join  an  industry  leader.  For  immediate  consideration  please  send  your 
resume  to;  FYimedia  Inc.,  HR  Dept.,  K  Horder,  260  Madison  Ave.,  8th  Floot  New 
York,  NY  10016;  fax:  212-726-4303  or  e-mail:  hhordef@primediasi.com  Please  no 
phone  calls.  Equal  Opportunity  Employer  M'F/D  V 


PRIMEDIA  Inc. 


Editor  &  Publisher  is  the  only  independent  weekly  NEWS  magazine 
covering  the  newspaper  industry. 


PRESSROOM 


PRESSMAN  M/F 

The  Ogden  Newspapers  is  taking  applica¬ 
tions  from  pressman,  for  multiple  sites 
as  well  as  its  new  state  of  the  art  print¬ 
ing  facility.  If  you  have  a  strong  electrical 
and  mechanical  background  and  want  to 
work  in  a  progressive  environment  with 
good  benefits  send  or  E-mail  your 
resume  to: 

General  Manager,  Ogden  Newspapers 
1500  Main  Street,  Wheeling,  WV  26003 
pnardo@thei  ntel  ligencer.  net 


OUTSTANDING  PRESS  MANAGER  for 
growing  daily,  Sunday  and  commercial 
operation.  New  press  on  order  and  this 
is  an  opportunity  to  be  part  of  this 
installation  and  startup  in  a  brand  new 
print  facility.  Must  have  exceptional 
press  skills  and  excellent  people  skills. 
Must  be  very  strong  in  printing  and  qual¬ 
ity  conscious.  Opportunity  to  move  into 
production  manager  position  for  right 
person.  Salary  negotiable  but  will  be  out¬ 
standing  and  dependent  on  candidate 
and  experience.  Please  send  resume  cov¬ 
ering  printing  background  and"  experi¬ 
ence  plus  pay  experience.  Full  reloca¬ 
tion,  with  competitive  benefits  package, 
401(k)  plan  and  retirement  packages. 

Send  letter  and  resume  to: 

Box  01408,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


PRESS  FOREMAN 

Press  Foreman  needed  for  Zone  2  seven- 
day,  morning  daily  with  35,000  circula¬ 
tion.  We  are  looking  for  a  hands-on 
foreman  to  manage  the  press  crew  on 
the  evening  shift.  Successful  applicant 
should  have  ability  to  meet  and  expand 
on  our  already  high  quality  standards  of 
this  newspaper.  Understanding  of  the 
SNAP  standard  as  it  applies  to  press 
necessary.  Must  have  proven  track 
record  for  training,  planning,  main¬ 
tenance,  organizational  skills,  and 
deadline  adherence.  We  are  looking  for  a 
motivator  and  team  player  who  can  set 
goals  for  the  department  and  achieve 
them.  Experience  on  Goss  Urbanite- 
presses  a  must.  Send  resume  and  cover 
letter  containing  salary  requirements  to: 

Box  01403,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


PRESS  SUPERVISOR 
Exciting  and  rewarding  opportunity  for 
goal  oriented  pressman  who  is  a  strong 
number  two  and  wants  to  become  a 
number  one.  The  Ogden  Newspapers  is 
taking  applications  for  a  press  supervisor 
to  man  its  new  state  of  the  art  printing 
facility.  If  you  are  a  quality  fist  individ¬ 
ual,  with  a  strong  electrical,  mechanical 
and  commercial  printing  background 
and  want  to  work  in  a  progressive 
environment  with  good  benefits  send  or 
E-mail  your  resume  to: 

General  Manager,  Ogden  Newspapers 
1500  Main  Street,  Wheeling,  WV  26003 
pnardo@theintelligencer.net 


“One  of  the  harde.st  things  in  life  is  having 
words  in  your  art  that  you  can't  utter.” 

-James  Fjrl  Jones,  actor,  1993 


C8  EDITOR& PUBLISHER  classifieds  JANUARY  1,  2001 


www.editorandpublisher.com 


Phone:  1-888-825-9149  -  tLAHIFIED  ADVERIUme 


Fcuc :  (646)  654-5312 


770  Broadway,  7th  Floor,  New  York,  NY  10003 


HPREUSS@EDITORANDPUBLISHER.COM 


-HELPWANTED- 


PRESSROOM 


COMMUNITY  NEWSPAPER  needs  expe¬ 
rienced  press  operator  for  10-unit  Goss 
Community.  Reasonable  hours,  good  pay 
and  benefits.  Call  or  send  resume  to: 
MikeScogin,  (502)863-1111 
Georgetown  News-Graphic 
1481  Cherry  Blossom  Way 
Georgetown,  KY  40324 


PRODUCnON/TECH 


ASSISTANT  PRODUCTION  MANAGER 
Large  daily  newspaper,  building  a  mod¬ 
ern  printing  facility  in  the  northeast 
seeks  an  assistant  production  manager 
(night  position).  Duties  include  but  are 
not  limited  to:  supervising  the  pressroom 
and  mailroom  operations,  quality  con¬ 
trol,  computer  to  plate  operations  and 
various  computer  related  tasks  in  prepa¬ 
ration  for  the  nightly  pressrun.  The  right 
person  must  be  well  organized,  self 
motivated,  a  team  player  and  possess 
initiative.  Prior  experience  is  a  must.  Ck)m- 
puter  literacy  is  necessary.  Competitive 
starting  salary  based  on  qualifications 
and  experience.  Benefits  include  401(k) 
plan,  medical,  dental,  prescription  pro¬ 
grams  and  life  insurance.  Interested 
applicants  should  send  resume  with  cur¬ 
rent  salary  and  cover  letter  to: 

The  New  York  Post 

Anthony  Michele,  Director  of  Operations 
205  South  Street,  New  York,  NY  10002 


PRODUCTION/OPERATIONS  MANAGER 
Leading  group  of  Long  Island  based 
newspaeprs  and  shoppers  seeks  “BOSS” 
of  our  production  departments. 
Knoweledge  of  pagination,  ad-makeup, 
computer  prepress,  press  and  distribu¬ 
tion  a  plus.  Attractive  compensation  and 
benefits  package.  Send  resume  and 
salary  history  to: 

Richner  Communications 
379  Central  Avenue,  Lawrence,  NY  11559 
Or  Fax  (516)  569-4942  Attn:  Mike  B. 

E-mail:  mikeb@liherald.com 


-POSITIONS  WANTED- 


ADMINISTRATIVE 


PUBLISHER’S  CONSULTANT 
Available  for  short  or  long-term  projects 
as  the  publisher's  right  hand.  Able  to 
analyze  and  solve  problems  in  advertis¬ 
ing,  editorial,  circulation  and  prepress  to 
print.  Also  able  to  develop  and/or  imple¬ 
ment  policies.  Skilled  in  recruiting,  train¬ 
ing  and  in  cold-start  or  new  edition 
development.  Thirty  years  experience  in 
daily,  weekly  and  TMC.  All  services  confi¬ 
dential.  Call  Michael  Bradley  at: 

(508)  563-2835 

Or  E-mail:  mbradley@capecod.net 


EDITORIAL 


CORPORATE  UPHEAVAL  has  caused 
availability  of  veteran  syndicated  auto 
and  computer/internet/software  colum¬ 
nist.  Seeking  contributor's  position  with 
major  newspaper,  magazine  or  syndicate. 

Replyopossum@ix.netcom.com  or 
4901  Green  River  #63,  Ctorona,  CA  92880 


EXPERIENCED  WRITER/EDITOR  with 
Capitol  Hill  reporting,  pagination  and 
managerial  skills  seeks  challenging  posi¬ 
tion  in  DC  area. 

(301)441-8066  or 
Mturner292@aol.com 


LOOKING  FOR  GREAT  JOB 
AS  A  REPORTER 
http://resume.jupiterx.com 
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DEADLINES 


LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Monday's  issue. 
DISPLAY  ADS  -  Space  reservation  1 1  days  prior  to  publication  date; 
camera  ready  copy  7  days  prior  to  publication  date. 


1  LINE  AD  RATES  | 

Rates  are  per  line,  per  insertion,  3  line  minimum,  approximately  34 

characters/spaces  per  line,  no  abbreviations. 

also  includes  online 

HELP  WANTED 

ALL  OTHER  CLASSIFICATIONS 

1  week . . 

. $12.(X) 

1  week . 

.  ..  $11.00 

2  weeks . 

.  $11.18 

2  weeks . 

.  .  ,  $9.70 

3  weeks . 

. $9.80 

3  weeks . 

.  .  ,  $8.50 

4  weeks . 

. $8.25 

4  weeks . 

.  .  .  $7.25 

1 2  weeks 

. $7.90 

1 2  weeks . 

.  .  .  $6,40 

26  weeks 

. $7,10 

26  weeks . 

.  .  .  $5.60 

39  weeks 

. $6.80 

39  weeks . 

.  .  .  $5.30 

52  weeks 

.  $6.45 

52  weeks . 

.  .  $4.95 

POSITIONS  WANTED 

1  week . 

. $6  00 

2  weeks . 

. $5.05 

3  weeks . 

. $4.15 

4  weeks . 

. $3.70 

BLIND  BOXES: 

$25  per  insertion;  counts  as  additional  line  in  copy. 

DISPLAY  AD  RATES 


Camera-ready  veloxes:  Furnish  same  size  camera-ready,  other¬ 
wise  a  scanning  charge  may  be  incurred.  All  halftones  must  be  a 
maximum  1 33-line  same  size  velox  print. 

Electronic  submission;  Advertising  nnav  be  submitted  via  email.  For 
instructions,  please  ask  your  account  manager. 

per  inch,  per  insertion,  1  inch  minimum,  1/2  inch  increments 


1  week . . 

. $131 

1 2  weeks . 

. $102 

2  weeks  . 

. $119 

26  weeks  .... 

. $97 

3  weeks . 

. $113 

39  weeks . 

. $92 

4  weeks . 

. $109 

52  weeks . 

. $86 

ORDERS  AND  PAYMENT 


EXPRESS 


Ads  running  for  12  weeks  or  more  nnay  be 
on  a  contract  basis.  Contracts  are  non-cance¬ 
lable.  All  ads  from  new  advertisers  must  be  pre¬ 
paid  prior  to  deadline;  advertisers  with  a  pay¬ 
ment  record  in  good  standings  may  be  billed. 
Deadline  is  Tuesday  prior  to  Monday  publica¬ 
tion.  Cash,  check,  VISA,  MasterCard,  and 
American  Express  accepted.  All  ads  require  a 
signed  insertion  order,  and  all  ad  copy  must  be 
submitted  in  writing  via  mail,  email.or  fax. 

We  reserve  the  right  to  reject  any  ad. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1 .  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone,  5. 
Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  www.editorandpublisher.com 

Please  contact  us  for:  display  ad  copy  specifications  and  procedures 

MAIL  Editor  &  Publisher  Classified 

770  Broadway,  7th  fl..  New  York,  NY  10003 
FAX:  (646)654-5312 

ANY  QUESTIONS  E-MAIL  or  CALL 

Hazel  Preuss  (646)  654-5302 
hpreuss(^ditorandpublisher.com 


www.editorandpublisher.com 
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CULTURE  TRENDS 


MTV’s 

BUZZWORTHY 

The  Hollywood  Reporter’s  Box  Office 

For  weekend  ending  December  25, 2000 

This  Last  3-Day  Days  Total 

Week  Week  Picture  Weekend  Gross  In  Release  Gross  Sales 

Buzzworthy  songs  are  usually 
by  new,  up-and-coming  artists 

1 

New 

Cast  Away 

39,825,075 

4 

39,825,075 

What  Women  Want 

21,635,000 

11 

70,202,000 

who  MTV  believes  have  special 
potential.  Of  the  videos  desig¬ 
nated  as  Buzzworthy,  the  vast 

3 

New 

Family  Man 

15,104,055 

4 

15,104,055 

4 

3 

The  Grinch... 

14,728,460 

39 

235,119,990 

majority  have  been  certified 

5 

New 

Miss  Congeniality 

13,585,686 

4 

13,585,686 

gold  or  platinum. 

6 

4 

The  Emporer’s  New  Groove 

9,571,198 

11 

24,212,108 

7 

New 

Wes  Craven:  Dracula  2000 

8,636,567 

4 

8,636,567 

Week  of  12125100 

8 

5 

Vertical  Limit 

5,700,000 

18 

38,423,000 

Artist/Group:  At  the  drive<in 
Song/\^deo;  "One  Armed  Scissor" 
Album:  Relationship  of  Command 

9 

2 

Dude,  Where’s  My  Car? 

5,648,536 

11 

24,591,612 

10 

13 

Crouching  Tiger,  Hidden  Dragon 

3,695,485 

18 

6,533,541 

11 

6 

Proof  of  Life 

2,428,859 

18 

23,702,323 

12 

8 

102  Dalmations 

2,139,377 

34 

51,717,906 

These  punk-rock  dudes  from  El 
Paso,  Texas  have  quite  a  lot  going 

13 

7 

Unbreakable 

1,618,334 

34 

86,489,717 

14 

10 

Rugrats  in  Paris 

1,475,000 

39 

65,495,000 

for  them.  They  caused  a  lot  of 

15 

New 

All  the  Pretty  Horses 

1,304,971 

1 

1,304,971 

commotion  at  the  CMJ  Festival  in 

16 

23 

Chocolat 

1,107,766 

11 

1,357,237 

New  York  a  couple  months  back. 

17 

New 

Finding  Forrester 

702,000 

7 

743,000 

and  they’re  pals  with  Grand 

18 

New 

State  and  Main 

580,000 

4 

580,000 

Royal/Virgin  label-mates  The 

19 

19 

You  Can  Count  on  Me 

490,000 

46 

2,953,000 

Beastie  Boys.  Don’t  let  the  afros 

20 

11 

Meet  the  Parents 

457,515 

81 

160,103,515 

fool  you  -  these  guys  seem  like 

21 

17 

Quills 

433,511 

34 

2,055,744 

the  real  deal. 

22 

16 

Billy  Elliot 

410,885 

74 

16,229,260 

Artist/Group:  Linkin  Park 
Song/Video:  "One  Step  Closer" 
Album:  Hybrid  Theory 

23 

12 

Charlie’s  Angels 

400,000 

53 

122,141,000 

24 

15 

Men  of  Honor 

250,577 

46 

46,954,656 

25 

24 

Remember  the  Titans 

247,933 

88 

112,931,609 

26 

New 

0  Brother,  Where  Art  Thou? 

195,104 

4 

195,104 

Paired  with  Papa  Roach  on  a  cur¬ 
rent  tour  that  should  rake  in  tons 

27 

20 

Best  in  Show 

150,347 

90 

16,856,268 

28 

32 

A  Hard  Day’s  Night  (re-issue) 

115,386 

25 

426,241 

of  frat-money,  their  first  record 

29 

14 

Bounce 

112,282 

39 

36,468,212 

for  Warner  Brothers  has  been 

30 

76 

Space  Cowboys 

109,192 

144 

89,894,702 

innevitably  compared  to  the  Limp 

31 

28 

Michael  Jordan  to  the  Max 

107,383 

235 

14,212,037 

Bizkit  formula.  Let’s  just  hope 

32 

New 

Before  Night  Falls 

85,000 

4 

85,000 

there’s  more  to  it  than  that. 

33 

25 

Requiem  for  a  Dream 

70,616 

81 

2,752,965 

34 

26 

Bedazzled 

65,502 

67 

37,319,023 

35 

New 

Malena 

62,282 

1 

40,282,651 

©2000  The  Hollywood  Reporter 
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MTV  Top  20 
Countdown 

Week  of  12125100 

I  1.  Offspring  “Original  Prankster” 

I  2.  Xzibit  “X” 

j  3.  Jay  Z  “I  Just  Wanna  Love  You” 

I 

4.  Destiny’s  Child  “Independent  Women” 

j 

5.  Moby  f/  Gwen  Stefani  “Southside” 
j  6.  Madonna  “Don’t  Tell  Me” 

j 

[  7.  Shaggy  “It  Wasn’t  Me” 

I 

8.  David  Gray  “Babylon” 

9.  Lenny  Kravitz  “Again” 

I  10.  Linkin  Park  “One  Step  Closer” 

I  11.  Rage  Against  the  Machine  “Renegade...” 

12.  OutKast  “Ms.  Jackson” 

i 

I  13.  U2  “Beautiful  Day” 

^  14.  KC  and  Jo  Jo  “Crazy” 

j 

I  15.  Nelly  “E.I.” 

16.  Limp  Bizkit  “Rollin’” 
j  17.  Godsmack  “Awake” 

I 

j  18.  Funkmaster  Flex  f/  DMX  “Do  You” 

I  19.  R  Kelly  “I  Wish” 

j 

I  20.  Marilyn  Manson  “Disposable  Teens” 

j 

©2000  MTV 


The  Billboanl  200 

I  The  top-selling  albums  compiled  from  a  national  sample  of  retail  store  sales. 


This 

Week 

Last 

Week 

Weeks  on 
Chart 

Artist 

Album 

1 

1 

6 

The  Beatles 

1 

2 

2 

5 

Backstreet  Boys 

Black  &  Blue 

3 

3 

6 

Various  Artists 

Now  5 

4 

4 

65 

Creed 

Human  Clay 

5 

7 

20 

Shaggy 

Hotshot 

6 

8 

10 

Limp  Bizkit 

Chocolate  Starfish... 

7 

6 

5 

Tim  McGraw 

Greatest  Hits 

8 

5 

32 

Britney  Spears 

Oops!  I  Did  it  Again... 

9 

- 

1 

Snoop  Dogg 

The  Last  Deal 

10 

10 

40 

‘N  Sync 

No  Strings  Attached 

©2000  Billboard/SoundScan,  Inc. 


The  Billboanl  Hot  100  : 

The  most  popular  singles  compiled  from  a  national  sample  of  radio  play  and  retail  store  sales.  j 


This 

Week 

Last 

Week 

Peak 

Pos. 

Wks  on 

Chart  Title 

Artist 

1 

1 

1 

16 

Independent  Women 

Destiny’s  Child 

2 

2 

2 

15 

He  Loves  U  Not 

Dream 

3 

3 

2 

10 

It  Wasn’t  Me 

Shaggy  w/  RikRok 

4 

4 

2 

21 

Case  of  the  Ex 

Mya 

5 

5 

1 

35 

With  Arms  Wide  Open 

Creed 

6 

6 

6 

9 

Ms.  Jackson 

OutKast 

7 

7 

7 

36 

The  Way  You  Love  Me 

Faith  Hill 

8 

10 

8 

24 

Dance  With  Me 

Debelah  Morgan 

9 

8 

8 

12 

If  You’re  Gone 

matchbox  twenty 

10 

17 

10 

3 

Liquid  Dreams 

O-Town 

©2000  Billboard/Soundscan,  Inc. 
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The  Billboard  200 

Billboard  Top  Video  Rental 

Compiled  from  a  national  sample  of  retail  store  rental  reports. 

5  Years  Ago 

This 

Week 

Last 

Week 

Title 

Studio 

The  top-selling  albums  from  12/30/9S 

1 

1 

Gladiator 

DreamWorks 

1.  Mariah  Carey/Daydream 

2 

2 

X-Men 

Fox 

2.  Soundtrack/Waiting  to  Exhale 

3 

3 

M:I2 

Paramount 

3.  The  Beatles/Anthology  I 

4 

4 

Nutty  Professor  II:  The  Klumps  Universal 

4.  Garth  Brooks/Fresh  Horses 

5.  Hootie  &  the  Blowfish/Cracked  Rear  View 

5 

5 

Chicken  Run 

DreamWorks 

6 

6 

Gone  in  60  Seconds 

Touchstone 

7 

7 

The  Perfect  Storm 

Warner 

6.  Alanis  Morissette/Jagged  Little  Pill 

8 

8 

The  Patriot 

Columbia  Tri-Star 

7.  Manheim  Steamroller/Christmas 

9 

9 

High  Fidelity 

Touchstone 

8.  Smashing  Pumpkins/Mellon  Collie... 

10 

10 

Big  Momma’s  House 

Fox 

9.  Alan  Jackson/Greatest  Hits 

10.  TLC/Crazysexycool 

©2000  Billboard/SoundScan,  Inc. 

10  Years  Ago 

College  TV  Network  Video  Playlist 

Submitted  by  College  Television  Network  for  week  ending  December  25, 2000 

The  top-selling  albums  from  12/29/90 

1.  Vanilla  Ice/To  the  Extreme 

Artist 

Bomfunk  MCs 

Title 

Freestyler 

2.  M.C.  Hammer/Hammer  Don’t  Hurt  ‘Em 

Bryan  White 

How  Long 

3.  Madonna/The  Immaculate  Collection 

Collective  Soul 

Why,  Pt.  2 

De  La  Soul 

All  Good 

4.  Whitney  Houston/I’m.  Your  Baby  TtKiig^it 

Everclear 

AM  Radio 

5.  Mariah  Carey/Mariah  Carey 

Godsmack 

Awake 

Leigh  Nash 

Next  to  Be  Next  to  You 

6.  Bette  Midler/Some  People’s  Lives 

Lil’  Bow  Wow 

That’s  My  Name 

LL  Cool  J  f/  Kelly  Price 

G.O.A.T. 

7.  Paul  Simon/Rhythm  of  Saints 

Macy  Gray 

Still 

8.  Wilson  Phillips/Wilson  Phillips 

Moby  f/  Gwen  Stefani 

Southside  (re-mix) 

OutKast 

Miss  Jackson 

9.  ACDC/RazOTS  Edge 

Paul  Van  Dyk 

We  Are  Alive 

10.  The  Simpsons/Sing  the  Blues 

Stone  Temple  Pilots 

No  Way  Out 

©2000  Billboard/Soundscan 
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SYNDICATES 


In  brief 

‘Dear  Abby’ 
co-creator  is 
acknowledged 

IT’S  STILL  “Dear  Abby”  by  Abigail  Van 
Buren,  but  news¬ 
papers  and  readers 
have  been  advised  that 
two  people  are  actually 
writing  the  feature. 

In  a  recent  column, 

Van  Buren  (real  name: 

Pauline  Phillips)  said 
its  time  her  daughter, 

Jeanne  Phillips, 

“receives  the  recogni¬ 
tion  she  deserves  as  my 
co-creator.”  She  noted 
that  Jeanne  has  co¬ 
created  “Dear  Abby” 
since  1987,  and  worked 
on  the  column  in  vari¬ 
ous  other  capacities  for 
many  years  before  that. 

Universal  Press  ^ew  photo  for  a  long 

Syndicate  sent  the  approximately  1,200 
“Dear  Abby”  newspaper  clients  a  new  mast¬ 
head  that  includes  a  photo  of  both  women. 

The  elder  Phillips,  who  started  “Dear 
Abby”  in  1956,  emphasized  that  she’ll 
continue  working  on  the  column. 

Brennan  succeeds  retiring 
Reed  as  president  of  RBMA 

Robert  Reed  has  retired  as  president  of 

et  cetera  . . . 

Andrews  mcmeel  universal 

pubtished  “Dilbert:  A  Treasury  of  Sunday 
Strips”  by  Scott  Adams  of  United  Feature 
Syndicate,  “Assorted  FoxTrot”  by  Bill  Amend  of 
Universal  Press  Syndicate,  and  “I  Shouldn't 
Have  to  Scream  More  Than  Once!”  by  “Baby 
Blues”  co-creators  Rick  Kirkman  and  Jerry 
Scott  of  King  Features  Syndicate.  ...  Another 
comic  collection,  “Think  Outside  the  Cat  Box” 
by  “off  the  mark”  creator  Mark  Paris!  of 
Atlantic  Feature  Syndicate,  was  released  by 
Plan  Nine  Publishing. ...  R.C.  Harvey  (http:// 
www.RCHarvey.com)  and  “Gordo”  cartoonist 
Gus  Arriola  co-authored  “Accidental  Ambas¬ 
sador  Gordo.”  Arriola's  strip  ran  1941-85. ...  “I 
Knew  Rufe  Snow  Before  He  Was  a  Road,”  a 


Reed  Brennan  Media  Associates.  He  was 
succeeded  by  former  RBMA  Vice  President 
Timothy  Brennan. 

Reed  is  the  former  president  and 
Brennan  a  former  vice  president  of 
Tribune  Media  Services.  They  foimded 
RBMA  a  pagination  service  that  now 
has  375  newspaper  clients,  in  1994.  The 
Hearst  Corp.  purchased  the  Orlando, 

Fla.,  company  a  year 
later. 

Also,  Jefirey  Talbert 
was  promoted  from 
director  of  operations 
to  vice  president  at 
RBMA 

Cartoonists 

COLLABORATE 
A  number  of  syndicat¬ 
ed  cartoonists  with 
Ohio  connections  have 
gotten  together  to 
create  a  “Make  a 
Difference:  Be  a 
TVitor”  ad  for  the  Ohio 
Newspaper  Association 
and  Ohio  Literacy 
running  advice  column  Network. 

They  include  Jim  Borgman  and  Jerry 
j  Scott  (“Zits”/King  Features  Syndicate), 

'  Mike  Peters  (“Mother  Goose  & 

I  Grimm”/TVibune  Media  Services),  Tom 
'  Batiuk  (“Funky  Winkerbean”/King), 

I  Batiuk  and  Chuck  Ayers  (“Crankshaft”/ 

:  Universal  Press  Syndicate),  Chip  Sansom 
;  (“The  Bom  Loser”/Newspaper  Enterprise 
1  Association),  and  Peter  Guren  (“Ask 
'  Sh^”/Creators  Syndicate). 


comic  collection  by  Fort  Worth  (Texas)  Star- 
Tehgram  columnist  Dave  Lieber  and  cartoonist 
Tim  Bedison,  was  published.  All  proceeds  go  to 
the  Summer  Santa  children’s  charity. ...  “The 
People’s  Pharmacy  Guide  to  Home  &  Herbal 
Remedies”  has  been  released  in  paperback.  It’s 
by  King  columnists  Joe  and  Teresa  Graedon, 
who  appeared  last  month  on  TV’s  “20/20.” ... 
Kinecta  Corp.  (http://www.kinecta.com)  is 
offering  a  free  Web  syndication  tool  called 
Kinecta  Syndicator  Lite.  It  also  launched  a 
new  version  of  the  Kinecta  Interact  syndication 
platform. ...  Self-syndicated  editorial  cartoonist 
J.D.  Crowe,  formerly  with  the  San  Diego  Trib¬ 
une,  was  hired  by  the  Mobile  (Ala.)  Register. ... 
The  “Kit  ’N’  Carlyle”  comic  by  Larry  Wright  of 
Newspaper  Enterprise  Association  reached  its 
20th  birthday. ...  ImageDirect  (httpv/www 


www.editorandpublisher.com 


I  King  Features  COLUMNIST 
I  FUNDING  API  fellowship 
I  King  Features  Syndicate  columnist 
:  Heloise  has  established  a  fellowship  at 
I  the  American  Press  Institute  (API)  in 
Reston,Va. 

It  will  sponsor  a  female  lifestyle  or 
feature  editor  over  the  age  of  35  to 
participate  in  API’s  annual  lifestyle  editors 
!  seminar,  which  will  next  be  held  May  6-11. 
Applications  for  the  fellowship  are  being 
accepted  through  Jan.  31. 

‘Mutts’ CARTOONIST  DRAWN 
TO  Humane  Society  board 

I  “Mutts”  creator  Patrick  McDonnell  has 
j  been  appointed  to  the  Humane  Society 
I  of  the  United  States’ board  of  directors, 
j  In  November,  the  King  Features 
I  Syndicate  cartoonist  once  again  did  a 
I  series  of  strips  marking  National  Animal 
I  Shelter  Appreciation  Week. 

KRT  WIRE  TAKES  A  SHINE  TO 

‘Starbeams’  from  ‘K.C.  Star’ 

:  Knight  Ridder/THbime  News  Service  is 
'  distributing  “Bill’s  World,”  which  includes  a 
series  of  topical  one-liners.  It’s  by  The 
Kansas  City  (Mo.)  Star's  BiD  Tammeus,  a 
former  National  Society  of  Newspaper 
Columnists  president  who  has  written  the 
;  I20-year-oW  feature  (called  “Starbeams” 

I  in  his  paper)  since  1977- 

A  LOOK  BACK  AT  YEAR  2000 

It  was  a  year  when  the  world’s  most 
'  famous  comic  creator  died  and  a  huge 
I  syndicate  merger  was  announced.  See 
S  the  2000  syndication  recap,  p.  22. 

.im<^[edirect.com)  is  syndicatit^  ptwtos  of 
entertainment,  musk,  and  fashion  events. ... 
Tribune  Media  Services  cartoon  characters  are 
on  electronk  cards  from  AmerkanGreetings- 
.com  and  America  Online,  and  on  prints  and 
posters  from  BuyEnlarge.com —  “Cornered” 
cartoonist  Mike  Baldwin  of  Universal  is  doing 
animated  and  nonanimated  greeting  cards 
(http://www.ucomks.conVpost  cardVChristmas 
l.htm). ...  Last  month’s  U.S.  Marine  Corps 
Reserve  Toys  for  Tots  fund-raiser  in  Florida 
included  appearances  by  “Beetle  Bailey”  char¬ 
acters  and  an  auction  of  a  “Beetle”  drawing  by 
'  King's  Mort  Walker. ...  Cartoonists  Rights  Net¬ 
work,  whkh  helps  artists  facing  jail  and  death 
threats,  is  seeking  donations.  CRN,  whose 
executive  director  is  Robert  Russell,  is  at  1111 
Arlington  Blvd.,  #308,  Arlington,  VA  22209. 
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Visit  another  or«a 


•  Engineering  Sciences.  Click  here 
to  reach  lexicons  of  fields  as  diverse  as 
agriculture,  agronomy,  architecture, 
aviation,  telecommunications,  textiles 
and  transportation. 

•  Life  Sciences.  This  includes  bio¬ 
chemistry,  biology,  ecology,  forestry,  nutri¬ 
tion,  physiology,  toxicology,  and  zoology. 

•  Medical  Sciences.  Linking  from  here 
are  subcategories  such  as  cardiology, 
hematology,  neurology,  oncology, 
pathology,  pharmacology,  radiology, 
surgery,  and  veterinary  medicine. 

•  Physical  Sciences.  This  oflPers  links  to 
fields  such  as  acoustics,  astronomy,  chem¬ 
istry,  electronics,  geology,  meteorology, 
mineralogy,  nuclear  physics,  oceanography, 
optics,  particle  physics  and  volcanology. 

•  Mathematics  &  Computers.  Fea¬ 
tured  here  are  the  terms  associated  with 
artificial  intelligence,  chaotic  dynamics, 
computer  programming,  and  statistics. 

•  Social  Sciences.  Here  are  connec¬ 
tions  to  subcategories  such  as  anthropolo¬ 
gy,  archaeology,  behavior,  geography, 
linguistics,  and  psychology. 

,  1  •  General  &  Miscellaneous. 

Included  here  are  abbreviations, 
imilH  bibliographies,  and  a  host  of 

i  other  material. 

Other  considerations  in  using 
the  site  for  your  writing  and 

For  an  explanation  of  the 
M.  format  and  conventions  used 
Tu  in  the  dictionary’s  entries,  click 

»St!  *  the  link  labeled  “Find  out  more 

about  the  Dictionary”  on  the 
MkMmy  introductory  page.  A  resulting 

screen  gives  you  links  to  the 
work’s  preface  and  foreword,  as 
well  as  a  discussion  of  abbrevia¬ 
tions  used  cmd  the  fields  covered. 

2Harcourt  has  other 

reference  resources  linked 
from  the  page.  To  reach  them, 
scroll  to  the  bottom  of  the  introductory 
screen  to  the  data-entry  box  labeled  “Visit 
another  area.”  Click  the  down  arrow  beside 
the  box  and  select  a  section  from  the 
drop-down  menu,  choosing  from  topics 
such  as  “K-12  educators  &  librarians” 
“college  educators,”  “adult  learners  and 
continuing  ed.,”  and  so  on.  Click  the  “Go” 
button  to  reach  the  selected  area. 

3  If  the  dictionary  turns  out  to  be 
something  you’ll  use  often  in  your 
work,  you  might  want  to  buy  a  copy  on 
CD-ROM.  A  link  to  an  online  ordering  site 
is  listed  on  the  introductory  page.  E 


‘Academic  Press  Dictionary’  parses  the  Information  Age 


BY  CHARLES  BOWEN 

CLOSE  YOUR  BOOKS.  It’S  TIME  FOR  THE  POP  QUIZ. 

What  is  acid  sludge?  Military  geology?  Aflame  buck¬ 
et?  If  a  neurologist  speaks  of  “Aristotle’s  anomaly,” 
what  the  heck’s  he  talking  about?  If  a  surgeon’s  report 
mentions  a  “McBurney’s  incision,”  can  you  find  out 
where  she  cut?  If  a  cardiologist  refers  to  “deep-vein  thrombosis,” 
how  can  you  translate  that  into  English  for  your  readers? 

And  then  there’s  the  murky 
language  of  the  mind.  What  do 
psychologists  really 


www.h«rcourt.com/dktton«ry 


mean 

when  they  speak  of  associative 
inhibitions,  functional 
fixedness  and  neurasthenic 
neurosis?  The  language  of 
science  and  technolog>’,  often 
flirting  with  outright  jargon,  is 
a  daily  reality  for  journalists. 

I  don’t  know  what  we 
thought  the  “Information  Age” 
v  ould  be  like,  but  in  practice  it 
has  meant  an  explosion  in  these 
technical  terms  from  the  ever¬ 
more  specialized  segments  of 
our  society.  It  is  a  waste  of  time 
to  merely  rail  against  “techno¬ 
babble.”  Savvy  newsrooms  are 
taking  the  responsibility  of 
trying  to  explain  and  elaborate  on  these 
often  mind-numbing  terms. 

But  where  can  you  find  the  source  for 
reliable  definitions?  Harcourt  Inc.,  a  major 
publisher  of  reference  works,  and  its  Acade¬ 
mic  Press  unit,  have  provided  the  place  in 
cyberspace.  The  Academic  Press  Dictionary 
of  Science  and  Technology,  the  leanest  scien¬ 
tific  dictionary  in  the  English  language, 
now  is  online,  enabling  you  to  search  more 
than  130,000  terms  in  multiple  categories. 

To  use  the  resource,  visit  the  site 
(http :  //www.harcourt.com/dictionary), 
where  a  search  box  is  provided  at  the  top 


Welcom*  to  tho  Acadtmlc  Prats  Dictionaiy  of  Sclonco  and 
Technology 


of  a  no-nonsense  introductory  page.  Enter 
a  word  or  phrase  and  either  click  the  “Go” 
button  or  press  the  equivalent  key. 

If  the  site  finds  more  than  one  entry 
matching  your  query,  it  lists  them  with 
hyperlinks,  inviting  you  to  click  the  one  you 
seek.  The  term  is  then  listed  with  a  pronun¬ 
ciation  key,  definitions,  cross-references,  et¬ 
ymology,  and  in  a  number  of  cases,  to  a  link 
to  sovmd  files  that  pronounced  it  for  you. 

Alternatively,  you  also  can  browse  the 
reference  works  by  scientific  field.  On  the 
introductory  page  are  links  to  some  125 
subcategories,  grouped  under: 
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feet:  ANTHONY  MARSLAND/STONE 


Maybe  Elvis  is  next 


j  THE  COMMERCIAL  APPEAL 

IT  WAS  A  SCENE  OUT  OF  A  BAD  MOVIE 

or,  for  that  matter,  out  of  a  great 
novel,  say,  one  by  Gabriel  Garcia 
Marquez.  Roxy  Anne  Trent  woke  up  on  a 
Saturday  morning  before  Christmas  to 
discover  she  was  dead  —  a  victim  of  foul 
play,  no  less.  Murdered.  R.I.P. 

But  as  in  Marquez,  there  was  a 
fantastical  twist  in  this  chronicle  of  a 
death  untold:  Roxy  Anne  was  alive  and 
.|l  ,  I  well.  Or  so  she 

AllSnOOK  argued  when  her 

up  over  an  ^ 

,  ,  called  her  on  the 

obituary:  telephone.  Sis 

at  least  had  just  read  her 

they  dldn  t  commercial 

cancel  her  m  Mem¬ 

phis,  Tenn., 

subscription  asserting  that 

Trent  had  died 

of  an  “apparent  homicide.”  Would-be 
mourners  kept  phoning  all  day. 

Now,  back  from  the  dead,  Roxy  Anne 
is  suing  the  newspaper,  despite  its  hasty 
retraction. 

The  Commercial  Appeal  apparently  had 
received  an  obit  form,  which  it  provides 
funeral  homes  to  record  death  notices, 
and  went  with  it,  even  though  it  included 
no  return  phone  number  —  and  spelled 
the  victim’s  name  wrong.  Trent  suspects 
that  her  boyfriend,  whom  she  had  just 
broken  up  with  —  and  happens  to  work 
at  a  funeral  home  —  is  the  hoaxer,  and 
named  him  in  a  police  report.  But  she 

www.editorandpublisher.com 


HOTTYPE 

_ THE  BEST  —  AND  REST  —  OF  THE  PRESS 

“They're  much  more  personally  disciplined  than  we 
were,  which  is  probably  a  good  thing  for  their  livers." 

-  JACK  GERMOND,  COLUMNIST,  ON  YOUNG  REPORTERS 


Photo  of  the  week 


CHRIS  OCHSNER,  THE  TOPEKA  CAPITAL- JOURNAL,  DEC.  22 

This  rosebud’s  for  you!  damon  heidrich,  age  5,  falls 
head  over  heels  down  a  popular  sledding  hill  in  Topeka,  and 
suddenly  he’s  not  in  Kansas  anymore.  The  snow,  polished  by 
the  wind,  made  for  a  slick  surface.  Damon’s  over  his  head,  and  it 
sure  doesn’t  feel  nice.  Maybe  this  explains  why  Charles  Foster  Kane 
never  forgot  the  name  of  his  sled.  —Greg  Mitchell 
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wonders  why  the  newspaper  didn’t 
confirm  the  notice,  contact  a  family 
member  —  or,  since  this  was  an  alleged 
murder,  call  the  police. 

Problems  continued  with  the  paper’s 
retraction:  It  spelled  the  name  of  the 
funeral  home  mentioned  in  the  original 
story  wrong.  But  at  least  it  got  the 
victim’s  name,  and  current  status  (alive), 
right  this  time.  —  Greg  Mitchell 


Innovative  editing 


Michael  Jesse  has  decided  to 
add  a  little  editorial  spark  to  his 
newspaper’s  online  archives. 
Jesse,  library  director  at  The  Indianapolis 
Star,  has  created  a  new  Web  site  that 
provides  readers  with  free  background 
information  about 
high-profile  news 
stories,  issues,  and  per¬ 
sonalities,  while  hope¬ 
fully  driving  traffic  to 
the  newspaper’s  paid 
archive  database. 

With  most  online 
newspaper  archives, 
readers  have  to  type  in 
keywords  and  search  a 
vast  database  of  stories,  sometimes  num¬ 
bering  in  the  hundreds  of  thousands.  The 
burden  of  finding  the  information  is  on 
the  reader.  What  Jesse  is  trying  to  accom¬ 
plish  in  this  pilot  project  is  bring  the 
newspaper’s  archived  stories  closer  to  the 
surface,  by  hyperlinking  to  them  through¬ 
out  various  news  stories  on  the  Web 
site.  News  stories  featured  there 
(http://www.starnews.com/library/fact 
files)  are  topical  stories  and  issues  that 
received  a  lot  of  news  coverage,  such  as 
the  recent  presidential  election  and 
controversial  former  Indiana  University 
basketball  coach  Bobby  Knight. 

And  Jesse  is  not  alone  in  seeking  to 
bolster  online  archives.  The  Los  Angeles 
Times  has  a  feature  called  Knowledge 
Center  (http://www.latimes.com/archives/ 
knowledge_center_index.html)  that  offers 
100  topics,  such  as  consumer  protection, 
diplomacy,  and  crime  prevention. 

—  David  Noack 


Jesse  tries  speed 
way  in  Indianapolis 


:  Not  SO  jolly  Roger 


Roger  Ebert  has  been  going  off  on  a  rant  —  and  it’s 
not  about  “Miss  Congeniality”  or  another  dismal  holiday 
movie.  No,  this  time  the  movie  critic  is  giving  the 
Republicans  the  thumbs-down.  The  GOP  won  the  White  House, 
he  declared  in  a  recent  column  in  the  Chicago  Sun-Times,  by  out- 
shouting  the  Democrats  and  successfully  planting  the  idea  in  the 


minds  of  Americans  and  the  pundits  that 
George  Bush  was  the  legitimate  victor  in 
Florida.  “The  GOP  heis  captured  the  elec¬ 
tion,  but  may  have  done  itself  damage  in 
the  process,  leaving  doubts  about  the  fair¬ 
ness  of  its  tactics  and  the  recklessness  of 
its  rhetoric,”  he  wrote. 

So  what  qualifies  a  movie  critic  to 
opine  about  politics?  More  than  one 
might  think. 

Ebert  wrote  his  first  political  columns 
in  the  1960s  for  his  college  paper  while  at 
the  University  of  Illinois,  and  he’s  been 
writing  Op-Ed  pieces  for  the  Sun-Times, 
his  home  base,  off  and  on  for 
the  past  10  years. 

In  fact,  the  two  subjects 
aren’t  so  different,  he  told 
E^P  in  an  e-mail  inter¬ 
view.  Both  involve  evaluat¬ 
ing  performance  and  body 
language,  for  example.  “I  was 
astonished  at  how  many  pun¬ 
dits  called  the  first  and 
third  debates  a  tie, 
for  example, 
when  it  seemed 
to  me  that  Bush 
was  desperate 
at  times;  some  of 
his  answers 
were  little  more 
than  random 
collections  of 
sound  bites,” 
he  explained. 

“If  you  saw  an 
actor  with  that 


behavior,  you’d  know  he  had  forgotten 
his  lines.” 

Ebert’s  commentary  perhaps  fills  a 
need  in  the  pages  of  the  conservative 
Sun-Times,  not  known  for  GOP-bashing. 
Reader  reaction  to  this  post-election 
piece,  he  told  us,  “has  been  encouraging 

—  more  positive  than  negative,  which  is 
unusual,  since  people  are  more  inclined  to 
write  about  what  they 
disapprove.” 

—  Lucia  Moses 
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*  Find  The  Information  You  Want  Instantly 

Access  the  Year  Book  information  instantly  with  a  fully 
indexed,  searchable  database  that  allows  you  to  target  the 
newspaper  industry  segments  you  need. 

*  It's  Easy,  It's  Fast 

The  simple,  menu-activated  search-and-display  capability  of 
our  CD-ROM  makes  finding  data  and  compiling  lists  easier 
than  ever. 

*  Search  By  Any  Field 

Your  options  are  limitless!  Search  newspapers  by  equipment 
use,  sort  by  publication  days  or  rank  by  circulation.  Search  for 
special  topic  editions...and  much  more! 

*  Exportable  Data  For  Mail  Merge 

All  the  information  can  be  exported  to  your  PC  in  a  wide  range 
of  file  formats,  including  tab  or  comma  delimited.  Customize 
mailing  lists  for  each  of  your  communications  projects  and 
import  the  data  into  your  contact  management  software. 


•  CD-ROM  Sections 

The  Year  Book  CD-ROM  includes 
all  the  Year  Book  data  for  U.S. 

Dailies,  U.S.  Weeklies,  Canadian 
Newspapers,  Foreign  Newspapers 
and  Mechanical  Equipment  section 
names  of  contacts  and  their  areas  of 
responsibility,  plus  other  critical  information 
about  newspapers,  newspaper  suppliers  and 
service  companies. 


SYSTEM  REQUIREMENTS:  Windows  95,  98  and  NT  -  32  MB  of 
RAM  minimum,  SVGA  Monitor  or  higher,  10  MB  available  hard 
drive  space.  Macintosh  -  MACINTOSH  PLUS  or  higher,  OS  V6.0.7 
or  later,  2.5  MB  RAM  minimum,  2  MB  available  hard  drive  space. 
DOS  -  VGA  monitor  or  higher,  DOS  3.3  or  higher,  Microsoft 
CD-ROM  extensions,  640K  RAM,  3MB  available  hard  drive  space. 


CD-ROM  WITH  EXPORT  CAPABILITIES  :  $895 

For  more  information  or  to  order  call  Randy  Larsen  Jr.  (800)336-4380  or  order  online  at  www.editorandpublisher.coin 


-  30  - 


Getting  It  Right 

mmER  CRUCIBLE 

How  would  the  Salem  witch  trials  play  in  today’s  media  mix? 


The  Criminal  Justice  Institute  at  Harvard  Law 
School  held  a  conference  in  November  on  the 
national  epidemic  of  child-sex-abuse  cases  at 
day-care  centers  and  schools  that  had  —  from  the 
1980s  on  —  resulted  in  long  prison  sentences  for 
those  convicted  in  these  highly  publicized  cases. 

Present  were  lawyers,  judges,  and  some  of  the  accused  who  have 
since  been  proved  innocent.  I  was  one  of  the  two  journalists  on  the 
panel  because  I  covered  a  number  of  those  cases  in  stories  that  re¬ 
vealed  how  children,  many  from  3  to  5  years  old,  were  manipulated 


by  prosecutors  and  their  investigators  — 
while  the  press,  with  all  too  few  exceptions, 
believed  the  children’s  testimony. 

Referring  to  the  Salem  witch 
trials,  U.S.  Supreme  Court 
Justice  Louis  Brandeis  once  said 
that  the  judges  in  1692  Massa¬ 
chusetts  prosecuted  witches, 

“but  burnt  women.”  At  these 
present-day  trials,  very  young 
children  testified  they  had  been 
cooked  in  a  microwave  oven, 
seen  babies  murdered  by  their 
tormenters,  and  been  taken  for 
orgies  on  spaceships  around  the 
moon.  And  prosecutors,  juries,  and  judges 
—  seeing  nothing  too  aberrational  in  such 
testimony  —  locked  up  the  defendants. 

In  a  New  Jersey  case,  Kelly  Michaels  was 
sentenced  to  47  years  in  prison  on  the  basis 
of  testimony  by  3-  to  5-year-olds  at  the  Wee 
Care  Day  Nursery.  At  the  time.  New  York 
Times  columnist  Anna  Quindlen,  a  Pulitzer 
Prize  winner  for  commentary,  urged  her 
readers  to  believe  the  children.  Other 
reporters  joined  the  chorus,  except  for 
Dorothy  Rabinowitz  in  Harper’s  Magazine 
and  Debbie  Nathan  and  this  writer  in  The 
Village  Voice. 

I  got  the  transcripts  of  sessions  when  so¬ 
cial  workers  and  investigators  for  the  prose- 


I  cution  leaned  hard  on  the  child  witnesses 
!  before  Michaels’  trial:  “If  you  help  us,  you 
I  will  be  helping  to  keep  her  in  jail  longer  so 
that  she  doesn’t  hurt  anybody 
else. ...  Let’s  get  done  with  this 
quick  so  we  can  go  and  get  your 
Popsicles.”  Some  of  the  kids 
kept  saying  nothing  had  hap¬ 
pened  —  until  they  gave  in. 

Similarly,  in  North  Carolina, 
Robert  Kelly,  head  of  the  Little 
Rascals  day-care  center,  was 
sentenced  to  12  consecutive  life 
terms.  Children  testified  they 
had  been  forced  to  urinate  and 
defecate  on  each  other  —  and  have  sex  with 
each  other.  Again,  the  press,  like  the  judges 
and  juries,  did  not  seriously  question  how 
this  “evidence”  was  obtained. 

Kelly  and  the  other  day-care  workers 
sent  to  prison  were  finally  released  and 
exonerated,  due  in  large  part  to  a  TV  series 
on  Public  Broadcasting  System’s  “Frontline” 
by  Ofra  Bikel,  who  brought  unsparing  light 
to  the  state  of  North  Carolina.  When  the 
lead  prosecutor  very  reluctantly  let  go  of  the 
last  case,  she  accused  Bikel’s  reporting  of 
having  tainted  the  evidence.  Of  course, 

Bikel  had  shown  exactly  how  the  prosecu¬ 
tion  had  produced  the  evidence. 

At  the  Harvard  Law  School,  the  other 


journalist  on  the  panel  was  Dorothy 
Rabinowitz.  After  she  broke  open  the  Kelly 
Michaels  case,  she  moved  to  The  Wall  Street 
Journal  and  went  on  to  do  the  investigative 
work  that  the  prosecutors  should  have  done 
in  similar  cases.  She  doesn’t  do  just  one  or 
two  pieces.  She  stays  on  these  cases  as  long 
as  it  takes,  sometimes  years. 

Rabinowitz  was  truly  heroic  in  going  into 
Wenatchee,  Wash.,  a  town  out  of  a  Stephen 
King  novel.  Along  with  child-protection 
services,  town  officials  —  with  one  excep¬ 
tion  —  unquestioningly  supported  a  police 
officer  who  kept  arresting  members  of  a 
“sex  ring”  allegedly  preying  on  very  young 
children.  And  indeed,  after  much  pressure, 
children  testified  to  the  kinds  of  bizarre 
abuses  that  figured  in  cases  in  other  areas. 

Rabinowitz,  alone  in  the  town,  kept 
digging  into  the  story  while  being  treated  as 
a  pariah  until  her  dispatches  in  The  Wall 
Street  Joumal\ivo\i^X.  reporters  from  other 
newspapers  into  Wenatchee  to  echo  her 
work.  She  then  helped  round  up  volunteer 
lawyers  to  appeal  the  convictions  of  the 
victims  of  this  police  officer  who  would 
have  been  at  home  in  lyth-centuiy  Salem. 

At  Harvard  Law  School,  Rabinowitz  said 
that  the  most  satisfying  result  of  her  work 
was  not  only  the  freeing  of  the  prisoners  but 
also  the  remarkable  response  of  readers 
from  around  the  country  who  sent  in 
checks  for  defendants  who  did  not  have  pro 
bono  lawyers  and  otherwise  expressed  their 
rage  at  these  rampant  injustices.  It  proves, 
she  said,  that  the  press  —  when  it’s  awake 

—  can  redeem  its  lazy  practitioners. 

The  Seattle  Post-Intelligencer,  which  had 
been  very  late  in  covering  the  Wenatchee 
story,  in  a  March  3, 1998,  editorial  — 
after  excoriating  the  state  and  local  bar 
associations,  the  ACLU,  the  child- 
protection  services,  and  the  state  Commis¬ 
sion  on  Judicial  Conduct  for  their  silence  — 
asked:  “Where  was  the  traditionally  boldest 
watchdog  of  all  —  the  news  media  —  as  the  I 

story  brewed  in  Wenatchee,  a  story  far  ! 

more  important  and  plausible  than  the  | 

tale  of  a  crazed  child  sex  ring?” 

All  it  took  was  getting  the  transcripts  of  \ 

the  trials  and  exploring  the  connections  j  t 

among  the  cops,  the  investigators,  the 
child-protection  agencies,  the  prosecutors 

—  and  the  “evidence.”  And  it’s  still 

important  because,  as  a  lawyer  at  Harvard 
said,  these  cases  haven’t  stopped.  1! 
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